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In December 1990, at the end
of my first semester at UNL,
Lisa Carstenson told me her

grandmother wanted to make  a gift
to the college.

I had been meeting with her and
a few other graduating seniors as
part of an exit interview process. I
wanted to know what the college was
doing well and what it could do bet-
ter. During the meeting, Lisa and her
fellow students had overwhelmingly
expressed their gratitude for the
quality of the college.

“Please write my grandmother
and tell her what she can give to,”
Lisa said.

After the holiday break I corresponded with Jo
Davis, and in February she and her husband, Woolsey,
came by my office. Before we left for lunch, Jo handed
me a personal check for $10,000, designated for the
Neale and Olive Copple Fund.

“This is for four generations of my family who have
graduated from the University of Nebraska,” Jo said
when she handed me the check. “We’re proud of our
university.”

Several months later I received a similar check from
Roger Boye, director of undergraduate studies at the
Medill School of Journalism at Northwestern
University.

He designated that his gift go to the Copple Fund,
the Wilma Crumley Fund and the Gil Savery
Scholarship Fund.

Boye, a Nebraska grad, is recognized as one of the
people whose leadership has made Medill one of the
great journalism programs in the nation.

“He takes care of so many details,” a Medill admin-
istrator recently told me. “He’s a fine teacher and a
special administrator.”

Several years ago I was a finalist for a deanship at
another university when I received a call from Jerry 

Huse, publisher of The Norfolk Daily
News in Norfolk, Neb.

“Don’t leave,” Jerry said. “I’ve
pledged $1 million for the college.”

That gift has made a major dif-
ference for our college: $250,000 for
the building, $250,000 for a Karla
and Jerry Huse professorship and
$500,000 for scholarships and stu-
dent support.

More recently, Jim and Rhonda
Seacrest said they would like to help
the college by helping the faculty. So
they gave $1 million to fund gradu-
ate assistantships for faculty in the J
school and the business college,
where Jim earned his degree before

he joined the family’s newspaper business.
Jo and Woolsey Davis, Roger Boye, Karla and Jerry

Huse and Jim and Rhonda Seacrest have made gifts
that have allowed the college to build rapidly on an
existing tradition of excellence. And they are joined by
hundreds of our friends and alumni who love this uni-
versity and this college and who make regular dona-
tions.

We could not survive without your help. At least
half of our non-salary budget comes from donations
to the college. Indeed, we are continuing to furnish
and equip Harold and Marian Andersen Hall with gifts
you give us.

Since we moved in four years
ago, we have spent more than
$500,000 on items for Andersen
Hall. In the next three years we
expect to spend another $300,000

to complete furnishing of the building. Many gifts of
$25, $50 and $100 will make this possible.

Thank you for your generosity. We hope you will
come by the college soon to visit with our faculty,
meet students and see our wonderful facility.

We’re so grateful you are bullish on your college.

Donors Bullish On
Bearing Gifts

FROM THE DEAN

‘We’re proud of our university.’

WILL NORTON JR.

 



Dave Fitzgibbon got the phone call in spring 2004.
Would UNL be interested in hosting a reality show?
As manager of news and video services in the Office
of University Communications, Fitzgibbon wasn’t
shocked by the question. Part of his job is to work
with producers and crews who want to shoot
movies or TV shows — or parts of them
— on the UNL campus. He said the uni-
versity would be open to talking about
the request, but it wasn’t until August
2004 that the caller checked in again. 8
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Keeping Tabs On Tommy Lee

Dean Will Norton Jr. received the Charles E. Scripps
Administrator of the Year award on April 15 at a
black-tie dinner at the National Press Club. Faculty
who nominated Norton said he deserved the award
because he “leads by encouragement and enthusi-
asm.” Secondly, Norton has been very successesful
in raising money for the college
and has helped raise the college’s
national profile through his
work on The Freedom Forum
board.
PROFILE ON PAGE 5. 55

Scripps Administrator Of The Year

Frauke Hachtmann was invited to speak on a peer-
reviewed panel at the 2005 American Academy of
Advertising Asia-Pacific Conference in Hong Kong.
The panel topic was “Native Sons: Growing Global
Marketers Among Asian and Asian-American
Athletes,” and she presented a cultural guide for
marketers to use Asian athletes for promotions in
the United States and in Asia
without creating stereotypes.
The panel offered strategies
that marketers can use to
become more sensitive to 
cultural differences.

40

Hachtmann Invited To Hong Kong
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Traditional values
guide Norton

Zero
Zero? Since he arrived in Nebraska in 1990, Norton has ush-

ered the journalism college into a new era — new building, new
kind of student, new way to prepare future members of an ever-
changing American media.

Before that, he taught white people to speak a native dialect
in the Belgian Congo and befriended black students during civil
rights turmoil in the Deep South. Even his accent is melting pot:
equal parts Southern gentleman and Chicago hot dog vendor
with a touch of Brooklyn wise guy sprinkled in, presumably for
effect.

The one-time copy reader and one-time seminary student
speaks in rapid-fire bursts, owns a super-charged laugh and jabs
an index finger to make his point.

Will Norton is scared of a little change? 
“It means I endorse the traditional values,” Norton says, edg-

ing forward in his seat.
“Every thing that has changed here … you change to keep

the current values you hold.”

The college’s metamorphosis during Norton’s 15 years at
UNL is most obvious inside Andersen Hall, its home for the last
four years and a marked improvement from the college’s previ-
ous headquarters.

It’s the subtler changes that allow the college to meet its
dean’s goal of maintaining the journalism education legacy of his
predecessor, long-time J school czar Neale Copple, Norton says.

Aggressive recruiting harvests more and more out-of-state
and minority journalism students even as the university weathers
round after round of budget cuts. A series of high-profile hires
in the college’s advertising, broadcasting and news-editorial

departments have brought
decades of media experience
with them to Lincoln.

Increasingly strong students
and faculty, coupled with a
revised curriculum that includes
a brand new set of writing-
intensive classes for freshman,
make UNL a destination for
those who really want to teach
and learn mass media, Norton
says.

“Journalism education in
most places is not a very practi-
cal experience,” he says. “What
we want to be is the brain of the
university … you can’t be an

intellectual hotbed if you’re not actually preparing kids for the
profession.”

Norton also set out to raise Nebraska’s profile within the
nation’s journalism community. “People just don’t know how
good we are,” he often laments. But he spreads the word by con-
tributing to professional organizations by the handful.

“No one — no one — in our field has served with such dis-
tinction in so many ways with so many national organizations,”
wrote Doug Andersen, dean of the journalism program at Penn
State, in a letter supporting Norton’s nomination for an adminis-
trative award. “Dean Norton knows our field; he knows the peo-
ple in it; and, for more than 25 years, he has been a tireless, pas-
sionate and energetic leader.”

Rick Edwards, former vice chancellor for academic affairs at
UNL, also wrote in support of Norton’s nomination. He said
Norton had “wonderfully and dramatically enhanced (the col-
lege’s) student programs, its physical facilities, its research and
publishing output, its national reputation and, most critically, its
faculty.”

Norton’s own journalism college preparation began in the
Belgian Congo, where he was born to two evangelical Christian
missionaries in 1942.

He remembers ministers beaten and churches burned
because they didn’t conform to the religious denomination that
dominated that nation. The bloodshed served as a harsh early
lesson about the importance of freedom of religion and thought,
Norton says.

PROFILE x
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By Matthew Hansen | J school graduate, 2003

Will Norton and his wife Susan 
took a psychology test before 

they got married. The test 
score he earned in a category about change? 

go to page 6>>
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When Tim
Anderson

left his job at The New York
Times to teach at the
University of Nebraska-
Lincoln, he had some adjusting to do. “It’s very different, teach-
ing from doing,” Anderson said of his new position as a lecturer
at UNL’s College of Journalism and Mass Communications.
“Teaching is a new skill for me.”

Anderson graduated from UNL in 1974 and returned to
teach visual literacy in January of 2005. He also supervised red-
week’s photographers and instructed three independent study
students during the spring semester.

Rob Hunter, one of those students, commented on
Anderson’s enthusiasm. “He has some really bold ideas for the
growth of the college and the direction of the curriculum and
the way real-life journalism is experienced,” Hunter said.

Although Anderson said he has faced challenges throughout
his career, he also said he continues to love journalism. And it
didn’t take long for him to fall in love.

At the age of 16, Anderson thought he wanted to be an
orthodontist. He then began working for the weekly paper in
his hometown of Oakland, Neb., and it was a matter of weeks
before he changed his mind and decided to study journalism.

It’s a good thing he did. Anderson went on to work for sever-
al newspapers, including the Seward County Independent in
Seward, Neb., Fort Myers News-Press in Fort Myers, Fla.,
Rochester Democrat & Chronicle in Rochester, N.Y., Omaha
World-Herald in Omaha, Neb., New York Newsday in Melville,
N.Y., and finally The New York Times in New York City.

Anderson met his wife, Nancy, while he was executive news
editor at New York Newsday and she was an editor on Newsday’s
sports desk. When he left for the Times, she stayed at Newsday,
going on to work on the paper’s national desk, where she was
honored as Newsday’s editor of the year in 2000. She later moved
to the paper’s Queens office and was a deputy metro editor
there until the Andersons moved to Lincoln this year.

When Anderson spoke of his love for journalism, he talked
about variety. “You use the same skills, but every day brings
something new,” he said.

AndersonHe also remembers repeated trips to the nerve center of each
community his parents worked at in Africa and then the mid-
western United States: the newspaper office, where his father
would go to promote the mission’s efforts.

“You felt like ‘this is where people in the know are,’” Norton
says. “‘This is where the agenda is set.’”

The family settled in Chicago when Norton was in grade
school. He spent the next 16 years there, graduating from high
school and Wheaton College.

For several years after graduation, he worked six days a week
as a copy reader and occasional reporter at the Chicago Tribune
(“I wasn’t very good,” he says. “In fact, I was dreadful.”) At the
same time, he attended a theologically liberal seminary college,
reaffirming a faith he says is neither traditionally liberal nor tra-
ditionally conservative — but orthodox.

Norton needed faith when he reached UNL in 1990 after 13
years as chair of the University of Mississippi’s journalism
department.

Avery Hall, the home of the well-respected journalism col-
lege he was taking over, could comfortably hold about 300 jour-
nalism students; UNL had nearly 1,000.

Students had to share the college’s two-dozen computers or
write with old typewriters. Professors taught classes in dark,
dank classrooms.

A decade-and-a-half later, the school’s home is one of the
classiest in the nation following a massive fundraising effort
spearheaded by Norton and the University of Nebraska
Foundation. And Norton has been named administrator of the
year.

Never entirely satisfied, Norton keeps pushing to make
things even better. Rose Jackson Flenorl, one of his students at
Ole Miss, wrote that he has “a fire in his belly that pushes others
to strive for excellence.”

It seems to be working. Norton says the quality of students
has improved, pointing to the number of national Hearst awards
news-ed and broadcasting students have earned in recent years
and the pile of ADDY awards the advertising students regularly
bring home. He thinks students do well because their instruction
comes from faculty who have learned from their own profes-
sional experience.

“Would you wanna learn to fly from someone who has never
flown?”

Norton shrugs, palms up, confused look on his face. He
claims to be often confused, repeatedly insulting his own intelli-
gence.

“I know I’m not the smartest kitten in the litter,” Norton
says. “I try to take advantage of people who are smarter than me.

“One thing I know, though, is never to talk about change.
What I try to emphasize is that things haven’t changed because
we’re keeping Copple’s legacy alive.

“When you talk about how you’re not going to change,
change comes.”

❏

PROFILE

brings love
of journalism

to his teaching
The J school grad

returns to UNL
via Newsday and 

The New York Times

Norton>>

                                     



Variety also brought challenges. Working in a small town
was difficult for Anderson because the job didn’t end when he
left the office each day. “Everyone in the town knew who I was. I
was ‘the guy that worked for the paper.’ The job was 24/7,” he
said.

Anderson was challenged again when New York Newsday was-
n’t making enough money. The paper closed in September of
1995. “I was pretty bitter,” Anderson said, “but I still loved jour-
nalism.”

When he went on to work for The New York Times, Anderson
was challenged by high expectations. But when compared to his
small town experience, the job didn’t seem so bad. “Yeah, there
were high expectations, but when I walked out the door at the
end of the day, nobody knew who I was.”

Linda Brewer, who worked with Anderson at The Times, said
he handled the high expectations well. “There were some grim
times. The news was terrible and ever- changing, and there was
much tension trying to please the top editors. Tim always was
calm and on top of things,” Brewer said.

Anderson’s newest challenge is using these experiences to
teach his students. “It’s been terrifying being a teacher,” he said
with a laugh, “but I know what newspapers are looking for.
Specifically, I know what The Times is looking for, and I set that
as my goal. If I can prepare my students to be good enough for
The Times, they will be good enough for any paper.”

He said his first challenge at the J school was realizing that
students were not to be treated as employees.

Although Brewer said Anderson was good at dealing with
people who worked under his supervision, Anderson said, “I
would expect more out of employees, and if I had to hurt their
feelings to get them to do something right, I may have chosen to
do that. The overall product was important. But I don’t want to
treat a student that way.”

Instead of focusing on the overall product, Anderson focuses
on the overall learning. He doesn’t always stop his students if
they are making mistakes. “I’m more inclined to let the student
keep going if they will learn more in the end,” he said. “That’s
what’s important.”

Rob Hunter agrees. “He’s very good at suggesting his ideas
subtly. I think he takes it pretty easy on students. But at the same
time, he gets them really energized and thinking about what they
can actually do if they put the time and effort into it,” Hunter
said.

Instead of frustrating students, Anderson hopes to encourage
them to love what he considers an “honorable profession.”
Although working for a newspaper demanded that he often work
nights, weekends and holidays, Anderson felt it was worth it.

“Not only is journalism an honorable profession, it’s also a
fun way to make a living,” he said. “Most of the days I went to
work, I enjoyed it. And I think that’s rare.” ❏
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By Karen Schmidt

Journalism 
is an ‘honorable 

profession.’
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Dave Fitzgibbon got the phone call
in spring 2004. Would UNL be
interested in hosting a reality show? 

As manager of news and video services in Office of
University Communications, Fitzgibbon wasn’t shocked by the
question. Part of his job is to work with producers and crews
who want to shoot movies or TV shows — or parts of them —
on the UNL campus. He said the university would be open to
talking about the request, but it wasn’t until August 2004 that the
caller checked in again.

This time the proposal was more detailed: Tommy Lee,
drummer with the rock group Motley Crue, would “enroll” in
several classes at UNL. Crews would tape the 42-year-old’s first
attempt to be a college student.

Then, Fitzgibbon said, “the discussions began in earnest” as
the chancellor and vice chancellors had to decide quickly
whether to allow the taping on UNL’s campus. Ultimately, they
decided to go ahead.

That was the start of what turned into Fitzgibbon’s marathon
weeks with Lee, director Eddie October and the crew who would
turn the outstandingly non-traditional student’s time at UNL
into a six-part series that will air on NBC beginning Aug. 16.
Although he put in 16 to 18-hour days as UNL’s liaison to the
project, Fitzgibbon said the experience was, for the most part,
“fun in a warped sort of way.”

From the time the university agreed to host the show,
Fitzgibbon said, he interacted constantly with the producers and
other representatives of the production company. “We sent them
admissions guides, DVD’s, videos of classrooms to give them a
feel for the place,” he said, trying to educate Liar Productions
about UNL just as the university would educate prospective stu-
dents.

UNL was not Liar Productions’ only option, October told the
Lincoln Journal Star in November 2004: “We actually talked to a
bunch of different universities all over the country and we had a
big list of schools that wanted us to come. But the University of

Nebraska just has everything. It’s an amazing campus. It has a
great academic record. It has huge sports. It’s got great school
spirit.

“One of the things we wanted was this kind of feeling that is
was a true kind of traditional collegiate experience and when
you walk around this campus, it feels like college. It’s perfect.
And the people are so nice here. That really was the reason.”

Fitzgibbon was involved with the production up to his eye-
balls. “When they picked us — it really hit the fan then,” he said.
“It was nonstop.” In fact, he had to increase the number of min-
utes in his cell phone contract to keep up with the nearly con-
stant calls from crew members, the media, the public.

Originally, Fitzgibbon thought he would accompany the crew
only while it was actually taping on campus. But then questions
began to arise about the wisdom of allowing Tommy Lee and
Liar Productions to come to UNL at all. At that point, Fitzgibbon
said, “I decided it would be good if I knew everything” the crew
was taping and the star was doing. So Fitzgibbon pretty much
lived with the crew, hanging out wherever they were shooting.
That kind of access meant he was able to refute charges that Lee
was partying or engaged in other illicit behavior, he said.

The days began at 6:30 a.m. when Lee would leave his off-
campus apartment for marching band practice at the stadium.
And they would run until 9 or 10 o’clock at night or later.
Fitzgibbon admits he saw his family — wife Tina and children
Adam, 9, and Grace, 6 —  “only while they were sleeping” during
most of that time.

His life is usually hectic, Fitzgibbon said, “but not to that
extreme. Usually it’s crazy like that but confined mostly to an
eight-hour day.”

In addition to helping the director and crew make arrange-
ments and get the shots they wanted, Fitzgibbon also was UNL’s
official representative to the media and to groups on campus
who thought it was a mistake to allow someone like Lee, with his
reputation for hard living and his conviction on a spouse abuse
charge, to “enroll” at UNL, even for six weeks.

That part of the job was not much fun, Fitzgibbon said —
“interesting, but not fun.”

It wasn’t entirely unexpected, either, he admitted. “We didn’t
just fall off the turnip truck,” he said. “We knew what we were
getting into.” Fitzgibbon had done some research about Tommy
Lee and his lifestyle and trouble with the law.

“We knew there would be some objectors, but we felt the risk
was worth it” to generate publicity for UNL. “The possible payoff
of six 30-minute episodes on a national TV network couldn’t be
passed up.”

Fitzgibbon and the university weathered the criticism, and
the taping wrapped up in November. It sounds crazy, Fitzgibbon

Keeping tabs
on Tommy

Dave Fitzgibbon spent nearly every waking
moment for about six weeks with rocker Tommy
Lee and the crew that came to UNL to tape 
Lee’s experience as a college student.
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said, but the fun part was being busy 20
hours a day. “In a weird sort of way, it’s
fun to totally give of yourself for hour
upon hour. People were really apprecia-
tive of my ability to make things hap-
pen.”

Broadcasting professor Larry
Walklin was not surprised to hear that
Fitzgibbon, a 1987 broadcasting grad,
had done a good job. Walklin said his
former student is “inquisitive, poised,
able to ask the right questions and able
to look ahead to see what the possibili-
ties are.

“He’s also very pragmatic,” Walklin
said, and knows how to get things done.
“He thinks like he’s producing for you.
… He goes out of his way to make peo-
ple look good.”

Meg Lauerman, director of UNL’s
Office of Communications and
Fitzgibbon’s boss, was also pleased with
the work he did. In addition to handling
the director, crew, star and media,
Fitzgibbon also had to deal with “Access
Hollywood” and reporter Billy Bush,
who visited campus during the shooting
to do a segment about Tommy Lee and
the reality show.

“Fitz did a magnificent job of man-
aging the overlay of another high-profile
program taping on campus,” Lauerman
said.

Fitzgibbon said the job “called upon
everything I’d ever learned about media
relations and production management,”
both during his years at the J school and
during his 11 years with KOLN/KGIN-
TV in Lincoln.

The producers invited Fitzgibbon to
come to Burbank in January to watch
the show being edited. It wasn’t much of
a California vacation, he said. “I spent
four days in a doublewide trailer on the
back lot of NBC.” But he was fascinated
by the process and pleased with what he
saw.

“I’m pretty confident in saying it’s going to make the univer-
sity look outstanding and make Nebraska look like a pretty
interesting place,” he said.

But he wouldn’t know for sure until the show actually
played. “We’ll have to see how the (local) media take it and what
will happen to all the players involved when it airs,” he said.

Would he do it all again? 
“Ask me on August 17th,” he said. ❏
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Tommy Lee
gets acquainted

with Lil’ Red

>>
Dave Fitzgibbon
makes sure Lee

is settled in
his classroom seat.

       



10    SUMMER 2005                                                                                                                                             J ALUMNI NEWS    33

Jim Seacrest said he never really liked being a fund-raiser. The
thing was, he was good at it — and so was his wife, Rhonda — as
the North Platte community can attest.

Now, in retirement, the Seacrests have put raising money on   
the back burner and turned, instead, to giving money away. “I like

doing this,” Jim Seacrest said.“Why wait til I’m dead. This way I get to
see the results, and I like that.”

During their years in North Platte with Western Publishing and the
North Platte Telegraph, the Seacrests provided leadership, donations and
fund-raising to renovate a performing arts center, expand the hospital,
expand the county museum and establish the Sheldon Statewide
Program, bringing the Sheldon Gallery’s treasures to North Platte and
other Nebraska communities.

Now they have focused on the University of Nebraska, giving a $1
million endowment to assist faculty in the business college and the J
school. And, helping out on a more micro level, they’ve become
guardians to a young child.

Jim grew up in a family whose name is synonymous with Nebraska
newspapers. His grandfather, Joseph C. Seacrest, owned the Lincoln
Journal, and his father, Joseph W., was the next publisher. Then Jim’s
brother, Joseph R. Seacrest, took over at the Lincoln paper.

Jim said he never intended to go into the family business. He had
enrolled in journalism at NU but switched majors and earned a degree
in business in 1963. He worked for the CB&Q Railroad after college,
then served 13 months in Korea. When he mustered out, he thought he
might go back to work at the railroad, but the family had other plans.

By that time, the Seacrests owned the North Platte paper, and Jim
started working there in May 1966. He remembers learning the ropes by
working in each department for weeks or months at a time. Eventually,
he became the business manager.

When the Seacrests bought the Scottsbluff Star-Herald, they formed
Western Publishing Co., and Jim became its president. The Star-Herald
was a morning paper, and the Seacrests decided North Platte should
switch from afternoons to mornings, too.

“We could see it was the coming trend,” Jim said, “but it was a big
change for us.”

They planned carefully for the change, but they hadn’t anticipated
one big problem: two-thirds of their newspaper carriers quit rather than
take a morning route. Jim Seacrest, his nephew Eric, who was by that
time the executive vice president and CEO of Western Publishing, and
nearly everyone else on the management team hit the streets, delivering
papers and filling in until more carriers could be found.

Jim and Rhonda Seacrest have received numerous
awards in recognition of their service to their com-
munity and state. Some are highlighted below.

JIM SEACREST
University of Nebraska-Lincoln Alumni Association

Distinguished Service Award, 1982
Outstanding Service to Public Television Award, 1998
Above and Beyond Award, Mid-Nebraska Community

Foundation, 1999
North Platte Hall of Fame Award, 2002
President’s Award, Preservation Association of

Lincoln, 2005

RHONDA SEACREST
Woman of Achievement Award, North Platte Chamber

of Commerce, 1990
Woman of the Year, North Platte and State of

Nebraska Business and Professional Women’s Clubs,
1995

Above and Beyond Award, Mid-Nebraska Community
Foundation, 1999

North Platte Hall of Fame Award, 2002
Mayor’s Arts Award, Lincoln, 2003

Jim and Rhonda Seacrest have a habit 
of supporting and giving to their 
community. Now they have turned
their attention to UNL and the 
journalism program.
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By Charlyne Berens

Nurturing the habit
P

ho
to

 b
y 

St
ev

e 
H

er
m

an

                  



“I remember being down at the paper at 5 o’clock in the
morning, picking up the papers, folding them, putting the inserts
in,” Jim said. “I did it a month or two — forever, it seemed.”

For a few years, Western Publishing had just the two papers.
It was fun, Jim said, “because of the great spirit of competitive-
ness between the two: who would have the most subscribers, win
the most awards.”

Soon after acquiring the Scottsbluff paper, Western
Publishing bought an offset press for the Telegraph. Looking for
printing customers, they began attracting a lot of the smaller
papers in the area. The paper at Lexington, the next major com-
munity east of North Platte, had its paper printed by Western
Publishing when the Lexington press broke. A few years later,
Western Publishing bought the smaller paper, renaming it the
Clipper-Herald. A few years after that, the company bought the
Sidney Telegraph.

Throughout the years of growth, Jim’s nephew Eric was his
“right hand. I sing his praises every day,” Jim said. “He was a joy
to work with. … We had offices next door to each other, and we
could slide into each other’s offices and talk about problems and
opportunities.”

Eric has equally good things to say about Jim. “He continued
our family tradition of publishing, wanting to be good stewards
of the responsibility of practicing good community journalism,”
Eric said. “We cared about our communities and doing our part
to move them forward.”

Jim and Rhonda Seacrest’s dedication to their community is
something others also cite. “They made a tremendous contribu-
tion to the community,” said Keith Blackledge, who worked with
Jim from the 1967, when Blackledge became editor of The
Telegraph, until Seacrest retired in 2000.

Blackledge recalls how Jim Seacrest led the 1982 fund drive to
renovate North Platte’s Fox Theater as a community playhouse.
The Neville family had donated the building to the community,
but it needed a $250,000 renovation. “This was in the early ’80s
when the state and North Platte were in a serious recession,”
Blackledge said. “It was really difficult to raise money, but he got
it done.” In fact, Seacrest raised $265,000 for the project.

A few years before, Jim had helped found the Mid-Nebraska
Community Foundation, providing seed money through the Joe
W. and Ruth Seacrest Fund and the Lincoln Community
Foundation as well as from his own donations. The foundation,
which Eric Seacrest now serves as executive, has grown to more
than $14 million in assets. Rhonda Seacrest was president of the
foundation from 1997 to 1999, and her husband said she raised
more money during her two years at the helm than anyone at the
foundation had raised before that.

Rhonda was also the driving force behind the Sheldon
Statewide program, which takes art from Sheldon Memorial
Gallery’s collection in Lincoln on tour to communities across
Nebraska. First, she convinced Sheldon officials that the tour was
a good idea. Then, when they put her in charge, she worked
almost full time on the project for four years, Blackledge said,
traveling the state and training docents in communities where
the exhibit was scheduled.

On the basis of contributions like those, Blackledge nominat-
ed the Seacrests for the North Platte Hall of Fame, and they were
inducted in 2002. Jim said he was delighted the award was made
to both of them.

Judy Colborn, who was Jim’s secretary for about 20 years,
also praises the couple for their community service. But Colborn
has other good memories, too. “(Jim) was wonderful to work
with,” she said, “so kind, so thoughtful — all the things you like
to have in a boss. He was the best.”

Colborn particularly recalled how helpful Jim, Rhonda and
Eric Seacrest were when her husband died. “They’re just fine,
fine people.”

The Seacrest family sold all its publishing interests in 2000 to
The Omaha World-Herald. It seemed like a good time to retire,
Jim said, so he did. He and Rhonda moved to Lincoln that year.

Since their retirement, they have concentrated on finding
ways to help worthy causes. “The sale of Western Publishing has
given us the opportunity to do some philanthropy that we
wouldn’t have had otherwise,” Jim said.

For instance, they were able to restore the music to an
antique wooden carousel in North Platte’s Cody Park. And they
covered the costs to send UNL students to Ireland to perform in
an opera.

Some of the $1 million the Seacrests gave to the University of
Nebraska Foundation created a Faculty Fellows Fund that creates
stipends to enhance faculty salaries and to enhance research and
teaching.

It is up to the deans in the business college and the J school
to determine exactly how to use the Seacrest money. Jim said he
and Rhonda tried to set up the fund and then “keep our hands
off it. I can’t tell you what you need or how to do it.”

In the J school, the fund supports graduate assistants who are
assigned to help specific faculty members with research and
other services. News-editorial professor Jerry Sass is one of those
faculty members.

Sass said the Seacrest support “is a huge thing.” Sass said he
appreciated the Seacrests’ commitment to “free us to spend our
time making students the best they can be. It’s a really big deal.”

The Seacrests said they like to see the endowment benefiting
people directly. “We’d rather do that than to give to bricks and
mortar,” Jim said, although the Seacrests also donated generously
to the renovation of the J school’s new home in Andersen Hall.

As evidenced by their ongoing support, “The Seacrests have
been great friends to the college,” Dean Will Norton said.

No question: Jim and Rhonda Seacrest continue to serve in a
big way.

But they’ve also undertaken a more hands-on project, being
“grandparents” to a 5-year-old named Ian. They are Ian’s legal
guardians, and he spends about half his time with the Seacrests.

“I’ve always been interested in the welfare of women and
children,” Rhonda said. “Here was an opportunity to do some-
thing on a one-on-one basis. We’re not his grandparents, but
we’re doing that job.”

Jim adds that Ian is well-behaved and a joy to be with but is
an active little boy. After 32 years of marriage and raising a son,
Ryan, the Seacrests are back in the parenting business again —
and loving it.

Looking back at their careers and lives in North Platte, Jim
said having met and married his wife was one of the best
rewards. Right behind that was the opportunity to have met
“some of the best of the crop: journalists, neighbors, friends,
people in the community. … It’s just been a good experience.”

And the service and giving the Seacrests have practiced
throughout that experience show no signs of ending. ❏
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If you’re like me, you’re something of a news junkie.
CNN or Fox is turned on most of the time, along with

the network morning and evening shows. Plus, you consume a
daily diet of two or three newspapers.

I’m also a staunch defender of the proposition that
Washington is the news capital of the world. Therein, in my
opinion, is a problem.

My hunch, in short, is that news stories out of Washington
are getting less and less attention, and when they do appear in a
TV newscast, they often are buried deep into the cast.

What we often get first is the latest celebrity trial, and I’m
defining that broadly enough to include Scott Peterson. Or a
missing child. Or a police chase of a fleeing errant motorist. And
the common denominator for most of these stories is the visual
element that television is so adept in providing.

I don’t deny that these stories have interest to many people.
As Richard Harwood wrote when he was ombudsman of The
Washington Post, “Like Oprah, Donahue and the networks in
general, we know that audiences are moved not by tomes on
GATT (foreign trade) but by universal themes that include life,
death, love, hate. And sex.”

So where are the stories on the cost of prescription drugs?
On the Middle East? On our overseas trade? An occasional story
on TV, yes. But these are complicated issues that need many sto-
ries to provide adequate coverage, not an occasional one-shot
approach. And I don’t think we’re getting that kind of coverage.

The proof is not only in the paucity of stories on the net-
works. Broadcast and print bureaus large and small in
Washington are downsizing. Much of the reason for this down-
sizing may be economic, but another possibility is that editors
and bureau chiefs feel fewer reporters are needed to cover the
nation’s capital.

I put these ideas to several respected journalists in
Washington to get their reaction.

Some bureau chiefs saw a seasonal nature to the lack of
Washington news at the moment.

Pay attention!
Journalists should return their
focus to issues that truly 
matter in a democracy.

By Wesley G. Pippert

MEDIA SPOTLIGHT

Wes Pippert is
director of Missouri

Journalism’s
Washington Program.
During 28 years with

United Press
International, he 

covered Watergate, the
Carter White House,

Congress and the
Middle East.

>>
Robin Sproul, ABC vice president and Washington bureau

chief, believes that the amount of Washington coverage “waxes
and wanes according to the news.” After 9/11, a great deal of
every newscast originated from Washington, Sproul said, but
during the period leading up to 9/11 not much was going on in
Washington other than the disappearance of Chandra Levy, the
missing intern who had developed a relationship with a
California congressman.

“Washington is in a slight news downturn these days, mainly
because we are in a second-term presidency — the symbol of
‘old news,’” said Charles Lewis, Washington bureau chief for the
Hearst newspapers. “The Bush administration has been bereft of
scandal — at least the easily understood kind. And the news
media have renewed their vows that local news is what’s really
important to their markets.”

Lewis added: “All of this will change a bit over time when
Washington actually makes news.”

Two top-flight Washington correspondents put part of the
responsibility for Washington coverage on journalists them-
selves.

Jake Thompson, Washington correspondent for The Omaha
World-Herald, is proud of the World-Herald’s attention to
Washington copy. But he finds the industry-wide approach less
encouraging.

“I think Washington news coverage has declined at a num-
ber of newspapers because editors find it boring and stories are
often written as though the readers live in Washington,”
Thompson said. “I think both could be addressed if editors took
a keener interest in how actions in Washington affected their
states and communities.”

Sandy Johnson, Washington bureau chief for the Associated
Press, said that Washington is the “hub of the world” and every
story eventually makes a detour through the city —“from Terri
Schiavo to Chinese currency adjustments.”

“So I don’t think we’re in danger of becoming irrelevant. But
we have to make (her emphasis) ourselves relevant in the
cacophony of voices out there. We are more attuned to writing
our stories in a way that hopefully relates better to readers, lis-
teners, Internet viewers across the globe.”

Johnson also acknowledged that print media must adapt to
the visual element that makes TV new so much more appealing.
The emphasis on graphics that has increased so dramatically
during the past 10 years, she said, is evidence of progress on that
front.

“Graphics, photos, multimedia are required for all enterprise
stories and big spot stories.”

Perhaps the approach has changed and will change more. But
we may hope that Washington stories with their enormous
impact on people’s lives will once again find their place at the
top of the news. ❏
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Journalism often seems to thrill to the sense of being in
crisis, but the pressures on it now truly seem to fit the 
bill. On one side it’s screwed down tighter than ever; on

the other, the lid has blown off. The mainstream end is squeezed
to the point of strangulation, while the New Media end revels in
an almost explosive decompression.

How these antithetical forces will play out is uncertain, but
the stakes are high. Will journalism — as a careful, independent-
minded effort at socially significant truth-telling — survive, and
in what form?

For the mainstream: compression. Industrial reconfiguration
and regulatory retrenchment are essentially destroying local
broadcast news, while the steady creep of market-driven forms, a
response to a melting audience base, sap shrunken newsroom
resources. Reporters risk drawing a harsh ideological barrage if
they displease the roving Web-based cadre of truth cops.

Plus, newsrooms are in the midst of a managerial counter-
revolution, prompted by the recent, extravagantly publicized,
cases of Reporters Run Wild. We should ask why seasoned jour-
nalists were so disenfranchised that their skepticism about a
Jayson Blair or a Jack Kelley went unspoken or unheeded. We
might question newsroom incentives that reward the over-pro-
ducing reporter whose work should have aroused suspicion. But
we hear little of that.

Instead, reporter independence is tagged as the culprit. The
response is a crackdown —  checking phone logs, verifying travel
records, spot-checking with sources — that smacks of a revoca-
tion of the operational autonomy that honest reporters need to
do their job.

But that job has changed. The work these reforms will impair
is street-level, enterprise journalism, which thrives on curiosity
and independence. And that is the work that the cost-conscious
news managers of the 21st century are least convinced they still
need, in a time when so many “editorial” jobs in converged news
operations are clerical in everything but name and the audience
for news is fragmenting.

The opposing push from Internet bloggers and other heavily
opinionated, hands-free style news analysts on cable presents
itself as an alternative. It promises a reanimated journalism of
insurgency, free of corporate control and the smug biases of met-
ropolitan liberalism. Fox News embodies this spirit in its cynical
claim to being fair and balanced — a powerful claim because it
gives voice to a fervent wish for a place thought and speech
might truly be free.

Sadly, the history of technological innovation in the mass
media is a breathless parade of new gadgets touted as a new
pathway to social betterment and enlightenment — from AM
broadcasting to cable proliferation, from satellite TV to TiVO.
Invariably, new technology is deformed, reformed, regulated and
deregulated until it fits perfectly well with what was there before.
The Internet, too, might be in the early stages of colonization.
For now, though, the ideology of the blog is powerful with its
promise of emancipation from the constraints of an increasingly
timid, defensive and under-funded mainstream.

What does that, and the success of Fox News in using ideolo-
gy to define a narrow commercial market, have to do with the
beleaguered practice of journalism? How might journalism sur-
vive?

Any answer must recognize that things have indeed changed.
Today, the most dynamic areas of news and public affairs
respond to vastly different economic realities than those of the
mid- to late-20th century. No longer must news media realize a
profit by their ability to aggregate ideologically diverse publics
with broadly acceptable messages. The success of news reporting
— whether sustained by advertising, subsidy or subscription,
whether delivered via blog or cable TV — increasingly depends
on assembling a stable and vigorously committed public of com-
municants.

Must journalism then give way to polemic? I hope not.
Instead, the successor to the dying regime of mass market-driven
pseudo-objectivity is the tradition of principled advocacy jour-
nalism. This can be an expression of conviction and commit-
ment, but to be journalism, it must continue to submit to the
test of truthfulness. The painstaking process of gathering facts
must be the beating heart of the practice. Suppressing or omit-
ting material facts or contrary thinking must, as always, be pro-
hibited. Whatever the journalist’s preferences, she must be will-
ing to  yield to stronger evidence and to modify conclusions as
new facts emerge. No matter how right the cause seems, for its
work to be journalism — not mere rumor, clamor or propagan-
da — such are the rules.

A new tradition of committed journalism can emerge to
marry the burgeoning multiplicity of perspective to a canon
rededicated to a veneration of fact. The tottering traditions of
one kind of journalism are dying. Is a new tradition ready to be
born?                                                                                        ❏

Toward a new
advocacy

By Edward Wasserman

Edward Wasserman,
a columnist and former

newspaper editor, is 
the Knight professor of

journalism ethics at
Washington and Lee

University in Lexington,
Va. This piece appeared
first in the Winter 2004

edition of Nieman
Reports and is reprinted

by permission.
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Gene Budig is a 1962 J school grad. After
earning a Ph.D., he was an administrator at

several colleges and chancellor at the
University of Kansas from 1980-94 when he
was elected president of baseball’s American
League, a position he held until 1999. Budig
is a member of the National Commission on

Writing in America’s Schools and Colleges
and is scholar in residence at the College

Board. He spoke on the importance of good
writing at the April convention of the

Nebraska Press Association in Kearney. His
column on writing, reprinted below, appeared

in The Omaha World-Herald in 
November 2004.

Faculty members at U.S. colleges  and universities
long have thought that an alarming number of high
school graduates do not have the needed writing

skills when they arrive on campus.
Now they have been joined by major corporate leaders in the

United States who complain about a serious deficiency in writing
skills being shown by today’s college graduates.

A survey of executives from business and industry was pre-
pared by the National Commission on Writing. It reports the
responses from 120 human resource directors in companies affil-
iated with the Business Roundtable, an association of chief exec-
utives from U.S. corporations with combined annual revenues of
more than $4 trillion.

The findings are certain to lift many eyebrows, since they are
both startling and compelling. The report, which was sent to
Congress, contained some blunt findings:

People who cannot write and communicate clearly are less
likely to be hired than those who can. If they are hired, they are
unlikely to last long enough to be considered for promotion.

Half of the responding companies said they take writing into
consideration when hiring professional employees and making
promotion decisions.

“In most cases, writing ability could be your ticket in … or it
could be your ticket out,” said one respondent. “You can’t move

up without writing skills,” said another.
Two-thirds of salaried employees in

large U.S. corporations have some writing
responsibility.

Eighty percent or more of the compa-
nies in the service, finance, insurance and
real-estate sectors — the corporations with
the greatest employment growth potential
— assess writing during hiring.

“Applicants who provide poorly written
letters wouldn’t likely get an interview,”
noted one insurance executive.

More than 40 percent of the responding
firms offer or require training for salaried
employees with writing deficiencies.

Based on unmistakable responses like
these, the commission estimated that the
need to remedy writing deficiencies among
employees is costing businesses as much as
$3.1 billion a year.

At a time when colleges and universities
are being paralyzed by continued budget
reductions, one has to think of what could
be done without this obvious writing prob-
lem and if the institutions were receiving

funds from the private sector for academic enrichment.
We can see that writing is not only a necessary tool for the

crafting of a good education but also a fundamental building
block for designing and achieving professional success and
advancement.

It is significant to point out that virtually all colleges and
universities, public and private, large and small, are currying
favor with business and industry, hoping to enlarge endowments.

I believe corporate leaders would reward those institutions of
higher learning willing to address this fundamental flaw, a situa-
tion that impacts their bottom line.

Without question, most of the new and meaningful jobs that
will be available in the years ahead will emphasize writing. If
today’s students want to compete for professional work in service
firms, in banking, finance, insurance and real estate, they must
know how to communicate clearly and concisely through the
written word.

To remain competitive in an increasingly global economy
and to meet the needs of an ever-changing workplace, America
needs to pay new and special attention to developing the writing
skills of all students, regardless of their year in school.

Some among us have the misconception that improved tech-
nology means there is less of a need for good writing. In fact, the
survey clearly tells us that employees are expected to write more
than ever.

It is time for leaders in our society to underpin the impor-
tance of good writing in our schools, colleges and universities. ❏

Writing is your ticket
in – or out

Good writing 
is essential ‘for
designing and achieving professional
success and advancement’ in any field.

By Gene Budig
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Steven Willborn, the dean of the 
College of Law at the University

of Nebraska-Lincoln, was look-
ing for a commencement speaker for May
graduation. He had a long list of names and
shorter list of specific criteria.

“We were looking for someone who
would be a great speaker, who’s lived an inter-
esting life and who might provide some
inspiration to the graduates on their com-
mencement,” he said.

Enter Fred Gray. A civil rights attorney
based in Tuskegee, Ala., Gray is most well-
known for defending Rosa Parks in the land-
mark 1955 case that resulted in the desegre-
gation of buses in Montgomery. Since then,
Gray has been involved in cases regarding
farm subsidies, the desegregation of schools
and housing, ethics and medicine and much
more.

Willborn said Gray’s experiences would
inspire the graduating law students, and the
dean hoped Gray’s words would incite
thought about current issues affecting
America, such as the media, race relations
and health issues.

Gray was born in Montgomery, Ala., in 1931, but he had to
travel out of state in order to earn his law degree because his
home state did not at the time allow African-Americans to enter
law school.

Gray is a graduate of the Nashville Christian Institute,
Nashville, Tenn.; Alabama State University, Montgomery, Ala.;
and Case Western Reserve University, Cleveland, Ohio. He has
been active in the judicial system ever since he finished school.

President of the Alabama State Bar Association in both 1985
and 2002, Gray said he believes no one is above the law, including
journalists. While he said in a phone interview that journalists
should be forced to reveal their sources if asked for them by the
courts, he also said he believes free speech laws are vital.

Concerning race relations, Gray said, the nation still has a
long way to go, despite gains made by African-Americans since
Rosa Parks first refused to give up her seat.

“Economically, there still remains a tremendous distance,” he
said. “The disparity between the annual income of the minority
and the majority is widening. … Normally when the majority
finishes college or a university, they usually have contacts and can
get better jobs than the minority. And if you take the corporate
world, all the top people are the same as they were 50 years ago.”

He also pointed to the increasing rate of infant mortality for
minorities and the lack of medical treatment available.

“There’s a number of minorities who don’t have adequate
health care,” Gray said. “And the life expectancy between minori-
ties and majorities is widening.”

Additionally, the corporate and professional world looks 
the same as it has for half a century, Gray said. And the media  
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are not exempt.
“The media, like all other professions, certainly have a lack of

adequate minorities in the field,” he said. “We need to encourage
them to enter it.”

He said that the best solution to such problems lies with the
coming generation of lawyers and journalists.

“I leave it up to you people,” Gray said. “Those who are com-
ing along now have great opportunities … they have the ability
and the technology, and they have greater opportunities than
people of my generation. They should use their talents to solve
these problems.”

Willborn said beliefs such as those are one reason the college
chose Gray to speak at commencement.

“I think that he will be inspirational to our students,”
Willborn said in April. “His professional life, in a very real sense,
has been a 50-year struggle for respect and decency for him and
his race in the South.”

Gray is currently senior partner at the law firm of Gray,
Langford, Sapp, McGowan, Gray & Nathanson, based in Tuskegee
and Montgomery.

While Gray is a lawyer, he had some words to pass on to jour-
nalism students as well.

“Whatever profession you go into, you need to be interested
in it,” he said. “You should enter a profession because of some
motivation or something you want to accomplish. … Decide
what you want to do in life; go out and make sure that it hap-
pens.”

Gray spoke at the UNL College of Law commencement on
May 7. ❏

Rosa Parks’ attorney, who addressed NU 
law school graduates, says much remains 
to be done to combat racism.
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Words incite ideas
By Hilary Stohs-Krause
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ADAMS — As Jean Harvey gets to the part in the interview
about the Berlin food airlift, she pauses.

“This is history. God, I feel like Mt. Rushmore.”
Sparkle emanates from the spare woman in the sky-blue suit

as she sits on a divan in her assisted-living apartment in Adams.
She hits the high spots in her life. Witticisms drop into her

conversation as if they were pressed leaves falling from a book
held upside down by its spine — except that her keen mind does
not run out of dry humor.

Leon Satterfield, retired English professor and newspaper
columnist, knows Harvey’s humor well. He’s been exchanging
letters with her for 10 or more years.

“They make me laugh out loud when I read them,” said
Satterfield, who reread a few for a phone interview.

“She is a very funny and very learned
woman,” summed up Satterfield.

A child of newspaper folks, Harvey lost
her father when she was 2. The family
moved to Lincoln when her brother, 16
years older than she, enrolled in the School
of Journalism at the University of Nebraska
at Lincoln.

The Oklahoma-born woman, poetry afi-
cionado and lover of words has led a life
nonpareil since she earned her journalism
degree from UNL in 1936.

She has worked for newspapers, radio
stations, advertising firms, civil service and
the military. Her jobs and her Air Force
husband’s transfers have taken her to New
Mexico, Idaho, Utah, Wyoming, Georgia,
Colorado, Oklahoma, South Carolina,
Alabama, Labrador and back to Nebraska.

A wife, mother and grandmother, she
has danced with Ernest Hemingway (who,
coincidentally, was celebrating at the same
hotel), been discharged from a reporting
job with the Denver Post because she was
married (her babysitter gave her away) and
worked for the Office of Price
Administration in Denver, Albuquerque and
Salt Lake City.

Another job required hosting a program
for the Yellowstone Park radio station,
KPRK, for about two and one-half years.

Given a Jeep, a driver, some dictating equipment and a
recorder, she developed her own programs. “Every week I would
go down to Yellowstone. I had arrangements with all the lodge
and concession people. They would line me up with lots of
celebrities.” She’d tape the interviews and play them back on her
radio show.

She also worked on the last year of the Columbia River proj-
ect, which harnessed the river’s power and “changed the West.”

In 1949, she was hired “to write everything but the sports for
the base newspaper” at Vance Air Force Base in Enid, Okla.

While there, her job was also to inform the media — print
and radio journalists — about how radar was being used in
planes to make the Berlin food airlift drops.

By Joanie Cradick | for the Lincoln Journal Star
Reprinted by permission

ALUMNI SPOTLIGHT

History and humor
Jean Harvey’s career took her to heights and depths;

humor carried her through.

Photo courtesy Lincoln Journal Star
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She’d call the media and explain that, with radar, the air-
planes didn’t depend on visual sight to land. Wearing a para-
chute, she’d accompany parachute-wearing journalists up in
planes to show them.

“There’d be a yellow covering over the windshield, and no
one could see out. It was frightening for them. Even the pilots
used to tell me it was frightening for them.”

She recalled one or more saying of the pilot, “Miss, he can’t
see to land the plane.” She replied: “That is what I was trying to
tell you.”

“Flying ‘under the hood’ really increased their accuracy like
nobody’s business,” she said.

She married her Air Force husband, Barry, also in 1949 and
the couple was sent to Labrador.

“They called it overseas; I call it over-land,” chirped Harvey.
While there, she started writing a book about Labrador and

worked at the Goose Bay Hospital, interviewing military person-
nel who were experiencing mental and emotional distress.

Normally, she said, servicemen were assigned for only a year
to that region, but she and her husband were there two years.
One afternoon, her husband came home and asked her where
she thought his new assignment might be. She said she wanted
to guess Poland. “It was Lincoln, Nebraska, and I was beside
myself with happiness.”

In the three years they were based in Lincoln, she worked for
“the beloved” state senator Jerome Warner in closing out the
Legislature for the summer. She also wrote advertising copy for
Ayres Advertising Agency on 13th and N streets.

She worked for two and one-half years at radio stations in
Charleston, S.C., during which time she also wrote special pieces
for the Charleston News Courier. Her “Yankee voice” did not
prove a liability. Instead, people called in to guess where she was
from. Usually, they guessed California, Harvey said.

One of the most challenging and yet exciting aspects of her
career came when she was interviewed to be a missile historian.

“When I was 50, civilian personnel called and said SAC
(Strategic Air Command) is sending an interviewer to interview
(me) for a missile historian.

“I thought to myself, ‘What in the
world is that?’”

The colonel who interviewed her for
the job spotted her University of
Nebraska degree on her resume and
launched into Big Red territory. “‘Oh, those Huskers,’ he said. He
wanted to talk football. I wanted to talk job. He thought every-
thing from Nebraska was good, and I said I had never tried tech-
nical writing.’”

Undaunted by the large task ahead of her, she went to the
library the day after the interview and checked out middle school
books on rocketry.

“That was the job of my life,” she said.
“I think I lost 50 pounds that first year (on the job). It was a

challenge. I had to go to my three missile bases once each month.
The operations people would fly me down in a little T-12, and I
would get the VIP treatment because I was an inspector from
higher authority.”

The missile site at Sedalia, Mo., was the “queen of the flock,”
Harvey said. She noted she made “scary” descents on “the terri-
ble old, creaky elevator about 100 feet into the ground to the
bottom of the silo” in Missouri, where the intercontinental bal-
listic missiles — “the big ones that had warheads on them” —
were housed. She interviewed combat crews quartered there.

While her career has been full of variety, challenge and
change, she credits her NU diploma with making it all possible.

“That little yellowing B.A. degree took me wherever I wanted
to go,” said the 89-year-old Harvey recently.

Mirth always close to the surface, Harvey mused, “If
Oklahoma had had a school of journalism, I would have been a
Sooner Boomer instead of a Husker.”

Nearly a hundred journalism undergraduates received diplo-
mas from the University of Nebraska-Lincoln this spring, but
when Margaret Jean Walker (now Harvey) graduated in 1936,
there was only a handful of journalism graduates, few of them
female.

But a fluke in the number of hours kept Harvey from gradu-
ating with her class. Her brother, Gayle C. Walker, was director of
the journalism school at the time. He informed her “a little
shamefacedly” that she was one hour short of the requirements.

So Harvey, who already had lined up a job with a fledgling
advertising agency in the Stuart Building, took a class in abnor-
mal psychology that summer from 7 to 8 a.m., then worked from
8 a.m. to 5 p.m. She received her diploma in August  — over her
noon hour.

The psychology class has come in handy over the years,
including the time she spent at Goose Bay Hospital. And, of
course, she uses some of the class material to make jokes.

When it came time to retire, this “live wire,” as Satterfield
calls her, yearned to return to the town of Adams, where she had
spent six years, from age 9 through 15. Her decision was reaf-
firmed when a friend sent her a book of poems by Ted Kooser.
The titles of the poems — “Walking Beside a Creek,” “So This is
Nebraska,” and “Late September in Nebraska” — touched her.

Over the years, neither age nor medical problems has tar-
nished her wit.

She gets in “a tussle” with her wheelchair and calls her cane
Mrs. Malaprop, a reference to a character in Richard Sheridan’s
play, “The Rivals.”

Mel Krutz of Seward, a retired English professor, met Harvey
at a Nebraska Writing and Story Telling Festival. Krutz said she
and others at the annual event were amazed that Harvey, who
they knew was dealing with some serious health issues, would
keep them laughing with her poems.

“She would write lighthearted poems. We would sit there and
giggle … She adds levity to everything,” Krutz marveled.

Harvey, always a free spirit, now conveys her spark of humor
in another way. She is writing doggerel verses and is having fun
doing it. She said she’s tried to write good poetry over the years,
but now she’s “just going to be silly.” ❏
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June Bierbower seemed always to be ahead of her time,
enrolling at the 
University of Nebraska at age 15, serving as the first

woman sports editor of the Daily Nebraskan and later reporting
for the Associated Press and the Lincoln Journal.

Born in 1920, Bierbower grew up in Giltner, where her par-
ents ran the weekly newspaper, the Giltner Gazette. When she
graduated from high school at age 15 and enrolled at NU, her
mother and siblings moved to Lincoln with her. Marylouise
Bookstrom remembers the family well.

June Bierbower’s younger sister was in Bookstrom’s class at
school, and the Bierbowers and Bookstroms lived near each
other. Bookstrom saud the Bierbowers were a delightful family
and June was “very smart” with black hair and blue eyes.

As a student, Bierbower went to work for the Daily
Nebraskan and took over as sports editor in 1939 when she was
19 years old. “She was a great Nebraska sports fan,” Bookstrom
said.

Norm Harris was managing editor of the paper when the co-
editors, Harold Niemann and Dick deBrown, appointed
Bierbower to be sports editor. The job paid $15 a month.

Harris said Bierbower “was a favorite of everyone on the
paper.” She was pleasant and friendly, he said, “but not in the
social whirl.”

Harris was editor-in-chief the following  year and said he
would have re-appointed Bierbower to her position at the head
of the sports department — but she had graduated.

Bierbower worked for the Lincoln Chamber of Commerce
before joining the Associated Press in its Washington, D.C.,
bureau. She returned to Lincoln in 1946 when Joe R. Seacrest
hired her as a general assignment reporter for the Lincoln
Journal. Seacrest later moved her to sports when he realized she
was an expert in the field.

Ed Hirsch was a reporter at the Journal and remembers
Bierbower.

“She was a fantastic sports writer,” Hirsch said. Very few
women wrote sports in that era, and Bierbower’s obituary
reported that she was not even allowed in the stadium press box
when she started covering Nebraska football.

Hirsch said the male reporters admired Bierbower’s ability
and “didn’t put her down,” despite the fact that she was an
anomaly.

In 1955, Bierbower became
assistant manager of the news
bureau at Mt. Holyoke College in
South Hadley, Mass. Two years
later, she moved to Washington
State University in Pullman, where
she wrote about sports for the uni-
versity until she retired in 1982.
She died April 5 at age 84.

She received the Washington
Press Women’s “Torch Bearer”

award for distinguished contributions to journalism in 1975. She
also helped found the WSU Athletic Hall of Fame. Norman and
Bernice Harris established a scholarship in Bierbower’s name at
the UNL journalism college. ❏

Paper’s first woman sports
editor sounds off

June Bierbower wrote this column for the Feb. 7, 1939, edition
of the Daily Nebraskan, while she was the paper’s sports editor. Her
column was titled “As I See It.”

Ah, fame at last!
Under the heading of “Will Nebraska Sports Editor’s

Face Be Red!” Dick Kelly, a brazen Dutchman who writes a col-
umn called Claw Marks in the Daily Californian, takes a crack, or
rather five or six of them, at the “unorthodox move of the
Cornhusker daily.”

Says he: “It’s just a case of going the Daily Iowan one further,
or perhaps, too far. Last fall the latter campus organ assigned the
society editor to cover football practice after the editor and
sports editor had been carried off the field by irate football play-
ers who didn’t like the criticism leveled at their ability.”

Well, to that, Mr. Kelly, let us say that Iowa and Nebraska are
two different places, for which all of us in Cornhuskerland are
very thankful. Nebraska football is of such caliber that Rag edi-
tors and sports editors don’t have to criticize it much — and
when they do, they have enough of that old quality, horse sense,
to make themselves scarce until the affair blows over.

“Overlooking the question of the unfairness of such a move
to masculine members of the Nebraskan without interpreting the
move as a capitulation to the coach and the griders who justly or
otherwise resent unfavorable criticism, and forgetting it’s just a
publicity gag, we still see complications in the unorthodox move
of the Cornhusker daily.”

As to the unfairness of the move to masculine members of
the Daily Nebraskan, our only answer can be that members of
the sports department are working just as hard for a gal editor as
they did for a man.

Then Kelly questions our knowledge of the ropes of men’s
athletics at Nebraska U. We haven’t told him yet that we served
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Nebraska
Connection
I f we’re talking six degrees of separation,

chances are good one of those degrees
includes a person from Nebraska. Just ask
Dave Nuckolls, a 1986 broadcasting grad
who is now a senior executive producer for
CNN, headquartered in Atlanta.

Nuckolls, who is in charge of special
projects, was asked to coordinate all of
CNN’s 25th anniversary promotions. He 
and his team thought it would be great to
establish a game show segment that would
show viewers and CNN Web site users “how
much smarter they are because of CNN.
CNN provides a connection to world events,
and viewers know more as they follow the
stories by our enterprising journalists,”
Nuckolls said.

In the course of the conversation, some-
one suggested the segment should be some-
thing like “Jeopardy!”

Nuckolls said, “I think I have a contact
with the actual ‘Jeopardy!’ show.”

He explained how his connection from
Atlanta to California runs through Nebraska:
“When I order flowers for my mother, I call
Sim’s Florist in Fairbury, Nebraska. Owner
Bonnie Tamarius is the mother of Steve
Tamarius, who is a writer on the “Jeopardy!”
show. Mom called Bonnie and got Steve’s
contact information.”

Nuckolls and Tamarius talked by phone,
and Tamarius referred Nuckolls to the senior
producer and executive producer of the
show. That led to another Nebraska connec-
tion.

Harry Friedman, the executive producer,
grew up in Nebraska and spent some time 
in television in Omaha and at the Lincoln
Journal Star. And, it turns out, four other
people on the “Jeopardy!” staff have called
Nebraska home at one time or another.

“Needless to say, we hit it off,” Nuckolls
said, “and were able to create a fun product
that furthers the brands of each entity.”

During the week of May 9, CNN was a
category in one of the “Jeopardy!” games
each day, a result made possible by the
Nebraska connection.

❏
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two semesters as a sports columnist
and reporter at the Daily Nebraskan
and during that time found out a lot
of things he thinks we don’t know
yet.

For instance: “What’s Miss
Bierbower gonna say when she walks
into the grid mentor’s office next fall
and the coach greets her with a hand-
clasp that feels more like a vise and a
slap on the back that seems to pack
enough wallop to knock a couple of
ribs loose?”

If that’s Kelly’s impression of
Biffer Jones, we’re stopping him right
there. The boys learn their manners
at West Point, and take it from us,
Biffer learned very well.

Then: “What’s Miss Bierbower
gonna say when she hears a forgetful
coach let out a string of cuss words
that would shock a Nebraska mule-
skinner because things aren’t going
along smoothly?”

Guess Mr. Kelly doesn’t know
yours truly just about grew up on a
baseball diamond. Seriously, a former
sports editor of the Rag said he had
never heard an N.U. coach cuss.

“How’s the coach gonna explain
to Miss Bierbower why the star block-
ing back who took a physical beating
in last week’s game will have to stay
away from practice for a few days?

“Is Miss Bierbower gonna get mad
when she finds out she can’t visit the
dressing room after a football game
— the ideal spot to get some inside
dope on the game — simply because
the players are walking around in their birthday suits?”

First, we’re sports editor for the spring semester, not for  next fall. But if
poor Mr. Kelly is worrying about red faces, dressing rooms, etc., we’ll put him
straight.

As a sports columnist for two semesters, we managed to get along without
any embarrassing incidents. Then, as sports editor, one can send out someone
else to invade dressing rooms, interview coaches, etc.

As for getting mad when I find out I can’t visit the dressing room after a
football game — no woman with even a subpar amount of sense would expect
to do that. Perhaps it would interest Mr. Kelly’s suspicious soul to know that
women aren’t allowed in the Nebraska press box. Then he would have some-
thing else to squawk over.

Anyway, we’ll have to thank Kelly, old soul, for one thing. He practically
wrote this column for today. Maybe he didn’t know my grandpappy’s name was
O’Luby and that he hailed from County Cork. ❏
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New Sports Magazine on a
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By Andrew Jinkens
Trying to succeed in a competitive market is one thing.

Blazing a trail in an untapped market is something entire-
ly different.

That is what UNL graduates Jeff Singer and Derek
Samson are attempting to do with their new publication,
Conference Call Magazine. Singer, a 1993 graduate, and
Samson, who graduated in 1996, are the brains behind the
newest genre of sports magazines. Conference Call is a maga-
zine based solely on the coverage of sanctioned Big 12 athlet-
ics.

A magazine devoted entirely to one athletic conference
and its teams is something that has never been attempted. So
why try?

“Derek and I have both had the same idea of covering the
Big 12 conference as a whole,” said Singer, the publisher of
the new magazine. “We know how crazy people are about Big
12 sports.”

Apparently, they were right. The first issue of Conference
Call hit newsstands in April and instantly met success. Sales
peaked at more than 20,000 customers, more than 1,200 from
subscriptions to the magazine.

Singer and Samson don’t expect the initial success of the
magazine to be a fluke. “I think it’s just a matter of time
before this magazine takes off,” said Samson, who is the mag-
azine’s editor-in-chief. “We just have to get people to pick it
up and look at it.” Samson expects the number of readers to
increase to more than 40,000 for the football preview, which
hits newsstands in May.

Singer and Samson are no strangers to success. After grad-
uating with degrees in journalism and political science in ‘93,
Singer became a sports editor at the Arizona Range News and
was soon promoted to interim editor-in-chief of the paper.
He left his position in 1994 to attend law school at the
University of Tulsa, where he graduated in 1997. He became a
partner in the firm Daniel, Daniel and Singer in Drumright,
Okla. At the age of 25, he became the youngest judge ever in
the state of Oklahoma.

Samson left Nebraska after graduation in ’96 to become a
sportswriter for the Idaho Statesman. He worked for five-and-
a-half years in Boise before moving to Kansas City to work
for the Kansas City Star, where he wrote about everything
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‘Nebraska Wedding Day’
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By Andrew Moseman
The burly and competitive magazine industry could eat a
grizzled veteran alive, let alone someone straight out of col-
lege.

But despite the imposing task of running a periodical in
one’s twenties, Courtney Lockridge  is holding her own.

Lockridge, who graduated with an advertising degree
from the University of Nebraska-Lincoln in 2003, owns and
operates her own publication, Nebraska Wedding Day, a guide
for local brides looking to plan their big day in the
Cornhusker State.

She said 14,000 copies of the magazine would be printed
for 2005 and sold all over the state of Nebraska. Reaching that
level of statewide distribution, though, didn’t come about
overnight.

Friends of her family, Lockridge said, started the company
in May 2003, seven months before the first published issue.
She came on staff as the sales and marketing director right
after college graduation, but when the others became too
busy to continue with the project, she and her husband
bought the company.

Then, however, she found herself facing a monumental
task: convincing local advertisers to take a financial risk on a
brand-new publication.

“In the first year, it’s really scary,” she said. “They’re
entrusting you with their money.”

Lockridge said she employed a few freelance graphic
artists to design the advertisements for Nebraska Wedding
Day. But once that was out of the way, she needed to find the
meat of her magazine — stories.

Unable to afford professional writers, she said she contact-
ed UNL to scope out the possibility of getting students to
work on stories. But when she encountered a dead end at the
university, she said she created a makeshift writing team,
headed by her friend Tracy Brester.

Brester wrote some of the stories and enlisted college
friends and people simply interested in the project to write
stories for first two years of the magazine.

And while both women have degrees related to what they
deal with at Nebraska Wedding Day — Lockridge in advertis-
ing and Brester in English — learning how to put out a pro-
fessional bridal publication has been an imposing task,
Brester said.

“The only familiarity we had with it is from being brides,”
she said.

One thing making their jobs easier is that, though
Nebraska Wedding Day comes out four times a year, the con-
tent remains the same in all four issues in a calendar year.
Although each issue has a new cover and a different look
inside, styles don’t change rapidly enough to merit new arti-
cles every few months, Lockridge said.
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from the Kansas City Chiefs to the hap-
penings in the Kansas City community.
He has amassed many awards for his
writing, including a top-10 news story of
the year award he earned in 2000 from
the Associated Press Sports Editors and
awards from Gannett Company, Missouri
Associated Press Managing Editors,
Kansas Press Association and the Idaho
Press Club.

And now both Singer and Sampson
hope to have success of a different sort.
Conference Call will start producing regu-
lar, monthly magazines in the fall when
the new school season starts.

Singer and Samson hope the success
doesn’t end in the Big 12. “We want this
magazine to succeed and then take it to
the next level,” said Sampson. “We
thought about beginning in other confer-
ences like the Big 10 or the SEC. But
everyone who contributes lives in the Big
12 area, and we think it will work here.”

Singer adds, “We want to use the Big
12 as a stepping stone. We expect and
dream of having the type of success we’ve
had so far.”

Perhaps the most cause for concern is
the fact that the two main contributors to
the magazine are from Nebraska. Will a
Big Red bias be seen in the pages of
Conference Call? “Nebraska will always
have a special place in my heart,” Singer
said. “On the flip side, I never want the
magazine to be biased in one way or the
other. We never want to be accused of

being Nebraska alums and having a ‘Big
Red’ slant.”

That said, it is easy to tell the pride
both men have in their school and the
respect they have for each other. Samson
gives “all the credit in the world” to Singer
for the success of the magazine. “We put
out a high quality product, and Jeff puts
forth the money to get the best paper for
magazines and to make sure the readers
are satisfied,” Samson said.

Singer gives praise right back to
Samson. “I have to give all the credit to
Derek and the Kansas City staff (where
the editorial offices are),” he said. “The
magazine is such an attractive product
with great features. It’s a great read.”

The magazine might never have hap-
pened. Singer went to law school in
Oklahoma and was doing quite well for
himself in the legal system.

But he wasn’t able to stay away from
the mass media world for long.
“Journalism has always been my first
love,” Singer said. He was going to get
back in the journalism business by buying
a small-town publication in Oklahoma.
But Samson had a different idea, and the
two have taken the idea and run with it.

While the road will be tough to pave
in the early going — “It’s less of a walk in
the park and more of a walk in the Grand
Canyon right now,” Singer says — it is
clear to Samson and Singer they have a
successful product for the Big 12 masses
and, if all goes according to plan, for
many other conferences, too. ❏

In addition, her magazine isn’t the kind
that draws a long-term following. Readers
are likely to buy only one or two editions.

“A bride is only a bride for so many
months,” she said.

That’s also the reason she relies on
over-the-counter sales — no subscriptions.
She prodded grocery stores like Hy-Vee and
Bag ’n Save, bookstores like B. Dalton and
Barnes and Noble and UNL campus loca-
tions like the Nebraska Bookstore and the
University Bookstore to carry her maga-
zine.

Lockridge said she hired a third-party
firm to represent her in negotiations with
those stores, and retailers get to keep a part
of the proceeds from each issue they sell.
The process doesn’t become contentious
because each side can benefit. She increases
her magazine’s distribution, and stores love
to carry locally produced material, she said.

And though a company in Texas prints
Nebraska Wedding Day, Brester said, all the
stories, photos, advertisements and design
come out of Nebraska.

“(Lockridge’s) goal is to make it as local
as possible,” Brester said.

Despite the number of wedding-related
magazines on the market, Lockridge said
she doesn’t feel she faces much competi-
tion. Brides-to-be could read national pub-
lications like Modern Bride, she said, but
not many places tell them how to plan a
wedding specifically in Nebraska.

That’s not to say she doesn’t take pride
in the look of each issue.

“We want our magazine to pop off the
register more than Modern Bride,” she said.

Even before the 2005 summer, fall and
winter issues of Nebraska Wedding Day
were released, Lockridge said it was time
for her to start working on content for next
year. Her busy season for selling advertise-
ments runs from March through October.

Brester, who left the magazine briefly to
have a baby, said she would return this
summer to get the editorial segment in
shape once again. After that, Lockridge
said, it would be a race to get ready for
2006.

“I work day and night all of November
to meet our deadlines,” she said.

Distributed in stores and given away by
advertisers around Nebraska, Nebraska
Wedding Day has gained a foothold in the
state, Lockridge said. It’s still a demanding
endeavor for a couple of people right out
of college, she said, but the magazine’s suc-
cess so far has lent more legitimacy to her
mission.

“The product sells itself,” Lockridge
said. ❏
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Late night comedy used to be a much simpler viewing
experience. Just 15 years ago, nobody went to ratings

war the way Jay Leno and David Letterman have. Successors
weren’t plotted five years in advance the way Conan O’Brien’s
has been. (He is scheduled to replace Leno as the head of the
“Tonight Show” in 2009.)   Instead, everybody focused on the
one thing that could unite the nation through thick and thin:
“The Tonight Show starring Johnny Carson.”

To say Carson was gifted would be an understatement.
Carson was a man whose comedic timing was pitch-perfect,
whose characters became immensely popular despite being just
exaggerations of Johnny and who stole the show from every
guest who ever had the opportunity to grace his stage. Carson’s
brilliance showed years ago in his senior thesis at the University
of Nebraska-Lincoln.

Carson was born in Corning, Iowa, on Oct. 23, 1925. Soon
after, his family moved to Norfolk, Neb., where Carson would get
his show business start appearing at local venues as the magician
“The Great Carsoni.” Carson went on to attend the University of
Nebraska-Lincoln, where he studied, among other things, audio-
production, graduating in 1949.

Carson’s senior thesis is an indication of the man who would
emerge years later to perfect the art of comedy. In the thesis,

Carson, for about 45 minutes, narrates what is basically an out-
line of how to write comedy. The thesis is audio only, since that
was the emphasis of the times: Television broadcasting had not
yet come to the forefront of the marketplace. Carson created the
thesis by studying and analyzing numerous comedians, including
greats Jack Benny and Fred Allen.

Lucy Buntain-Comine calls the thesis “timeless.” Buntain-
Comine is with the University of Nebraska Foundation, where
she helped to create a DVD that was sent to Carson, helping to
inspire him to donate $5.3 million to the University of Nebraska.
Buntain-Comine said that, although the audio thesis was created
56 years ago, the information highlighted there could still be
vital to young comedians today. The timeless analysis of comedy
also foreshadows the entertainer who would take shape many
years down the road.

Although the original thesis was lost, a copy is still floating
around, guarded by Dr. Larry Walklin, a broadcasting professor
at the University of Nebraska-Lincoln. From Carson’s professor,
Bill Dempsey, the tape was shuffled around until it landed in the
hands of Dr. Walklin, who now retains it for historic purposes on
behalf of the university.

Don’t think that people can just go check out the tape any
old time they want, though. Walklin says that, just like any other
student document, the thesis is not for pub-
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Swartzlander wins
$10,000 scholarship

Junior Josh Swartzlander has been named one of 10
college journalism students from across the United
States who will receive a $10,000 scholarship from

the Scripps Howard Foundation. 
The news-ed major carries a 4.0 grade point average.

He has worked for the Daily Nebraskan and has been a
two-time intern at the Lincoln Journal Star where he does
general assignment reporting.

All U.S. journalism programs were invited to nominate
a student for the competition. A panel of newspaper,
broadcast and television network professionals selected
the 10 students to receive scholarships. 

The program began in 1999; this is the first year a
UNL journalism major has been chosen as one of the top
10.

The other 2005 winners are from Indiana University,
Ohio University, the University of Memphis, Kent State
University, the University of Oregon, Hofstra University,
Northwestern University, the University of Missouri-
Columbia and the University of Tennessee. ❏

As she climbed the Woodrow Wilson Drawbridge in
Washington, D.C., Jody Beck looked down over the

Potomac River. It looked different from the many times she had
crossed it in her car — much smaller.

After she chatted with the bridge operator, he offered to raise the
historic bridge for her. Even though worries of the bridge getting
stuck and causing a major traffic jam raced through her mind, Beck
gave in to her curiosity and enthusiastically agreed.

Luckily, her fears never came true, and she made her way back
down, interview in hand.

Climbing to an operating booth on the top of a drawbridge for
an interview seems extravagant, but not for Beck. If it’s for a story,
it’s worth it.

Beck, woman of many talents, has the determination and experi-
ences of a true journalist, all of which combined to lead her to her
ideal job — giving students the opportunities to conquer their own
bridges in the world of journalism in Washington, D.C.

A UNL J school graduate, Beck has worked her way through the
journalism field, sampling advertising as a college student and tast-
ing print and broadcast professionally.

But after too many late night phone calls rousing her to cover
breaking stories, she said education seemed the perfect next step.
After a few years in college classrooms, Beck now sits behind the
desk of an educator’s dream job.

Since 2003, she has run the Scripps Howard Foundation’s
Semester in Washington program. In this position, she sifts through
numerous students’ applications in search of six men and women to
join her for internships in Washington, D.C.

“She’s the perfect person for the job,” long-time friend and UNL
journalism professor Mary Kay Quinlan said. “With her background
in both, she is a very savvy newsperson, and she knows Washington
well.”

Beck may be perfect for the job, but Beck said that the job is also
perfect for her because she gets to spend three months straight with

Determination, experience
as a journalist led to the
perfect next step

lic record. Although it was written years ago, the
tape is still very much private. Releasing it would
be the same as a teacher posting a student’s grades
from last year for anybody to see.

This might change, though. Of the money that
Carson donated, most is being used to build the
Johnny Carson School of Film and Theatre, a
large project being constructed as an addition to
the Temple Theatre. According to Buntain-
Comine, when this new project is up and running
— in about two years — it may be possible for
students to have access to the thesis as both a
study aide and a historical document. Buntain-
Comine believes that learning from the tape could
be beneficial to many students and aspiring comedians.

It’s enlightening to realize that even the greatest have to
start out somewhere. Eager kids with their heads in the
clouds may someday be able to listen to Carson’s thesis and
understand the work and the dedication that goes into
becoming the greatest. The next big thing in late night tele-
vision could come from somebody’s listening to the thesis
at the Johnny Carson School of Film and Theatre and
becoming inspired. The universality and timelessness of the
piece could be a valuable learning tool many years into the
future.

Comedy is timeless, and Johnny Carson appears to be,
too. And Carson’s thesis gives an invaluable insight into the
man who would get his start hosting small television shows
at local T.V. stations and end up as one of the greatest that
show business has to offer. The inner workings of comedy
come through in the student work. ❏

Beck’s
Dream

Job
Semester
in
Washington

By Katelyn Cohen
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students. Three months and 40 hours a week give her time to get
to know her students and help them progress.

“Jody helped all of us navigate our way — as people and
reporters — around Washington,” UNL news-editorial major
and Washington program participant Crystal Wiebe said.
“Because she has a background in journalism and education, she
is a great editor who won’t hesitate to tell you what she thinks.
However, she can also be nurturing when she needs to, and she
encouraged all of us to live up to our full potential.”

Even though education has been perfect for Beck recently,
she said it wouldn’t have sustained her curiosity for her first 25
years in the workforce. It is through all of her hands-on experi-
ence that she can bring life to her current position.

Taking politics by storm after her graduation from Nebraska
in 1972, Beck began her career working for Charlie Thone’s con-
gressional campaign. After his successful run, she
made the jump into journalism.

Beck set out on a rampage through Washington,
D.C., searching for a job. After a short time at the
Internal Revenue Service, she landed a position as a
dictationist for The Washington Star in 1973.

There, she was truly inspired.
“In the newsroom there were two Pulitzer Prize

winning women, and another got (the award) the
next year,” Beck said. “They were real role models for
us. There were women in leadership positions all over
Washington at that time.”

It wasn’t long before Beck put the inspiration to
work and began reporting for The Washington Star.

Stories like the one about the drawbridge drew her
attention the most. Beck has always been interested in
articles that can bring a certain peculiar aspect of life
to light.

But even with the opportunities to engage her
curiosity, as a print journalist, Beck was stressed. She
constantly worried about covering her beats to their full extent.

“At the Star, I was nervous every morning to open The
(Washington) Post to see if there was a story in my beat that I
didn’t get,” Beck said. “But you should have that stress to get the
story and get it right. It keeps you going.”

And Beck kept going until The Washington Star went out of
business in 1981.

Thrust into the job market again, Beck found herself step-
ping out from behind the page to behind the camera.

At WRC-TV in Washington, Beck worked as a field
researcher, which soon led her to a position at the assignments
desk.

“I sent Katie Couric out one night to cover a jail distur-
bance,” Beck said. “I guess that’s one of my biggest claims to
fame.”

But on some occasions, Beck became famous in her own
right.

On one assignment, which dealt with a nurse accused of
killing her patients, Beck found herself kneeling in front of the
nurse at a press conference. Her right hand thrust in the air to
hold up a microphone, Beck figured she was providing sound,
not a photo-op.

The next morning, a picture of the nurse appeared in a local
newspaper, with Beck’s hand front and center.

“For a high school reunion, I brought the photo album with
that paper in it,” Beck said. “I told them I was famous.”

By the end of her run in live producing, Beck realized that
she had seen a lot of drastic changes. When she first joined the
station, the news program ran for 90 minutes, but by the time
she left in 1998, it was three hours long.

With experience in print and broadcast journalism, Beck can
make knowledgeable comments on the positives and negatives of
both types of journalism.

With print, Beck liked being able to tell a story slowly, but
she said telling stories quickly on TV was exciting, too. However,
one major downside of broadcast journalism was the never-end-
ing hole that needed to be filled with fresh news.

“In the end, I like both,” Beck said. “The distinctions are fad-
ing a lot right now anyway, which is something education needs

to do better. Education needs to catch up with industry.”
This mindset on education, along with the need to end the

late night phone calls, led Beck to the final phase of her career:
teaching.

She earned a master’s degree from the University of
Maryland in College Park in 1998 and taught at various colleges
including Maryland, Catholic University and American
University.

With an educator’s background and a journalist’s hands-on
experience, Beck took her current job with the Semester in
Washington program in 2003.

While three Pulitzer Prize-winning women showed Beck the
way up the bridge of journalism, now she has a chance to help
students do the same.

“It’s a relatively small group of people who have kept their
focus on the basics during this time when journalism is changing
rapidly and many reporters are cutting corners and doing it all
for entertainment value,” Quinlan said.

“What set (Beck) apart is her adherence to high standards in
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Jody Beck, second from right, poses with a group from the Scripps
Howard Foundation’s Semester in Washington program. UNL 
student Crystal Wiebe is at right.

               



OOrrggaanniizzaattiioonnss tthhaatt HHoowwaarrdd BBuuffffeetttt iiss 
ccuurrrreennttllyy oorr hhaass bbeeeenn iinnvvoollvveedd wwiitthh::

• President of Howard G. Buffett Foundation, with 
conservation/humanitarian initiatives

• President of BuffettImages, photography and 
publishing company

• Chairman of the Douglas County, Neb., Board of 
Commissioners

• Chairman of the Nebraska Ethanol Authority and 
Development Board

• Berkshire Hathaway Inc.
• ConAgra Foods
• Lindsay Manufacturing
• Sloan Implement
• Archer Daniels Midland
• Coca-Cola Enterprises Inc.
• World Wildlife Fund National Council
• The Nature Conservation Trust
• The Whooping Crane Trust Advisory Committee
• The Illinois Nature Conservancy
• Ecotrust
• Africa Foundation
• National Geographic Society Council of Advisors
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By Frances Schoonveld

You wouldn’t imagine that photojournalist
Howard Buffett Jr. has almost been killed six

times, been arrested in Bosnia and witnessed some of the worst
cases of human suffering imaginable — all in order to document
wildlife and humanitarian issues.

Through his photography, Buffet has raised people’s social
consciousness and introduced them to the injustices of the
world. He said, “Photography has the ability to take unimagin-
able circumstances and make them more imaginable. It makes
them real. Images can expose injustice and tragedy. Denial can
be replaced with truth.”

Buffett’s first interest in photography came from growing up
on a farm in Nebraska. The sunsets, coyotes, fox and deer, as well
as the occasional full moon, provided him with ample inspira-
tion. He wanted to capture the beautiful scenes, he said.

Buffett now operates an 840-acre farm in Decatur, Ill., with
his wife and their five children. He also manages 400 acres of
family-owned farmland in western Nebraska.

In 1996, Harvard University Press published Buffett’s thesis
titled “The Partnership of Biodiversity and High-Yield
Agricultural Production,” which brought together his photogra-
phy and agricultural experience with his love of writing. The
focuses of his work since then have been humanitarian issues
and the conservation of wildlife.

Buffett has written half a dozen books on wildlife and agri-
culture and has been active in business, politics, agriculture, con-
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‘Photographing the
world’s injustices can
replace denial with truth.’
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Dean Norton
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servation, photography and philanthropy. He has received an
honorary Ph.D. from Lincoln College in Illinois and the Aztec
Eagle Award, one of Mexico’s highest honors to a foreign citizen.

Buffett was named the Will Owen Jones Distinguished
Journalist of the Year by the UNL chapter of Kappa Tau Alpha, a
college honor society. The award was presented during the col-
lege’s J Days in April.

Fueling Buffett’s endeavors have been his love for photogra-
phy and his desire to document the “diversity of life.”

“Many photographs simply reflect a tapestry of life — woven
of common threads down from varied places,” he wrote in the
introduction to his book titled “The Tapestry of Life.” The book
is a compilation of photos from more than 20 of the countries
he has visited. It documents human need and includes people, as
well as his usual photos of wildlife and agriculture.

Buffett has also designed a book for children titled “Taking
Care of our World.” Through it, he gives children, ages 6 to 12, a
simple lesson in ecology.

Buffett has found a way to “connect people in need with peo-
ple that can make a difference,” said Luis Peon-Casanova, a pho-
tojournalism professor at the University of Nebraska-Lincoln.
Peon-Casanova said the “power of the visual image is pervasive”
and “brings the world right up to your senses.”

Buffett seems to agree with Peon-Casanova. He wrote in “The
Tapestry of Life” that “regardless of the image, photographs have
two unique qualities; they are timeless, and they are transcen-
dent. What we cannot experience ourselves, we can see through
someone else’s eyes.”

Buffett has been able to share his experiences with plenty of
others through his photography. He said he has loved having a
reason to travel to places he has never visited before. Having
been to more than 70 countries, he said his favorite was Ethiopia
from a photography standpoint. It was less polluted by people,
he said, making it easy for him to photograph the natural fea-
tures of the country. Also, tribes that exist in the country have
lived the same way for hundreds of years.

Buffett has searched for places that were “authentic” and has
had four simple rules for taxi drivers who wanted to drive him
around a new country:

1. Don’t take him anywhere lots of tourists go.
2. Don’t take him anywhere people wear

Nike T-shirts.
3. Don’t take him anywhere they use plastic

buckets.
He added this fourth rule on his recent trip

to Romania:
4. Don’t take him anywhere they use chain-

saws.
With this authenticity have come a few

dangerous experiences for Buffett. For one
thing, he “should have been killed by a polar
bear” in 1997. He was saved at the last possible
moment by a helicopter.

For another thing, Buffett was arrested in
Bosnia while photographing the war there. His
rights were taken away, along with his many
rolls of film. After three hours, authorities
finally let Buffett go, thanks to his U.S. pass-
port.

Through his work, Buffett has also stumbled upon some
abysmal human conditions. One of the hardest things for Buffett
was that he wanted to do something about the poverty and mal-
nutrition he saw — but he couldn’t, he said. He also said that
“although photographs can expose these conditions, we must
also demonstrate the will to change them.” He hopes his photo-
graphs “might compel a person, or a nation, to take action.”

“Photographic images, although able to illustrate poverty and
need, cannot provide the resources to heal them. That is one of
the values of photographs, bringing the reality of life to the sur-
face.”

The reality of life really set in for Buffett as he has watched
young children dying. He recalled the tragedy of photographing
a young malnourished girl in Ghana. She died five days later.

Buffett also once photographed a 12-year-old girl in
Tegucigalpa, Honduras. She worked at a garbage dump in a dan-
gerous neighborhood filled with gangs and ominous vultures.
She and her three sisters sold their bodies to anyone willing to
give them a dollar. At the end of the day, they sniffed glue and
paint from a bag they carried along with them.

Buffett said his photographs carry a personal significance.
“To a photographer, images represent more than photographs —
they are experiences.” He said an “image can also confirm or
change our preconceptions of the human condition miles away.
Images convey the wonderful personalities of the people and the
cultures that provide such diversity in life.”

Buffett has enjoyed the challenge of shooting a meaningful
photograph that encompassed the whole story of the scene. He
has also appreciated the uniqueness of photography: being able
to capture something that no one ever has captured before.

Through exquisite photographs, Buffett has tried to educate
people and “bring back images that show people things they’d
never see otherwise,” raising people’s consciousness about pover-
ty and humanitarian issues.

Peon-Casanova said he has seen a big commitment from
Buffett to “draw attention to the issues.” He has formed a “con-
nection between visual images and what’s going on clear across
the world,” Peon-Casanova said. ❏
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Throughout his long career, from work-
ing as a reporter and riding a motor-

cycle to working as a copy editor, rising to managing
editor and eventually counseling other corporations
on how to manage effectively, James Autry has kept
on learning. While some might see this as a one-way
march to the top, Jim Autry insists that every life
experience he has had contributes to his success.

“Everything you do matters. Young people, par-
ticularly, have the idea that you always have to move
(past your learning experiences),” Autry said. “It’s a
matter of learning everything (you can) everyday.”

Autry received a Dean’s Award during the col-
lege’s J Days convocation on April 14.

Autry knows a lot about learning under pressure.
He began his career as a stringer at the University of
Mississippi’s campus newspaper. Stringers were paid
a fixed fee for each column inch they were able to
get printed in the newspaper.

In order to get paid, “You’d have to check the
newspaper to see what of yours had been run, then
cut (the column inches out) out and tape it togeth-
er,” Autry said. Despite that unorthodox approach,
the payment method gave Autry a sense of accom-
plishment, and he was able to earn comparably
more than his counterparts.

When he went into the military, as a fighter pilot
in France, he continued his journalism work by
writing public relations announcements for his
superiors. The volunteer work gave him more expe-
rience that might help him later in life.

Asked what part of his life he found most satisfying, Autry
has trouble being specific. One of his favorite times was when, as
a member of a magazine publishing corporation, he expanded
the Meredith Corporation’s chain of magazines, which included
Better Homes and Gardens, from four magazines to 17. He also
began to incorporate more diverse topics in Better Homes — like
travel, for instance — that might appeal to families.

Autry became convinced that the articles Better Homes had
been printing had become too domestic and out of touch with
readers. “I said, ‘Let’s get our ass out of Apple Valley.’” After that,
Better Homes began winning awards for its coverage of issues,
like the environment.

But even the satisfaction of meeting that challenge might not
compare to his time as an Air Force fighter pilot in France for

J DAYS

Jim Autry says he 
benefited from all his
experiences

The
Secret is to keep

learning
By Neil Rutledge
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Work. It’s a fact of life, a necessity.
People strive to find a career

they are good at and enjoy. A few will find a job they
not only love but seem to have been made for.

Thurl Ravenscroft was one of these lucky few.
His voice led him to a career providing voices for
cartoon characters and back-up for singers, a career
that has given him great joy and success.

Ravenscroft received a Dean’s Award at April’s J
Days Honors Convocation in recognition of his con-
tributions to the field of broadcast media.
Broadcasting professor Rick Alloway said this award
can be given to non-alumni who have made signifi-
cant contributions to the various media. He said
Ravenscroft received the award to recognize his 70
years of contributions and his Nebraska heritage.

Ravenscroft was born in Norfolk and lived
there until 1933 when he moved to California. He
intended to go to interior design school but was
encouraged by a friend in his church choir, who rec-
ognized the potential in Ravenscroft’s deep, mellow
voice, to audition for voice work. His first job was
for Walt Disney in the movie “Cinderella” where
Ravenscroft sang in the chorus and provided the
voice for one of the mice.

Once Ravenscroft broke into the voice business,
there was no stopping. He worked in radio during its most pop-
ular period and provided back-up for singers like Rosemary
Clooney, Elvis Presley and, his personal favorite, Bing Crosby.
Ravenscroft has released two albums, both containing hymns,
but he is more known for his voice work for cartoons and com-
mercials than for his singing talents.

“Once you get started and your reputation gets going, you’re
called on to do many things,” Ravenscroft said. He can be heard
in the chorus of numerous Disney movies, including “The
Jungle Book” and “The Brave Little Toaster,” and he could be
heard until 2001 at the Disney theme parks, narrating the train
tour of the park, among other attractions. In 2001 some of the
recordings were changed, but his voice remains in the Pirates of
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and it was “grreeat!”

Editor’s note: Thurl Ravenscroft died on 
May 22, only weeks after he received a Dean’s
Award and gave this interview.

The J school honored
the voice of
Tony the Tiger during 
the J Days ceremonies
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the Caribbean ride and in the Haunted Mansion.
Though his Disney works played a large part in his

career, these are not the works Ravenscroft is most known
for. His two best known voices are those of Tony the Tiger,
a cartoon used in Kellogg’s Frosted Flakes commercials, and
as the singer of “You’re a Mean One, Mr. Grinch” from the
1966 animated Christmas special “How the Grinch Stole
Christmas,” based on the book by Dr. Seuss.

Ravenscroft speaks fondly of Tony the Tiger — his
favorite voice work. His answering machine says, “Hello.
This is your old friend Tony the Tiger…” and, via a tele-
phone connection, he gave the audience gathered at the
journalism ceremony a rousing “It’s grrreeat!” upon receiv-
ing his award.

Tony the Tiger is Alloway’s favorite Ravenscroft voice.
“He has managed to make a career out of two words,”
Alloway said admiringly. While this is obviously not
Ravenscroft’s only work, it is by far his most famous. At 91
years old, he still does the occasional Frosted Flakes com-
mercial, when it works with his schedule and he is needed.

When asked if he ever felt under-appreciated,
Ravenscroft’s immediate, emphatic response was “no.” He
said many people don’t understand show business and
voice work but said it is a great business once one gets
started.

After he became successful, Ravenscroft moved his par-
ents from Norfolk to California and bought them a house
and car. Despite the evidence of his success, Ravenscroft’s
mother pulled him aside one day and asked him, “When
are you going to get a real job?” Ravenscroft said she never
really understood how he could make a living doing voices.
But, he said, “… I loved what I was doing and it paid off, so
who’s going to complain?”

Ravenscroft never has complained about any hardships
or lack of recognition, including being left off of the credits
of “How the Grinch Stole Christmas.”

Though few people know of Thurl Ravenscroft, many
know his voices and have received great joy from them.
Alloway said he was thrilled when he heard Ravenscroft, his
suggestion, had been chosen to receive a Dean’s Award. He
said he thinks native Nebraskans should be recognized for
their contributions while they still can enjoy the recogni-
tion.

Ravenscroft does not seem to need recognition to be
inspired to continue his work or to feel he has accom-
plished a great deal in his lifetime. He found a profession
he loved and excelled at and considers himself lucky to
have been as successful as he was.

He fondly recalls his days in show business as “a lot of
fun” and speaks of the many things he’s done. He said he
feels no regret for how his life has played out. It is not the
life he planned as a young boy in Norfolk or even as an
aspiring designer in California, but it turned out to be the
life and career he was made for.

As Ravenscroft might describe it himself, it’s been
“grrreeat!” ❏

Autry   >>

three years during the Cold War. Autry learned “lessons about life
and death; every few months something happened.” It made Autry
appreciate the value of life.

One thing he has learned from his many jobs is that people don’t
always have a choice in what they do. “When the operations officer is
scheduling a flight at 4 o’clock in the morning in bad weather, he’s
not asking, ‘I wonder whether Autry likes…’.”

The idea that a person often does not have a choice, especially in
the people he or she works with, applies to corporate life as well.
“Saying things like ‘He’s not a team player’ is counterproductive,”
Autry said.

And Autry should know. He has written a number of books on
effective leadership, books that have created for a reputation for
Autry. He is now a sought-after resource for companies looking to
improve their management techniques.

When Autry advises companies on what to look for when hiring,
he suggests a simple formula. Good employees are always willing to
work hard, to learn and to go the extra mile and take on additional
assignments. It helps if the person is smart, Autry said, but he or she
doesn’t have to be brilliant.

“There was a period during the ’80s when MBAs were coming
out of the nation’s top schools thinking they know everything,”
Autry said. “All they had was a foundation.” And you don’t have to
be from the East Coast to succeed. Autry believes that many excep-
tional students come from the country’s Midwestern schools,
because students from that part of the country have a strong work
ethic.

Today, one of Autry’s main criticisms is that many people in the
workplace are too concerned with “staying busy,” not necessarily
“doing the work.”

“I was a Depression kid. I had to work,” he said.
“People use technology as a substitute for human interaction,”

Autry lamented. People choose to send e-mails to coworkers down
the hall rather than walk down and give the messages themselves.
Autry sees e-mail as an excellent way to send information but a terri-
ble way to communicate. “It’s all about human interaction,” Autry
said.

Autry is hesitant to talk too much about values, even though he
acknowledges that they helped him throughout his life. Among those
he believes to be most important are integrity, ethics, trust and love.
But to him ethics “are more than words; they don’t mean a damn
thing until the become behaviors.” To Autry, the values aren’t hard to
define; it’s putting them into practice that people have trouble with.

In the future, Autry plans to continue his speaking career,
emphasizing that in management, as in life, there are few clear
answers. Autry offers the hypothetical case of an unmotivated work-
er who is depending on the income from his job to support his fami-
ly.

“At what point does this guy need to be fired because he is bring-
ing the whole team down? You cannot take a doctrinaire, black and
white approach. You may not be trying to decide what is ‘most right,’
but ‘less wrong.’”

Autry insists that it has taken him all his life to learn the lessons
that have brought him success. “My general view is that everything is
influential in your life,” Autry said. “Everything accumulates. It’s not
so linear; it returns again and again.” ❏

Tony the Tiger>>
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By Liz Hoy

Journalism has
been a way of life 
for Thomas

Eastham since he took a job at a Chicago news stand at the ripe
age of 7 — three-quarters of a century ago.

Eastham’s contributions to the field and his work with the
William Randolph Hearst Foundation have garnered Eastham a
Dean’s Award from the College of Journalism and Mass
Communications.

Eastham was born in Attleboro, Mass., in 1923 but was raised
in Chicago after his family moved there in 1926. When his job at
the newsstand ended, he delivered papers until he graduated
from high school. Eastham attended Northwestern University,
but his education was interrupted when World War II erupted.
He enlisted with the Marines in 1941 and served overseas until
the end of the war.

When he was discharged, he joined thousands of other
troops returning from the war and went searching for a job. He
finally found a position as a copy boy at the Chicago American, a
Hearst newspaper.

His job entailed “chasing stories around the newsroom from
one editor to another” and “chasing coffee from nearby restau-
rants.” It was lowly work, he says, but because he had contact
with nearly every department, he quickly learned the ins and
outs of running a newspaper.

As his time at the paper went by, he was promoted to “every
possible position,” including various editing positions. He
excelled as an editor, but he said it wasn’t his true calling.

“I came into this business to write,” he said, “and that’s what I
would [have] like[d] to do.”

One Sunday afternoon in July of 1955, Eastham received a
call from a supervisor at a Ford auto plant with information on a
story involving the shooting of a school teacher, Eugene F.
Vesecky, by an off-duty police detective, William Dawes. The
coroner had labeled Vesecky’s death a “justifiable homicide,” and
the story had received only minor attention in the news.

“Two women workers leaving work about midnight had wit-
nessed a street altercation in front of the plant involving the
policeman and the teacher, [the supervisor] said. The policeman
was drunk and menacing, the women said. The caller wouldn’t
tell me their names, only that ‘they are sisters, both redheaded,’”
Eastham wrote decades later in a story that documented his
investigation.

The Ford plant was about a mile north of where Dawes
claimed Vesecky attacked him, prompting him to shoot the
teacher.

In the weeks that followed, Eastham discovered suspicious
circumstances surrounding the case: Dawes had a drinking prob-
lem, and the assistant coroner had been pressured by top police
officials to close the case quickly with a “justifiable homicide”
conclusion.

After many phones calls, Eastham discovered the identities of
the redheaded sisters from the Ford plant. He and another
reporter, Hal Bruno, went to the sisters’ house and, in a scene
straight out of a crime movie, promised the frightened women
protection for their testimony against Dawes.

In the end, the coroner’s report was reopened, and a grand
jury indicted Dawes for murder. Police told Eastham that “Dawes
had been trying a well-known shakedown” to extort money from
Vesecky. However, Vesecky, who worked three jobs to support his
family, refused to give him any money, and “Dawes shot him
through the closed window of his car.”

“The trial jury deadlocked 11 to 1 on a technicality over the
murder indictment. But the police fired Dawes, his wife divorced
him and he eventually went into a mental hospital,” Eastham
wrote. Dawes committed suicide in 1954.

Eastham’s story was nominated for a Pulitzer Prize, and it
won. But in a strange twist, Eastham didn’t receive the award.
The year the Vesecky story ran was the same year William Hearst
Jr. went to the Soviet Union and wrote a

Thomas Eastham
has practiced and

promoted journalism
in the trenches and

in the boardroom
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4.14.05 I. Optimistic, enthusiastic grad
is passionate about his job
ding Ad Alum
By Amanda Mouw

ichard Claussen loves his job.
Claussen is the executive vice president of client services at Bailey Lauerman,

a marketing and communications firm with offices in Lincoln and Omaha. He
says his work is “terribly invigorating.”

Invigorating is a strong word, a word not often used by corporate types who often
complain of being grossly overworked and underappreciated. Claussen, however, has no
complaints. He has found a career that suits him perfectly, he said, and if his passion for
what he does is not immediately apparent through his youthful enthusiasm and energy,
he will have no problem telling anyone about it.

A native of North Platte, Claussen did not plan to go into marketing. He came to
UNL on partial scholarship to be a student trainer for the football team and major in
pre-physical therapy. He soon found, however, that his interests lay not in medicine but
in mass communications.

He declared a broadcasting major and worked throughout the rest of his college
career at local radio and television stations, where he gained invaluable experience.

“Too many kids go through school and don’t have the focus. … They need to take
advantage of [internship and job opportunities],” he said. “The 10 percent who do, suc-
ceed.”

In 1982 Claussen graduated with a broadcasting degree and moved to Billings,
Mont., to work at an advertising agency.
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Long hours and hard work pay off.
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“I wanted to
pursue the more
creative side of my
passion,” he said.

In 1984 he
moved back to
Lincoln and took a
job in marketing
and sales, but in
1986 his real break
came when Rich
Bailey, chairman
of what was at the
time Bailey Lewis,
offered him a job
in account servic-
es. Claussen eager-
ly took the posi-

tion and quickly moved up the ranks at the firm.
“It was obvious to us early on that [Claussen] had great

potential for growth within the company and that he would rise
quickly within the management ranks. … He has fantastic peo-
ple skills, and we knew that he was going to be a real asset to the
team,” Bailey said.

Claussen’s success did not come easily, though. Early in his
career, he said he endured “a lot of learning and baptism under
fire.”

“In this business,” he said, “you have to come ready to play
— or don’t come at all. …When I started here, I would come to
work at 6 a.m. and stay until the work was done.”

The hard work paid off in 1992, when the American
Marketing Association’s Lincoln Chapter recognized Claussen as
marketer of the year. In 1993, the Advertising Federation of
Lincoln named Claussen advertising man of the year.

Since coming to the firm, Claussen has been instrumental in
helping Bailey Lauerman achieve a level of success that stands
out among firms based in the Midwest. The firm’s annual
billings now total more than $60 million, and it serves such
high-profile clients as Pepsi, Union Pacific, The Smithsonian
National Air and Space Museum, Ameritas Life Insurance
Company, the Bowl Championship Series, the Big 12 Conference
and the University of Nebraska Athletic Department. The
American Association of Advertising Agencies has recognized
the company as one of the top six creative agencies in the coun-
try for its size, and Advertising Age’s Creativity Magazine named
the agency one of 20 agencies to watch in 2001.

Claussen’s account teams’ work has been recognized in
Communication Arts, Graphis and Print magazines and been
rewarded by The Cannes Film Festival, The One Show, National
ADDYS, Tellys, Clios and Pinnacles.

And in April, the J school alumni association recognized
Claussen as the 2005 outstanding advertising alumnus.

“Though [Claussen] is not part of the cre-
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story about his exclusive interview with Nikita Khrushchev.
Trying to compensate for the known rift that had existed

between rival newspapermen William Hearst Sr. and Joseph
Pulitzer early in the 20th century, the Pulitzer jurors decided
to give that year’s award to Hearst Jr. instead of Eastham,
although the paperwork still listed Eastham as a winner.

Though he calls Hearst’s prize-winning interview a “weak
story,” Eastham holds no grudge against Hearst. But, of all the
stories he has covered in his career, the Vesecky case remains
the “closest to [his] heart.”

“I was able to communicate [the truth] to the loved ones
of this teacher who ran into the wrong cop and was killed,” he
said.

In addition, the story brought about the reform of
Chicago’s corrupt police department. Chicago’s mayor
brought in Orlando Wilson, the dean of criminology at the
University of California-Berkeley, and gave him free reign to
clean up the department.

“Since the [Al] Capone days, the police force had a bad
and justified reputation, but now [the people of Chicago] have
a police force to be proud of,” Eastham said.

After working the story, Eastham went back to his editing
duties. Then in 1956 he accepted a position as news editor of
the San Francisco Call Bulletin, another Hearst-owned newspa-
per.

The Call Bulletin folded in 1964, and Eastham moved to
the San Francisco Examiner as the Washington, D.C., bureau
chief.

A few years later, he met the deputy mayor of San
Francisco during a meeting at City Hall. A day later Dianne
Feinstein, then the mayor of San Francisco, called and asked
him to be her press secretary and director of public informa-
tion. Eastham agreed. For four years he traveled the world
with Feinstein and met celebrities, kings, presidents and other
dignitaries.

When the vice president of the William Hearst Foundation
died, the foundation asked Eastham to take the job. He agreed,
and in 1986, after his obligations to Feinstein were fulfilled, he
became the vice president and western director of the founda-
tion, a position he still holds.

The job entails awarding grants for health care, human
services, culture and education; selecting candidates for the
U.S. Senate Youth Program; and awarding the Hearst
Journalism awards, a program the University of Nebraska-
Lincoln has participated in for 44 years.

“The problem across journalism is that few schools train
editors as such,” he said, “but UNL has one of the most effec-
tive journalism schools in the nation.”

Because of his work developing the foundation’s competi-
tion and all he has done for UNL through it, Eastham was
presented a Dean’s Award.

“He has done a lot to improve the competition and has
added new wrinkles and money,” said Will Norton, dean of the
College of Journalism. “He knows what good journalism is.”

Jan Watten, program director at the Hearst Foundation,
agreed with Norton. “He’s very enthusiastic because he’s a
journalist himself,” she said of Eastham. “He’s had a very inter-
esting career, and what he’s done reflects his interest in jour-
nalism.”

“Besides,” she adds, “he’s a great guy.” ❏

Eastham>>
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ative team,” Bailey says, “he’s very skilled at working with the
members of our creative staff and helping translate marketing
strategies into the right creative solutions. … He gets along
extremely well with everybody on staff, and he helps colleagues
achieve their goals.”

Claussen attributes much of his success to his life outside of
work. He loves spending “quality and quantity” time with his
wife, Ginna, and two boys, Richard and Bruce, and he is passion-
ate about helping others through community service.

He has served on numerous boards in leadership positions,
including: president of the American Marketing Association in
Lincoln, president of the Advertising Federation of Lincoln, pres-
ident of the Juvenile Diabetes Research Foundation, president of
the University of Nebraska College of Journalism and Mass
Communications Alumni Board and member of the University
of Nebraska National Alumni Board of Directors.

“It’s really important to have a balance between work, family
and the community. Each one benefits from involvement in the
other. Clients benefit because I have core values that I believe in
and get from my family; my family benefits from my strong
work ethic; the firm benefits from my community service,” he
said.

It seems, however, that what the firm most benefits from is
Claussen’s dedication and optimism.

“I just think [my job] is great,” he said. “I have a passion for
our craft. If you ask anybody what they would do if they could
do anything, if the answer is different than what they are doing,
something’s wrong. My answer is: I would do exactly what I’m
doing.”

He sums up his attitude toward work when he says, “We have
this unwritten rule — once it ceases to be fun and rewarding, we
will cease to be here.”

II. Ed May Jr. chose the
broadcasting side of
the seed company 
family’s business
By Rebecca Robak

d May Jr. loves the radio business. But he could have
gone into the plant nursery business just as easily.

As May describes it, “My dad told me I had a couple of job
options. One was working in the nursery, which was outside and
was overall a pretty ‘hot job.’ The other was working at the radio
station, which had air conditioning and a pop machine. I said, ‘I
think I’ll take the indoor job.’”

Luckily for the communities May has been involved in, he
found his niche and passion at that “indoor job” of broadcasting.

May’s grandfather was Earl May, who founded Earl May Seed
& Nursery in 1919 in Shenandoah, Iowa. Radio was just begin-
ning to catch on at the time, and Earl May decided to get into
the radio business to help promote the nursery. The station he
founded, KMA, was originally a department of the seed compa-
ny. As radio’s popularity grew, the family began to add program-
ming, farm services and news. Eventually, KMA became a broad-
casting station rather than a promotional tool.

May said radio has always intrigued him. When he was
younger, he would watch his father broadcasting over the air on
the station the family owned. May said  that experience con-
tributed to his growing interest in radio.

Beginning when he was 14, May worked at KMA during the
night and weekend shifts. He ran the controls in the control
room, played records and read the news and sports. Soon, he
began to produce commercials for various clients. During his
college years, he worked night shifts at KMA during the first
three summers.

May said his time at KMA was an extremely valuable experi-
ence that allowed him “many opportunities to broaden my
skills.” More importantly, it helped him realize broadcasting was
his passion.

It took a little while, though. May first attended Doane
College as a business administration major so he could be more
involved in the family business. “It was my second accounting
course at Doane that told me broadcasting would be more fun,”
May said, and he soon transferred to UNL’s journalism school.

Larry Walklin, a member of the broadcasting faculty and
May’s adviser at the J school, describes May as “groomed for the
broadcasting side of the family” and “trained to do everything.”
Walklin said one of May’s most valuable qualities is his ability to
“relate to others: employees, associates or anyone he comes in
contact with.”

May is grateful to Walklin for the advice the professor dis-
pensed during May’s college years. During the summer before
his senior year at UNL, May took an internship at a television
station in Minneapolis at Walklin’s encouragement. May learned
a lot from his internship and said  he is grateful Walklin nudged
him to take it.

Broadcasting professor Pete Mayeux also remembers May
fondly. He said May’s “valuable on-the-job training and great
business sense are a great combo” and that among May’s greatest
attributes are his kindness and empathy, his capacity to relate to
others.

Mayeux remembers May as a good student, a “hard
worker”with a “contagious, happy disposition and an ability to
generate enthusiasm.” He said May was at the J school during its
“golden years for broadcasting” and that May was a standout
among talented peers. He recalls May as a student he could trust
to deftly handle a complicated or delicate story or issue. May’s
management capabilities and sensibility made him one of the
best students and workers, Mayeux said.

Both professors said the J school’s philosophy of teaching
understanding and experience in all areas of journalism was an
asset to May’s education, and May agrees wholeheartedly. May
describes the J school’s program as a “comprehensive approach

E
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to the business.” He said  his professors’ “standards were very
high, and they held you accountable for your work and its quali-
ty.”

“I feel that the comprehensive approach really helped me to
grow as a person,” May said, “and I am always appreciative of
that.” He said any journalism-related career requires a lot of flex-
ibility and said the J school does a great job of preparing its
graduates for that reality.

Now, nearly 30 years after his graduation, the J school has
honored May with an Outstanding Broadcasting Alumnus
Award.

After graduating in 1976, May put his skills and talents to
work at both radio and television stations. From 1989 to 1997,
he individually owned stations KFOR and KFRX in Lincoln. He
also spent time at stations in La Crosse, Wis., as well as at the sta-
tions in the Shenandoah area.

When asked about his favorite aspect of broadcasting, May
responded, “The fact that we can be a real, genuine service
to our advertisers and our listeners. I take fulfillment in the
fact that we can help with community service drives and
local news and happenings, that we can help advertisers be
successful in their businesses. It truly is the service side that
is the most rewarding.” He said he loves the feeling of con-
nection with his community that comes from his involve-
ment in broadcasting.

Indeed, a theme that runs through May’s life is that of service
to others, especially to young people. May likes working with the
youth because, he said, “they are still young enough that you can
really make a difference in their lives, and that potential is very
rewarding.”

He was a member of the Omaha Boys and Girls Club board
of directors from 1980-95. It was there that he said  he “saw the
impact the organization could make on young people.” Ever
since then, he has worked with youth. He is currently part of a
mentoring program with the Omaha School District, meeting
with a child every week.

In his hometown of Shenandoah, May is on the board of a
youth mentoring program he founded to honor his parents. The
program connects 70 to 75 mentors with young people who are
recommended to the program by the schools. May attributes
much of the success of the program to his “very dedicated, com-
mitted board” and the mentors. He said he is very proud of the
program and hopes it will “touch some lives and make a differ-
ence.”

May is also on the grants committee at the Omaha
Community Foundation, the board of directors of Methodist
Health Systems in Omaha and the Westside Community Schools
Board of Education. The school board is a special interest to him
since he and his wife, Carrie, have two boys, Jeff and Greg, still in
the school district. Their son Ben just completed his first year at
the University of Iowa.

May thinks that having fun is the key to finding a rewarding
career. “You have to feel like you’re having fun, not only for your-
self but for others as well.” His sense of intrigue at communicat-
ing with people on a larger scale and sense of being involved in
the community make broadcasting fun and rewarding for May.

He offered the following advice to students searching for
their careers: “If you really, in your heart, are following your pas-
sion, it will work out for the best.”

III. From a broom factory
in Nebraska to the
battlefields of Vietnam
Keever’s two weeks in 
southeast Asia turned into
seven-year stay

By Kelley Hascall

everly Deepe Keever is a woman whose motto appears
to be “You only live once.” Among her many achieve-
ments are membership in several honors organizations,

a nomination for a Pulitzer Prize for her work in Vietnam and
now an award as Outstanding News-Editorial Alumnus, present-
ed during J Days by the College of Journalism and Mass
Communications.

However, Keever didn’t reach the heights at which she soars
today by taking the easy route. Keever has lived her life furiously,
always striving to achieve her goals.

Keever’s story began in Carleton, Neb., where she spent the
summer after her junior year in high school working in a broom
factory. It was there she decided she wanted more out of life. At
the University of Nebraska-Lincoln, Keever was a member of
Mortar Board and Phi Beta Kappa and was the president of the
YWCA on campus.

She studied French as her undergraduate language and
believes it later got her a job reporting in Vietnam. She studied
journalism, she said, because she enjoys interviewing people and
is naturally curious.

After graduation, Keever proceeded to the graduate school at
Columbia University in New York. After she graduated with
honors in 1958, Keever decided she would travel to Asia. She
said she wanted to go for a simple reason: She’d never been
there. She intended to stay for only two weeks in Vietnam but
began working for the New York Herald Tribune — hired because
she could speak French — and stayed for seven years, the longest
stay for any Western correspondent during the Vietnam War.

Keever has always been an independent, driven woman. In
the early years of Vietnam, reporters were virtually unrestricted
and went where they pleased, accompanying the soldiers in heli-
copters and to the rice fields. Keever commonly went on patrols
with troops into the jungles. She remembers being frightened by
the sounds of the jungle and the fighting. A soldier said to her
once: “Don’t worry; you never hear the bullet that hits you.”

When the New York Herald Tribune closed abruptly in 1966,
Keever went to work for the Christian Science Monitor. She said
she enjoyed the time she spent with the paper
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because the Monitor didn’t want to duplicate the news wires. It
wanted explanations and more encompassing stories. The dead-
lines were flexible, and Keever was able to report on the 1968
battle of Khe Sahn in-depth.

In 1969, the Christian Science Monitor rewarded Keever for
her hard work at Khe Sahn by nominating her for a Pulitzer
Prize. The Monitor’s nomination letter said: “[Her] considerable
eye-witness experience in Vietnam, her incisive grasp of the
political and economic complexities of that country, have made
her an outstanding journalist.”

While in Vietnam, Keever met her husband, her escort officer
in Danang. He was a Marine Corps lawyer, working as a liaison
between the military and the civilian population. They married
when she was 35.

When Keever returned to the United States after seven years
in Vietnam, she got the same kind of welcome many troops
received: none. The journalists in Vietnam had become the black
sheep of the Pentagon, and they were accused of portraying the
war in a negative light.

Keever said she thinks it a shame the government tightened
its control on the media in Vietnam. She enjoyed the times
before reporters had to write a story based solely on what
ambassadors and generals told them.

She carried this skepticism of officials into her teaching life
after she returned from Vietnam, teaching her students to be the
watchdogs of society. One of her former students, Jay
McWilliams, now co-owner of HawaiiReporter.com, described
Keever as “a hard-working professional who is dedicated to find-
ing and reporting the truth, with an unwavering focus on keep-
ing public records open and government officials, as well as
those of us in the press, accountable.”

Keever said she realized when she returned to the United
States after her years in Vietnam how tired she really was. She
had contracted hepatitis from the food and filthy water. To this
day, Keever cannot eat seafood without becoming ill. She said the
time she spent in Vietnam was seven years of feeling like her job
was never done.

Keever said journalism is a job that requires attention 24
hours a day, seven days a week. It is a young person’s game. The
older one gets, the more critically one looks at the business. It is
a dangerous job, and these days, some journalists are jailed
because they will not betray their sources. But Keever is still true
to her motto.

“You only live once,” she sad. “You should be in charge of
your own life. You should do something you think is important.
When you’re young you can afford to take chances. There are
more obligations later on.”

Currently, Keever is a professor at the University of Hawaii-
Manoa. She and her husband, Charles Keever, moved there in
1978. Her husband was stationed at Camp Smith on Oahu, and
they intended to eventually settle in Washington State.
However, Keever said, they forgot to leave Hawaii.

“The most important things in my life are those I
didn’t plan,” she said. But that doesn’t mean people
should go through life without making decisions.
Keever said each person should “create his or her own
luck, and when you get in there, don’t stub your toe.”

Students of Keever at the University of Hawaii learn from the
first moment in their classes that she has a “passion for open

records and holding the government accountable…” said former
student Jay McWilliams. “Several generations of journalists in
Hawaii have benefited from her dedication to these causes and
have joined the fight for open records in the crusade for freedom
of information.”

Keever focuses now on reporting in depth and recently wrote
a book accusing The New York Times of spreading government
propaganda during the United States’ early testing of the nuclear
bomb. News Zero: The New York Times and the Bomb demon-
strates Keever’s commitment to investigative journalism.

Journalism is no longer about the “quick and dirty,” Keever
said. As television and the Internet begin to take the place of
newspapers as the top media outlets, print journalists need to
shift their focus in order to survive.

“Reporters need to do more than get stories out as fast as
possible. They need to invest more time, more training and more
expertise. They need to be persistent and gentle but never take
‘no’ for an answer,” Keever said.

Keever said the J Days award encouraged her to reflect on her
undergraduate experience, something she had not done in years.
Her life’s journey took her from a Nebraska broom factory to a
Hawaii university classroom. In between, she traveled far and
wide and, in the midst of everything, made time for marriage.
She didn’t let fear of injury or death stop her in Vietnam, and
she continues to take chances in her writing and in everything
she does.

But as Keever herself might say, “You only live once.”

IV. NPA head has spent
10 years working for
journalism in Nebraska
State government service 
prepared Beermann to 
represent the state’s 
newspapers and befriend 
the J school

By Marypat Heineman

With a juris doctorate from Creighton University and
30 years of service at the Nebraska state capitol, Allen

Beermann seems to be a likely candidate for national office.
Instead, after retiring from 24 years as Nebraska Secretary of
State, Beermann stepped away from the political arena and dived
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into an area where he had almost no experience: newspapers.
Armed with only a few short years as a disk jockey and news-

caster at KHUB, the Midland Lutheran College radio station,
Beermann immersed himself in print media when he became the
executive director of the Nebraska Press Association on Jan. 6,
1995. Since then, he has used his experience and expertise to
strengthen the association and its ties to the J school.

The move into working with the press was not what
Beermann had planned for his retirement from public office. In
fact, because of his limited expertise in the field, he found offers
for the job as the executive director of the press association hard
to believe.

“I had announced my retirement from Secretary of State
after being at the capitol for 30 years when they offered me the
job,” Beermann said. “I wasn’t sure they were serious, but they
assured me they were.”

The heads of the Nebraska Press Association certainly were
serious, and the selection process was a whirlwind for Beermann.
Shortly after applying for the position, Beermann was informed
that he was a finalist for the job. Beermann was interviewed soon
after the notification and was offered the position of executive
director the same night.

“I really only had a seven-hour retirement,” Beermann said.
“We finished moving out of the capitol at 1 a.m. and moved in
[at the Nebraska Press Association] at 8 the next morning.”

The transition from the state house to the press association
was easy for Beermann. He knew most of the publishers in
Nebraska from his time on the campaign trail and had been a
guest at 24 annual press conventions. He also had an idea of how
reporters worked. “As Secretary of State, I did thousands of inter-
views, especially around election times,” Beermann said.

Most of his duties with the Nebraska Press Association deal
with lobbying and administration, much of the same work he
did as Secretary of State. Beermann also still works with state
government officials, but this time he’s on the other side of the
table. “It’s kind of amazing. Most days I’m interacting with the
same groups of people, only now I’m affiliated with someone
different.”

Members of the press community in Nebraska see
Beermann’s involvement in government to be an asset as well.
“He knows just about everybody — not just in Nebraska but all
over the United States — and he knows leaders all over the
world. In terms of what he’s done for journalism, it’s been
incredible for promoting Nebraska journalism and for promot-
ing this college,” said Will Norton, dean of the journalism col-
lege.

His dedication to Nebraska newspapers and the University of
Nebraska earned Beermann the Service to the Profession by a
Non-Alumnus Award during the college’s J Days festivities on
April 14.

Beermann said receiving the award from the University of
Nebraska J school has been a high point of his career. “I was sur-
prised as well as gratified to receive the award. I have great
respect for the University of Nebraska College of Journalism and
Mass Communications,” Beermann said.

The respect Beermann feels for the college is more than
reciprocated. Although the J school’s Alumni Association 
actually awarded the honor to Beermann, Norton sees Beermann
as a great asset to the college and press at the state and even

national level.
“Almost every gift [the college gets], his hand is somehow in

there,” Norton said. The dean added that since Beermann has
been such a good friend of the college, his reach extends far out-
side the UNL campus. “He’s affecting journalism elsewhere by
things he does to improve the journalism college,” Norton said.

Beermann’s hard work hasn’t gone unnoticed by the NPA
members, either. Kent Warneke, editor of the Norfolk Daily News
and president of the association, has known Beermann for more
than15 years and considers him an invaluable asset to Nebraska
newspapers.

“Even when he was Secretary of State, he was a big advocate
of media availability. In the past 10 years as executive director of
the Nebraska Press Association, he’s built on that tremendously
so. He’s just a tireless worker on behalf of Nebraska newspapers,”
Warneke said.

Beermann takes his job at the Nebraska Press Association
very seriously, but he says it’s hard work. “The only downfall, if
there is one, is the long hours. I’m here most nights until seven,
sometimes eight, sometimes nine. I stay until I get the work
done. I love seeing projects completed,” Beermann said.

The long hours have paid off, though, for Beermann and the
countless newspapers and readers he serves. He works hard to be
sure the integrity of the association and Nebraska newspapers
remains intact.

“I want to keep the professionalism of the Nebraska Press
Association strong and keep a high level of respect for the associ-
ation,” Beermann said. He said respect is important, even if read-
ers don’t agree with every view expressed in publications.

“That’s what’s so great about this country,” Beermann said.
“People are encouraged to write letters to the editor and disagree
with viewpoints.” To Beermann, who reads several publications
every day, newspapers are “the glue that holds a community
together.”

Warneke sees this passion in Beermann. “He really under-
stands that democracy works best when the citizenry is informed
and is able to communicate with and speak out about elected
officials,” Warneke said.

Beermann considers working for the press and ensuring citi-
zens the right to speak in a public forum his service to America.

Having visited countries with no democracy or freedom of
the press, Beermann appreciates the freedoms Americans have.
“I’m almost obsessed with democracy,” Beermann said, and this
obsession is apparent in his work to keep newspapers, where citi-
zens can be informed and express their views, strong throughout
the state.

Through his service to both the State of Nebraska and the
Nebraska Press Association, Beermann said he has tried to follow
one motto. “Never work for recognition. Rather, you should do
work that is worthy of recognition.”

Norton recognizes that humility in Beermann. “He seems to
be driven to help other people,” Norton said. “I’m just astonished
by it. He doesn’t try to add to his salary; he tries to help other
people.”

And it isn’t only Nebraskans who recognize Beermann’s con-
tributions. “If you were to pick a leader among executive secre-
taries of press associations, he would be it,” Norton said. “All the
press association executive directors I’ve talked to consider him
to be a leader.” ❏
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By Lauren Flegle

When Robert Thomas, known to his friends and
family as Bob, is asked how he feels about win-

ning the 2005 Broadcast Pioneer Award, he playfully remarked,
“I’m glad I’ve got it, though I’m  not sure I have the strength to
lift it.”

At 86 years of age, lifting a heavy, Plexiglas award may be an
accomplishment, but it  pales in comparison to the life that led
up to this moment. Bob Thomas is a broadcast pioneer in every
sense of the word.

Thomas was born in Omaha, Neb., in 1918, and he lived
there until his family moved to Norfolk in 1932. He graduated

from Norfolk High in
1936 and was able to do
some undergraduate work
at Wesleyan University in
Lincoln before enlisting to
fight in World War II.

In 1943 he was given
the opportunity of his life-
time. President Franklin
Roosevelt had gone a long
way in bringing news of
the war to the people
through the use of radio,
but he felt that the troops
who were actually serving
overseas should receive
their information from
other uniformed officers
instead of government
committees they may not
trust.

To the great surprise
and honor of 2nd
Lieutenant Robert
Thomas, the military
chose a Cornhusker to go
to San Francisco and head
the Western Shortwave
Division of Armed Forces
Radio. Thomas describes
the position as “far beyond
my age and experience [at
the time],” but he wasn’t
about to say no.

From 1944 to 1946, Thomas commanded 13 stations on the
West Coast that broadcast to troops in the Pacific area. When
his father had a stroke in 1947, Thomas felt obligated to move
back to Norfolk and take over the station his father had run
since 1932.

Thomas’ takeover might have been involuntary, but he now
describes the act as his most important contribution to the
broadcast community. And although he had never been in
charge of the station before, he was not without experience
there. His first job at WJAG, the Norfolk radio station owned by
the Thomas family, was to answer telephones for a whopping 10
cents an hour.

He chuckles about that now, but as he talks about his history
with the station, it’s hard not to notice the impressive history of
the station itself. Thomas took his first job there on the WJAG’s

Bob Thomas contributed to radio’s growth
and health for more than half a century

Honoring A Pioneer
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10th anniversary; it was founded in 1932. It was one of the first 50 radio
stations licensed by the government, and it has been family owned and
operated since — a rarity in the United States today.

It doesn’t look as though the Thomas family will relinquish control
of WJAG anytime soon, either. Bob’s son, Robert, is now in charge, and
Bob said he would have no objection to the possibility of his grandchil-
dren taking over some day.

“Unfortunately, the government direction of radio has favored
wealthy owners. We used to have to prove that we would serve the com-
munity,” Thomas says of the standards by which radio used to be
licensed.

Service seems to be an underlying theme in the life of Bob Thomas.
He saw his career as a way to serve people, but his contributions to the
broadcast community went well beyond his radio station.

Thomas has served as the president and secretary-treasurer of the
Nebraska Broadcasters Association twice, and since 1947, he has been on
each of its standing committees at some time in his career. He has also
served as president of the Nebraska Associated Press News Association
and was elected to the National Association of Broadcasters radio board
three times.

Thomas is also involved in countless activities outside the broadcast
world. They range from an adviser in the Office of Civilian Defense
Management to six years as chairman of the Madison County Red Cross.

It would seem only logical that the Broadcast Pioneer Award, pre-
sented during the J Days festivities that are held annually by the
University of Nebraska-Lincoln’s College of Journalism and Mass
Communication, is not the first award this radio legend has received,
and indeed, it is not.

In 1966, he was the first recipient of the Nebraska Broadcasters
Lifetime Member Award. He received the Outstanding Broadcaster
Award in 1971, and he was elected to the Nebraska Broadcasters
Association Hall of Fame in 1972.

Dr. Larry Walklin, who is chairman of the Hall of Fame and a profes-
sor of journalism at the University of Nebraska-Lincoln, describes
Thomas’ latest award as a “big deal in the broadcast community.”
Walklin said the award is given to someone who has made significant
contributions to broadcasting over a long period of time. The award
goes to someone who has achieved excellence and leadership in his or
her field and has benefitted both society and the communications world   

“Typically, these people have been in the business for a long time,”
Walklin says of the Broadcast Pioneer award winners. He also describes
them as “really dynamic people.” It would seem that Mr. Robert E.
Thomas is no exception.

Thomas has dedicated his life to the service of people through his
skill in broadcasting. He has been in the business for so long that he is
not even sure he has the strength to lift his latest award. Bob Thomas has
proven himself a true pioneer of broadcast radio. What is his secret?  

“Radio was not work for me,” he said. “It was fun.”
❏
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A journalism grad was one of two win-
ners of the Distinguished Service Award
presented by the Nebraska Alumni
Association May 7 during University of
Nebraska-Lincoln commencement exer-
cises.

Lynne Morian Grasz of New York City
is a 1966 broadcasting graduate. She is
president and CEO of Grasz
Communications in New York City. 

Grasz just completed a term as chair
of the Alumni Association’s Cather Circle
and has been active with the group’s
executive, financial, program, recogni-
tion and marketing committees. 

She was recognized as a UNL Master
in 1981 and Outstanding Advertising
Alum in 2001. She is a former president
of the NYC chapter of American Women
in Radio and TV and member of the
National Advertising Board and the
National Broadcasting Society.

Two journalism graduates received
the two 2005 Young Alumni Awards, also
sponsored by the association. They are
Jon B. Kelley, a 1988 broadcasting grad,
and Clint! Runge, a 1999 advertising
grad.

University gives
Grasz Distinguished

Service Award
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ADVERTISING

MICHAEL GOFF participated June 19
through July 9 in Harvard University’s
20th annual Management Development
Program, which focuses on critical man-
agement challenges facing mid-level
administrators. The program is designed
to provide new perspectives and practical
insights for college and university admin-
istrators who must “manage from the
middle.”

FRAUKE HACHTMANN was invited to speak
on a peer-reviewed panel at the 2005
American Academy of Advertising Asia-
Pacific Conference in Hong Kong. The
panel topic was “Native Sons: Growing
Global Marketers Among Asian and
Asian-American Athletes” and she pre-
sented a cultural guide for marketers to
use Asian athletes for promotions in the
United States and in Asia without creating
stereotypes. The panel offered strategies
that marketers can use to become more
sensitive to cultural differences.

Hachtmann recently finished writing a
scholarly inquiry portfolio of the adver-
tising media strategy course as a fellow in
UNL’s Advanced Peer Review of Teaching
Project. She and Sloane Signal, who also
participated in the project, wrote a paper
exploring how to link two core advertis-
ing courses to maximize student learning
using the peer review approach. They will
virtually present the peer-reviewed paper,
“Assessment of Faculty Research and
Scholarship — Using Peer Review of
Teaching As Assessment Tool in
Advertising,” at the 2005 International
Learning Conference in Granada, Spain.

Hachtmann and Signal will also host a
segment of the advertising division’s
teaching workshop at the 2005 AEJMC
convention in San Antonio, Texas. They
will discuss the traditional three-step
process of how to create a course portfo-
lio as well as the advanced inquiry portfo-
lio outlined by UNL’s Peer Review of
Teaching Project, which has gained
national recognition. This session focuses
on the effectiveness of a course portfolio
to document effective teaching in higher
education. They will also present a paper
titled “The Great Divide? Defining
Multiculturalism and Globalization in
Advertising” in a poster session at the
same conference.

PHYLLIS LARSEN co-authored an article,
“Integration of Advertising and Public
Relations Curricula: a 2004 Status Report
of Educator Perceptions,” which was
accepted for publication in Journalism
and Mass Communication Educator. This
research was also featured in an article
titled “A Well-Rounded Education:
Convergence on Marketing is Beginning
to be Reflected in Education” and pub-
lished in PR Week. Larsen helped the
PRSSA chapter to present a public rela-
tions workshop for UNL’s greek student
leaders where she also served as an
instructor. She was invited to present
“Marketing Communicacion y Publicidad
en Los Estados Unidos” as a guest lecturer
at the University of Quintana Roo in
Cozumel, Mexico. Other presentations
included “Media Relations Basics” at the
Nebraska chapter’s American Marketing
Association Brand Camp, “Ethics
Violation Reporting Responsibilities” to
PRSA Nebraska. She also moderated a
panel discussion of “Whose Values Do the
Media Reflect?” for Leadership Lincoln.
Larsen served as a facilitator for
LeaderShape, a six-day leadership devel-
opment institute for promising students.
She received the Certificate of
Recognition for Contributions to
Students from the UNL Parents
Association and the Teaching Council.

NANCY MITCHELL was a member of the
accrediting site teams for ACEJMC for the
University of South Carolina and
Southeast Missouri State University. She
participated in academic program reviews
for the entomology and plant pathology
departments at UNL. She is the vice chair
of UNL’s Academic Planning Committee
this year. Her publications include: a
chapter on women and advertising for
Women in Mass Communication, 3rd edi-
tion, Pamela J. Creedon and Judith
Cramer, editors; a book review of
Malcolm Gladwell’s  Blink: The Power of
Thinking without Thinking, which will
appear in Journal of Advertising Education.

LINDA SHIPLEY is the American Academy
of Advertising representative on the
Accrediting Council on Education in
Journalism and Mass Communications.
She has been asked to serve on the new
Committee on Ethics that has been
formed to address “how accredited pro-
grams can strengthen ethics instruction.”

AMY STRUTHERS traveled to Scottsbluff
and Mitchell as the college representative
for the Panhandle Big Red Roadshow
recruiting weekend March 18-20.
Struthers delivered a presentation at the
16th International Conference on College
Teaching and Learning in Jacksonville,
Fla., on April 1. The paper was titled
“Technology Help for Distance Students:
Results of a Longitudinal Study.”
Struthers also presented to the 2005
Engineering College Magazines
Associated Annual Conference on the
UNL campus on April 9 in a session
focused on the way advertising sales can
provide engineering publications with a
revenue stream.

As adviser to the College’s National
Student Advertising Competition team,
Struthers accompanied students to
regional competitions in Dubuque, Iowa,
on April 21 where UNL placed second out
of 11. Struthers completed the yearlong
Peer Review of Teaching Project, focusing
on the development and delivery of the
college’s new information gathering
course.

At the J Days Honors Convocation,
Struthers was awarded the College’s
Outstanding Faculty Service Award. She
was accepted into UNL’s Summer Grant
Writing Institute, sponsored by the Office
of Research.

BROADCASTING

TRINA CREIGHTON coached a student to
the finals in the Hearst broadcasting com-
petition for the second consecutive year
and four other broadcasting students 
to other awards in the contest. UNL’s 
J school finished third in the nation this
year; last year the college finished seventh.

LAURIE THOMAS LEE presented a research
paper at the AEJMC convention in
Toronto in August 2004. Her paper was
titled “Government Surveillance and
Data-Mining since 9-11: Is the Privacy
Pendulum Swinging Back?” She also pre-
sented a research paper on “Watching
What You Watch on Cable, Satellite, or
the Internet: Regulatory Inconsistencies
and the Erosion of Privacy” at the
National Association of Cable
Telecommunications (Academic Seminar)
in San Francisco in April. She also served
as a moderator for a panel session on
“Cable Telecommunication Interactive
Television Applications: Issues, Challenges

FACULT Y NOTES
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and Solutions” at the NCTA convention.
Lee spoke on a panel at the Broadcast

Education Association annual convention
in Las Vegas in April. Her presentation
was on “Privacy Issues.” She also spoke
about the effects of the USA PATRIOT
Act on academic freedom on behalf of the
Academic Freedom Coalition of Nebraska
and the Lincoln Bill of Rights Defense
Coalition in 2004. She spoke at a press
conference and gave interviews in July,
gave a formal speech at a rally in July, tes-
tified before the City Council in
September, spoke to the League of
Women Voters, Liberty Circle, in October,
and was a guest on “Social Justice
Television,” a local cable television pro-
gram.

Lee also helped a number of students
produce television spots that were select-
ed to air for Bright Lights and the Capital
Humane Society.

JERRY RENAUD received the College Award
for Distinguished Teaching at the UNL
Honor’s Convocation April 17. He attend-
ed the Broadcast Educators Association
annual convention in Las Vegas and was
elected to the executive committee of the
newly formed Documentary Division.

Renaud worked with several student
groups producing documentaries. One,
“In Cold Blood: A Legacy,” aired on

Broadband Channel 6 in Lawrence, Kan.
A second documentary, “Against the
Wind,” won first place in the Northwest
Broadcast News Association competition.
He is also working with a group of stu-
dents producing a program about a
teacher workshop program at UNO that
brings women teachers from Afghanistan
to the Midwest to learn about new teach-
ing techniques.

LARRY WALKLIN presented an invited lec-
ture April 21 at the Nebraska State
Historical Society. The subject was
Historic Contributions of the Members of
the Nebraska Broadcasters Association
Hall of Fame. The lecture also was video-
taped and played on cable channels in
Lincoln and Omaha.

Walklin also appeared on tape in
spring for a story Sue Breding, a 1978
graduate, was working on for a Phoenix
television station about Tommy Lee’s
“reality show” time at UNL.

NEWS-ED

TIMOTHY G. ANDERSON reviewed Joseph
Lelyveld’s memoir, Omaha Blues: A
Memory Loop, for April 24, 2005, editions
of The Omaha World-Herald. Lelyveld,
whose father served as rabbi at Omaha’s

Temple Israel in the early 1940s and
whose mother once taught at the
University of Omaha, served as executive
editor of The New York Times while
Anderson was editor of news design at
The Times. Anderson left The Times in
August 2004 and joined the College of
Journalism and Mass Communications in
January 2005.

Anderson spoke at the 24th annual
spring conference at the John G. Neihardt
Center in Bancroft, Neb., on April 30.
Anderson, who is completing a biography
of Neihardt for the University of
Nebraska Press, spoke on “The Poet in the
Press: John Neihardt as Philosopher.”
Neihardt, best known for his 1932 book,
Black Elk Speaks, was long-time poet lau-
reate of Nebraska.

CHARLYNE BERENS’ book, One House: the
Unicameral’s Progressive Vision for
Nebraska, was published in January by the
University of Nebraska Press. She was
part of the UNL Speakers Bureau during
the 2004-05 school year and gave nine
presentations, most on Nebraska’s
Unicameral Legislature. The UNL Honors
Advisory Board invited her to give a “last
lecture” to honors students in March; she
spoke about freedom of expression. She
also gave a presentation on writing for
publication to the Nebraska Dietitians
Association meeting in April. She received
the Certificate of Recognition for
Contributions to Students from the UNL
Parents Association and the Teaching
Council.

CAROLYN JOHNSEN’S science-writing stu-
dents are collaborating with Lincoln
Journal Star reporters and editors on
“Platte River Odyssey,” a yearlong series of
reports on water issues in the Platte River
basin. The college will publish an in-
depth report on the subject in 2006.
Johnsen won a national award for envi-
ronmental reporting in the annual contest
sponsored by the Society of
Environmental Journalists. At UNL’s
annual water conference in April, Johnsen
chaired a panel on the media’s role in
communicating the science of water to
policymakers and the public.

JERRY SASS led a workshop on best prac-
tices for copy editors in Denver June 23.
The hands-on session was sponsored by
the Inland Press Organization. ❏
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Topping off his 36-year career at
UNL, Peter Mayeux was named
winner of the 2005 Edward L.

Bliss Award for Distinguished Broadcast
Journalism Education.

The award is conferred annually by
the Radio-Television Journalism Division
of the Association for Education in
Journalism and Mass Communication.

As the 23rd winner of this high aca-
demic distinction, Mayeux will be recog-
nized in a ceremony Aug. 11 at the
AEJMC convention in San Antonio.

The award announcement included
this comment from a 1974 graduate,
now a TV news director in Kansas: “To
this day, when I must correct employees
or news interns, I try to emulate the
understanding, easy-going demeanor of
Peter Mayeux. It works much better than
yelling and throwing keyboards.”

The announcement also cited
Mayeux’s active, hands-on approach to

the teaching of broadcast production.
He executive-produced many series of
student-produced radio documentaries,
some of which won awards from broad-
cast organizations and the Society of
Professional Journalists. He also over-
saw production of television documen-
taries aired on the Nebraska ETV
Network. He supervised student-generat-
ed broadcast advertising campaigns and
the design of radio-television spot
announcements for a number of
Nebraska nonprofit organizations.

In nominating him for the 2005
Edward L. Bliss Award for Distinguished
Broadcast Journalism Education,
Nebraska-Lincoln broadcasting
sequence head Jerry Renaud and associ-
ate professor Laurie Thomas Lee wrote:
“It will be incredibly sad (in fall semester
2005) when faculty report back and
Peter is not here. Something special will
be missing. And we can’t think of a more
fitting end to his career than being the
recipient of this award.”

Mayeux goes out with a flourish

                                  



In John Pasquin’s movie “The Santa Clause,” the main char-
acter, Scott Calvin, became Santa Claus accidentally when

the current Mr. Claus fell off his roof and Scott put on the suit.
Pete Mayeux’s career at the University of Nebraska-Lincoln was
almost as accidental. He didn’t push anyone off a roof for the
job, but what Mayeux believed would be a temporary position
turned into a career.

Mayeux retired from UNL’s College of Journalism and Mass
Communications in May. The college will “miss his advising
ability, his organizational skills and his dedication to keeping up

with new trends in broadcasting,” said
fellow professor Richard Alloway.

“Most of all, we’ll miss him — his
friendship, his leadership and his
devotion to this place,” said Alloway,
who was also one of Mayeux’s under-
graduate students.

Mayeux was born in New Iberia,
La., and was involved in his high
school’s newspaper and radio pro-
grams. He attended what is now the
University of Louisiana at Lafayette
and earned a bachelor’s degree in
broadcasting. He decided to further his
education at the University of Iowa
and graduated with a master’s degree
in broadcasting in 1967.

Around the time of his graduation
from Iowa, Mayeux received a call
from Larry Walklin, a professor at
UNL, inviting him to apply for an
open position on the broadcasting fac-
ulty. Mayeux accepted the offer and
visited Lincoln for the first time.

Upon employment, Mayeux began
building on a broadcasting program
that had been openly criticized by the
state’s broadcasters for not adequately
preparing its students for careers in
broadcast journalism.

“The fact (that he and Larry
Walklin) turned the program around
so rapidly and with so few resources
says a lot,” said fellow professor
Thomas Spann

Mayeux said he was “at a good age
and enthusiasm” level for the tasks
involved in rebuilding a program. He
said being a professor “got interesting
and became a good place (for me) to
be.” The broadcasting department,

under Mayeux and Walklin’s guidance, soon became known as
one of the best broadcast journalism programs in the nation.

What has kept this teacher and program developer here
instead of moving on to help other colleges or taking on his own
broadcasting career? Mayeux says it’s the students.

He wanted to help students meet the industry’s ever-chang-
ing needs and enhance their skills by working with them on class
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Mayeux
retires

after 36
years at

UNL

xx
and influenced hundreds of students xxxxxxx xxxxxxxx

The longtime broadcasting professor helped build the departmentxxx
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Pete Mayeux, center,
unveils his portrait on
the college’s wall of
emeritus professors at
a faculty gathering 
in spring.

        



projects using new techniques and technology. He loved the
variety that being a professor offered.

“Students are really our clients,” Mayeux said, the ones who
pay to learn from their professors how to develop their personal
and professional skills.

Mayeux is credited with always striving to do his best and
expecting the same of his students.

“He is, and always has been, the most thoroughly prepared
broadcasting instructor we have on staff. Some of us go to class
with a couple of words scribbled on the back of an envelope, but
Mayeux … has so much prepared he needs a three-shelf cart to
roll it around. … He wants his students to learn all they can dur-
ing the time he has with them,” Spann said.

Perhaps because of his reputation as a caring professor,
Mayeux’s students view him as a “Santa Claus” figure.

Current broadcasting student Lauren Fischer said, “He takes
[writing for broadcast,] a boring subject, and makes it fun.”

Former student and current KETV-Omaha evening news
anchor Rob McCartney counted Mayeux as his “friend as well as
professor.” He remembers he felt comfortable sticking his head
in Mayeux’s office at the end of the hallway in Avery Hall, then
the home of the J school, to talk. It could be anything, no matter
how irrelevant, and Mayeux “would nod his head and ask what
you thought about it. He helped his students find answers on
their own; he’d make you figure it out.”

Mayeux’s advice for aspiring journalists and currents jour-
nalists alike seems to go hand-in-hand with his outlook on life:
“Have fun. If you get up in the morning and (your work) feels
good for you, it is right for you. Give something to yourself and
others. When you stop learning, move on.”

Mayeux has decided to move into retirement. He plans to do
some travel, including visits to his son, daughter-in-law and
grandson and other relatives. He also hopes to get involved in
community service, including participation in literacy projects,
helping the homeless build shelters and working with local agen-
cies that offer food and clothing to the needy.

He’ll continue to practice his craft, doing freelance writing
projects for magazines and writing a book unrelated to journal-
ism. He also wants to bring some back-burner hobbies to the
front burner and work on his stamp collecting, play the piano at
nursing homes and develop his cooking and baking skills.

But the J school will be different without Mayeux’s presence.
The university is “losing a dedicated professor of the highest
professional and personal integrity. … There really isn’t anything
that could be asked of a professor that he hasn’t done, and done
well, for more than three decades,” Spann said.

❏

xx
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The inaugural RED Gala, sponsored by the
Nebraska Alumni Association in February, had
journalism connec-
tions.

The Realizing
Educational
Dreams event, at
the Omaha Hilton,
made awards to
four Omahans who
have supported the
university. Among
them were John
Gottschalk, presi-
dent and publisher
of The Omaha
World-Herald, who
received the
Founders
Medallion, and
Juanita Page, 2004
broadcasting grad-
uate and holder of
two national cham-
pionships from the
American Forensics Association, who received
the Undergraduate Achievement Award. She is
now promotions coordinator at the Discovery
Channel.

The event raised about $37,000 for the new
RED Scholars fund at UNL.

Seeing RED

John Gottschalk, publisher of The Omaha World-
Herald, is the latest “Face on the Barroom
Floor” at the Omaha Press Club. Gottschalk’s
caricature drawing was unveiled following a
roast at the club on March 24. Speakers at the
roast included U.S. Sen. Chuck Hagel, Mayor
Mike Fahey, Mike McCarthy, Terry Kroeger and
Mike Yanney.

The club has recognized newsmakers with
the caricature drawings since 1971 when Mayor
Gene Leahy was the first to be honored.
Newsmakers selected since then have included
politicians, generals, business leaders, coaches,
sports heroes and community leaders. 
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By Danielle Blecha
r helped build the departmentxxx

Gottschalk honored at Omaha Press Club
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Promotional writing students
dive into their client’s project

By Lisa McEvoy

Collared shirts. Shiny shoes. Perfectly coiffed hair. 100
percent silk tie in a perfect Windsor knot.

All of these may describe traditional attire for “pitching” a
communications platform and campaign strategy to a client. But
when three young men walked into the Andersen Hall presenta-
tion room to pitch their team’s campaign in Bermuda shorts and
flip flops last spring, it seemed almost appropriate.

As their final project, students in Phyllis Larsen’s promotion-
al writing course were given the opportunity to get their feet, not
to mention the rest of their bodies, wet with a real-world client
and campaign. Promotional writing is a class taken typically dur-
ing the sophomore year and is often the first experience students
have with developing advertising strategy. Students learn the
importance of research in the marketing communications
process, a skill they will use time and time again throughout the
College of Journalism and Mass Communications advertising
sequence.

Brian Shreve, owner of Heartland Scuba, approached Larsen
with the need to attract more students to Fitness 101E, a one-
credit-hour class he teaches through the University of Nebraska-
Lincoln. Underwater exploration has captivated people for cen-
turies, but until the invention of the Self-Contained Underwater
Breathing Apparatus — SCUBA — in the 1930s, recreational
diving was quite limited. The sport has since evolved and has
become an overwhelmingly popular activity. Larsen, an avid
diver and instructor herself, could not pass up the chance.

“I felt it was a great opportunity for students to work with a
real-world client who was quite interesting. It gave them a
chance to really develop their research skills and have fun in the
process,” Larsen said.

In order to better understand the service they were assigned
to promote, students were given a tour of Heartland’s SCUBA
facilities where several students actually donned fins, wetsuits,
masks and air cylinders and experienced SCUBA in the store’s
16-foot deep diving tank. For students who had never had the
opportunity to try diving, it was an educational experience and
one that would prove valuable when promoting the course.

“It’s something I’m glad I got to experience. It’s like nothing
I’ve ever done before,” said Brad Higgins, one of the divers.
“Getting out of the classroom is a useful tool that not many pro-
fessors take advantage of.”

Higgins said that he thought this research opportunity was
absolutely essential to being able to promote the service
Heartland SCUBA had to offer. Without the experience, he said

COLLEGE NOTES

By Carrie Kitt

Judith Yeck has touched many lives in her 30 years of work
in the journalism college. Many appreciate her hard work.

Yeck is an office personnel assistant for the journalism 
college. Her favorite part about her job is working with the

students and the professors.
“I really enjoy my job. The students, faculty and staff are

great to work with,” Yeck said.
“What I like least (about my job) would probably be when

the students are on break. Andersen Hall is so quiet. I miss the
commotion, and all the students are so friendly,” Yeck said.

The students say the same about her. Students and faculty
know that when they walk into Room 147, the main college
office in Andersen Hall, they will always be greeted with a wel-
coming smile from Yeck.

Michael Goff, interim assistant dean of the journalism col-
lege, has known Yeck since he first came to work at the
University of Nebraska-Lincoln.

The
public face

of the J school

“I first met Judy in 1984, and since that time, I’ve never met
anyone who puts a public face on a college as well as she does,”
Goff said.

Goff interacts with Yeck on a daily basis as do the rest of the
faculty, staff and students.

“Faculty, staff and students appreciate her kind and gentle
nature. She has an obvious concern for representing this college
well. She does this better than anyone else could,” Goff said.

Yeck said one of the biggest changes she has noticed during
her 30 years at UNL is the technology. When she started her
work at UNL, everyone used typewriters. Now Andersen is
equipped with all the top computer technology.

Yeck received her 30-year service pin from UNL last
September. She has made connections and relationships with
scores of students and alumni who have come and gone from
the college. Yeck keeps in touch with people like Angie Buescher
and Charles Isom, both graduates from the UNL journalism col-
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PRSSA chapter helps greek
leaders learn to practice
good press relations

By Jake Kugler

It has happened again. The Kappa Kappa Kappa fraternity
has landed in the news in a less than positive light. When
confronted about the incident, the president of the frater-

nity politely said, “no comment.”
Even though this is a hypothetical situation, the phrase “no

comment” and other poor public relations techniques have been
common lately in greek organizations facing crisis situations. As
a result, bad press has damaged the reputations of fraternities
and sororities all over the country. This has been a concern to
many faculty and staff and many greek-affiliated students,
including some at the University of Nebraska-Lincoln.

“Learning good public relations techniques can help this
problem, but it cannot address all of the reasons for declining
greek membership on some college campuses,” said Phyllis
Larsen, UNL assistant professor of advertising and Public
Relations Student Society of America adviser.

A workshop called the All Greek PR Summit was held in
spring to help students learn good public relations. The summit
was organized by the UNL chapter of PRSSA. Senior advertising
major Erynn Herman, president, and other PRSSA officers invit-
ed a representative from each greek chapter to attend and learn
how to improve public relation skills.

Three guest speakers brought more than 50 years of com-
bined experience in public relations to the participants. Kim
Hachiya, a writer and editor with the Office of University
Communications, lectured along with Larsen during the first
session, focusing on strategic proactive and reactive public rela-
tions tactics. The second session, instructed by Nance Harris,
vice president of member relations for the Nebraska Truckers
Association, focused on the correct way to write a news release.

“We definitely want to help the greek system get some posi-
tive coverage. Learning good PR is important. I don’t think the
university does a good job of providing positive stories about
greeks,” said Herman, who is also a member of Pi Beta Phi
sorority.

The summit was designed to get greeks involved with pro-
viding positive stories to the media. The speakers also stressed
the importance of communicating with a consistent clear mes-
sage. Good press relations, in the long run, may give greeks a
better image throughout their community and help combat a
national trend of declining fraternity membership.

“The summit gives a chance for greeks to learn how to com-
municate to university audiences and media outlets,” Herman
said.

About 25 greek representatives attended the summit.
“Success of the summit will be determined if the tools that

were taught can be used in the right way,” Larsen said          ❏

he would never have been able to accurately describe what
SCUBA was like and how best to promote it.

After combining this primary research with secondary
research, students were asked to strategize and come up with a
cohesive and practical campaign for Heartland Scuba to imple-
ment. Students designed advertisements, fliers, brochures and
displays for the campus recreation center and Nebraska Union
plaza billboard.

“I think the SCUBA experience really helped them under-
stand and get some specialized info that I believe was critical to
their success in this class,” Shreve said.

He was able to take ideas from each of the student groups
and form them into a campaign he will showcase during the fall
and spring semesters.

“I was very impressed by the work done by the students,”
Shreve said. “I truly think they are untapped resources. I’d defi-
nitely recommend it to other businesses. That is, as long as I get
to use their services, too,” Shreve said with a smile.

Higgins and his teammates decided to substitute the flip
flops and swim trunks for their project presentation in order to
catch the eye of their client and set themselves apart from the
pack.

“I think advertising is all about doing what your competition
would never think to do or something totally out in left field.
That is where good ideas come from,” Higgins said.

❏

lege. Buescher works for Hallmark in Omaha. Yeck and Buescher
often get together for lunch. Isom is a communication director
in Washington, D.C., and has worked with many politicians. He
makes it a point to stop at Andersen Hall to see Yeck when he’s
in Lincoln.

“I’ve known Judy since my very first day at UNL, and she’s
been a part of my life ever since,” Isom said. “If you’re lucky, you
run into someone who genuinely cares about those in her life,
and Judy considers every student special. Judy is always there to
remind me of how much I love Nebraska and UNL. She’s a won-
derful person, and I can’t say enough about her.”

Isom isn’t the only one who recognizes Yeck’s contribution to
the college and university. In 1989, Yeck received the University
of Nebraska Board of Regents certificate for “meritorious service
and dedication to improving the quality of the university.” In
April 2003, she received the Floyd S. Oldt Silver Pen Award, one
of the highest honors given by the University of Nebraska Office
Personnel Association. The award honors an employee who
demonstrates superior performance and contributions to the
university community.

Those who know Yeck also know how much she loves her
cat, Miss Kirby. Miss Kirby is an 18-year-old, white, long-haired
cat who was given to Yeck by her father.

“Everyday I go on my lunch break at one o’clock, and Miss
Kirby and I eat dinner together.”

Yeck is a native of Tobias, Neb. She has one sister and three
nephews with whom she keeps in close contact.

“My nephews are great. I was so excited when one of them
decided to come to the university and study in the J school,”
Yeck said. “He is now a reporter for the Chicago Tribune in the
Washington, D.C., bureau.”

Judy Yeck has touched many lives in her 30 years working for
the journalism college and she will continue to touch more lives
in years to come. ❏
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2004

William Arnold is assistant
director of marketing for Sav-
Rx Prescription Services in
Fremont.
Stephanie Borman is the mar-
keting assistant for Raoust and
Partners in Hampton, Va. She
writes creative briefs for new
jobs, proofs all jobs before
they go to the clients and takes
changes from the client. She
helps manage accounts for
some of the firm’s smaller
clients: the Ferguson Art
Center at Christopher
Newport University, Knoxville
Post Office Credit Union and
the Tyndall Federal Credit
Union
Kelli Eickmeier is an advertis-
ing representative at The
Beatrice (Nebraska) Daily Sun.
Michelle Eret is a sales repre-
sentative with Design Data in
Lincoln.
Betsy Garbacz will attend the
London School of Economics
and Political Science, begin-
ning in October 2005. She will
be working toward a master’s
degree in politics and commu-
nication in the Department of
Media and Communications.
After the intensive 12-month
program, she hopes to work in
global communications. She
has been working in the office
of Omaha Mayor Mike Fahey
since her graduation from
UNL.
Susan Harris is a producer for
Hula Girl Productions in
Honolulu. She is working on a
documentary titled “The
Glades Project,” slated to be
completed in spring 2006.
Since graduating, she has also
done production work for
“The Fishbowl Film Project,”
which will air on PBS late this
fall. She was assistant to the
line producer on the made-
for-TV feature “Tides of War”
and also worked in production
for the Discovery
Channel/Stan Rogow
Production children’s show

“29 Down” scheduled for
Saturday morning broadcast
in fall.
Summer Latham is an assis-
tant account executive with
BBDO in Minneapolis.
Melissa Lindell works at
KLKN-TV, Channel 8, in
Lincoln.
Renee Ludvik is a
producer/reporter for KETV
television in Omaha.
Leslie Waechter and Kyle
Means were married Dec. 31,
2004, in Blue Hill. The bride is
a reporter with KBTV4, an
NBC affiliate in Beaumont,
Texas. The groom is assistant
manager of video productions
for the Houston Rockets at
Toyota Center in Houston.
Juanita Page received a run-
ner-up prize in the Real
Nebraska Movie Contest. The
contest is a variation of the
Real Nebraska project devel-
oped in fall 2003 that featured
UNL students on an interac-
tive Web site.
Sarah Wootton is an adminis-
trative assistant in the alumni
relations office at Creighton
University in Omaha. She is
co-chairman of the public
relations committee for the
Omaha Sister Cities
Association and participates in
the Big Brothers Big Sisters of
the Midlands organization.

2003

Brian Christopherson was
runner-up for the 2005
Outstanding Young Nebraska
Journalist award presented by
the Nebraska Press Association
in April. The award was creat-
ed by Zean and Marilyn
Carney, publishers of the
Wahoo Newspaper, to encour-
age journalists younger than
30. Christopherson is a sports
reporter at the Lincoln Journal
Star.
Lindsey Gill was married in
August of 2003. That
November, she began working
for KM 3 News in Omaha as

an associate producer. In
November 2004, she and her
husband had a baby girl,
named Keely. She will begin a
journalism graduate program
at the University of California,
Berkeley, in August. She hopes
to study broadcast news and
documentaries.
Matthew Hansen, who covers
higher education for the
Lincoln Journal Star, was
named the 2005 Outstanding
Young Nebraska Journalist by
the Nebraska Press
Association. He received a
plaque and a $1,000 check.
The award was created by
Zean and Marilyn Carney,
publishers of the Wahoo
Newspaper, to encourage
journalists younger than 30.
Hansen was part of a Journal
Star team recognized by The
Associated Press for continu-
ing coverage of the 2004 firing
of NU football coach Frank
Solich.
Shelley Hardesty is an
account executive at Tracy
Locke, an Omnicom agency, in
Dallas. She manages a number
of brands in the Hasbro toy
group. She had been an intern
at Tracy Locke before joining
the firm full-time.
Marcy Kelly was promoted in
March to be marketing direc-
tor of Pinnacle Bank, Lincoln.
Ethan Rowley is a residence
director at Doane College in
Crete.

2002

Kelli Kellogg took a job in
June as news editor at the
Kalispell Daily Inter Lake in
Kalispell, Mont. She had been
a copy editor/paginator for the
Craig Daily Press in Craig,
Colo., since July 2004, working
in the office of its sister paper,
the Steamboat Pilot and Today.
Alisa Nelson-Eichorn is a
morning news
reporter/anchor for Triad
Broadcasting Company,
Lincoln.

Susanne Novak graduated in
May from the NU College of
Law.
Erica Ramaekers is an account
service consultant for
Resource Communications
Group in Omaha. She is
involved with the Young
Professionals of Omaha and
the Omaha Jaycees.
Dannielle Stewart is the mar-
keting manager at TELCOR, a
healthcare software company
in Lincoln. In college she
interned at MDS Pharma
Services and then worked at
Nebraska Heart Institute as a
marketing coordinator.
Dane Stickney and Veronica
Daehn Stickney are the par-
ents of Rye Watson, born at
1:59 a.m. on May 17. He
weighed 7 pounds, 7.6 ounces.
His parents predict he will be
a member of the J school class
of 2027.

2001

Sandra Alswager Karstens,
Lincoln, married Tim
Karstens, who earned his
master’s degree from the J
school in 2003, in August
2003. She is a communications
specialist at the university’s
IANR News and Publishing
office. He has been editor of
the Gretna Breeze since July
2003.
Matthew Moreno earned the
juris doctor degree from
Creighton University’s School
of Law in 2004. He is an attor-
ney in the Reisinger Law
Office in Omaha. His wife,
Melissa Gearhart Moreno, is
also a 2001 UNL grad. She
earned a master’s degree in
economics from UNO in 2004
and is currently working on an
MBA, also at UNO.
Gerik Parmele earned three
awards in the 2005 Nebraska
Press Photographers
Association competition in
spring. He placed first in
sports feature, second in fea-
ture and second in
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portrait/personality. He is a
photographer for The Grand
Island Independent.
Daniel Slaughter graduated in
May from the NU College of
Law.
Kimberly Sweet Rubenstein,
Overland Park, Kan., married
Jason Rubenstein in May 2004.
She is working on a master’s
degree at the University of
Kansas and will spend the
summer of 2005 as a copy
editing intern at The
Washington Post.

2000

Beanie Barnes, Hollywood,
Calif., worked with director,
Catherine Hardwicke (“thir-
teen”) on the film “Lords of
Dogtown,” which was released
in early June. After graduation,
she interned for producer
Robert Simonds at Universal
Pictures and then was a cast-
ing assistant through 2001.
She was a page for Paramount
Pictures through 2003, then
became the director’s assistant
to Catherine Hardwicke. In
February, she was promoted to
assistant producer of the film.
She is currently working on
“The Monkey Wrench Gang,”
which Catherine Hardwicke is
directing.
Nikki Fox is a photojournalist
at the Daily News-Record in
Harrisonburg, Va.
Darren Ivy and Cassie Rose
Ivy (2002) bought the Sutton
Clay County News in Nebraska
on March 1. They had joined
the newspaper staff in fall
2004. Before returning to
Nebraska, both worked at the
Arkansas Democrat-Gazette in
Little Rock, Ark. The Clay
County News has a circulation
of 2,600.
Mark Kraynak, Papillion, is
sports director at CBTV-
17/KIWR in Council Bluffs,
Iowa. He is the host and pro-
ducer of a weekly sports high-
light show and does radio
play-by-play of Iowa Western

basketball. He is also an
adjunct instructor of sports
video production at Iowa
Western.
Matt Miller, a photographer at
The Omaha World-Herald, was
named the newspaper photog-
rapher of the year in April by
the Nebraska Press Photogra-
phers Association. He placed
in the following categories:
second in professional illustra-
tion; first and third in por-
trait/personality; first in sports
action; second in sports fea-
ture; first in picture story.
Eric Rineer is author of a
book, Bring it to the Ring: A
Boxing Yearbook and
Inspirational Message To
Today’s Youths, published by
AuthorHouse on March 1,
2005. Rineer worked for news-
papers in Steamboat Springs,
Colo., and Vero Beach, Fla.,
and now is a data-entry clerk
with the Immigration and
Naturalization Service in
Lincoln.

1999

Kathryn Hassler is a project
assistant at The Gallup
Leadership Institute, Lincoln.
Brian Jedlicka is senior direc-
tor at KLKN, Channel 8, in
Lincoln.
Rhett McClure has worked for
Time Warner Cable in Lincoln
since graduation, first as an
advertising producer, making
commercials for local clients.
Since November 2004 he has
been in charge of the Web sites
and online design projects. In
his spare time, he has a music
and video project called
RetardedDeejayz. In February
he was elected president of
Nebraska Independent Film
Projects, a 501c nonprofit ded-
icated to helping and promot-
ing up and coming Nebraska
media artists.
Jill Neddenriep has joined
Snitily Carr in Lincoln as an
account director responsible
for building relationships with

clients while managing their
campaigns. Snitily Carr is a
full-service advertising agency.
Wade Weichel began work in
June as a senior consultant for
Blackboard’s Global Services
division. He is based in the
Washington, D.C., office and
works with higher education
institutions around the nation,
assisting them in implement-
ing and enhancing their
Blackboard installations.
Blackboard is an online teach-
ing tool, and, since 2000,
Weichel had helped imple-
ment and develop Blackboard
at UNL, where he was an
online learning development
specialist.
Heidi White is international
editor/Sunday editor at the
Arkansas Democrat-Gazette.

1998

Jody Ambroz, Milwaukee,
Wis., is a reporter for WTMJ-
TV in Milwaukee. She was a
reporter at WTVQ in
Lexington,Ky., and at KOLN-
TV, Lincoln, before joining the
Milwaukee station in 2003.
She has been nominated for
two Emmys, one for investiga-
tive and the other for medical
service news reporting. She
received Nebraska AP
Agricultural and Investigative
Reporting and Kentucky AP
Continuing Coverage awards.
Paula Lavigne, a business
reporter at The Dallas Morning
News, wrote a story for the
January-February 2005 edition
of Uplink, a bimonthly publi-
cation of the National
Institute for Computer-
Assisted Reporting. Lavigne
wrote about a story she and
two other Morning News
reporters had written in 2004,
describing how much tax
money schools, cities and
counties lose to agricultural
tax exemptions.
Amy Taylor is a copy
editor/page designer at the
Times Leader in Wilkes-Barre,

Pa. She was a copy editor/page
designer at the Lincoln Journal
Star for five years before mov-
ing to Pennsylvania in May.

1997

Angie Bring is a writer for
Worldwide Challenge, a maga-
zine published by Campus
Crusade for Christ.
Michael Johnson is a brand
contact manager at Fusebox, a
brand communications studio
in Lincoln. Previously, he had
worked for an advertising
agency in Kansas City.
Jessica Kennedy, marketing
director for the Sheldon
Memorial Art Gallery and
Sculpture Garden, was named
market of the year by the
Lincoln chapter of the
American Marketing
Association. She earned a mas-
ter’s degree from the J school
in 2002.
Marcia Poole, Sioux City,
Iowa, is executive director of
the Sioux City Lewis and
Clark Interpretive Center.
Kristi Routh Robey is assis-
tant to the dean at the
University of Nebraska
Medical Center College of
Pharmacy in Omaha where
she is in charge of public rela-
tions and the college’s Web site
and media. She was married in
February.

1996

David Harrington is a sports
photojournalist/producer with
KPNX-TV in Phoenix. He had
held a similar job in Tulsa,
Okla., before moving to
Phoenix in September 2004. In
Tulsa, he covered two NCAA
Final Fours, two national
championship football games
and a U.S.Open golf champi-
onship. A highlight of his early
months in Phoenix was cover-
ing the 2005 NBA All-Star
game. His wife, Jennifer, is a
producer at a rival station,
KPHO.
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Matt Olberding is assistant
business editor at the Lincoln
Journal Star. He also covers the
Lancaster County Board and
the Lincoln-Lancaster County
Planning Commission and
writes about real estate and
development. He was previ-
ously editor at the Columbus
Telegram for two years and
had worked at the Journal Star
from 1995 to 2000 as a copy
editor and, later, assistant news
editor. He and his wife, Suzie,
have a daughter, Hailey.

1995

Melissa Castro is a real estate
agent with Coldwell Banker in
the Washington, D.C., area.
She previously was an attorney
in the Washington office of a
Kansas City law firm.
Jon Peterson was promoted to
media strategy manager at
Swanson Russell Associates, a
Lincoln-based marketing com-
munications firm. He super-
vises media planning and buy-
ing for a variety of clients. He
is a member of the Midlands
chapter of the National Agri-
Marketing Association.
Pat Piper has worked at
Barkley Evergreen & Partners
for six years and is an associate
creative director. This year, he
won Best of Show in the
Kansas City Ad Club Omnis
for Sonic; it was the third year
in a row that Piper’s agency
has won an award for its work
for that client. Before joining
Barkley, Piper worked at the
Bozell and Scott Anderson
Group in Omaha and then at
Muller & Company, a design
and advertising firm in Kansas
City. He and his wife, Laura,
have two children: Gabriel, 7,
and Sing, 15 months.

1994

Sarah Duey Lierman graduat-
ed in May from the NU
College of Law.

Pamela Hess Simons is a
product marketing manager
for the American Water Works
Association, an organization
with more than 57,000 mem-
bers that serves people in
water-related businesses. She
manages all promotional
activities, including direct
mail, e-mail, advertising and
the Web site for the associa-
tion’s annual conference,
which attracts 12,000 to
14,000 people each year. She is
married to Brad Simons, also
a UNL alumnus, and they have
two daughters: Lindsey, 5, and
Avery, 3.

1993

Michael Andreasen is an
account director for Clear
Channel Radio in Omaha.
Terry Jochum has been
named a vice president at
Ayres Kahler, a full-service
advertising, marketing and
public relations agency with
offices in Omaha and Lincoln.
Jochum is an account director
for the Nebraska Lottery and
other clients. Before joining
Ayres Kahler, Jochum was an
account executive for Bozell
Worldwide in Minneapolis.
Bret Koehler is a senior copy-
writer at Campbel-Mithun in
New York. He is currently lead
writer on the General Mills
account, creating TV spots for
cereals, Betty Crocker products
and snack mixes.
Kasey Marler is weekend
sports anchor/reporter for
WJHL TV (Media General) in
Johnson City, Tenn.
Angie Bowers Slosiarek is
chief of editing for The Gazette
in Cedar Rapids, Iowa.
Kathy Steinauer-Smith was
named regional editor at the
Lincoln Journal Star in
January. She had worked at the
UNL Office of University
Communications for three
years before joining the paper.
Before that, she had been a
copy editor, news editor and

features editor at newspapers
in Iowa, California and
Nevada. Her husband, Steve
Smith, a 1994 journalism
grad, is the online editor at the
Journal Star. He is author of
Forever Red: Confessions of a
Cornhusker Football Fan, pub-
lished by the University of
Nebraska Press.

1992

Jeff Bailey began work in
February as an on-air and
sports announcer for
KCNI/KBBN Radio in Broken
Bow. He had previously been
at KXXX/KQLS in Colby, Kan.,
and at KNET (now KRKR) in
Lincoln as well as several other
Nebraska stations. He and his
wife, Nicolle, have three chil-
dren: Andrew, 9; Josephine, 4;
and Martin, 3. He said the
education he received at the J
school “prepared me for most
of the situations I’ve encoun-
tered but not all of them —
which makes life interesting.”
Robert Patterson, Omaha, was
named one of the 2004 Ten
Outstanding Young Omahans
by the Omaha Jaycees in
February. Patterson is assistant
executive director at the Social
Settlement, a nonprofit agency
offering education and other
services to children and adults.
He has participated in
Leadership Omaha, the South
Omaha Optimists Club, the
Omaha Venture Group, the
South Omaha Care Council,
the Nonprofit Association of
the Midlands and the Hot
Shops Film Festival.
Kate Peistrup-Hambrecht is
copy chief/books editor for
Jane magazine in New York.
Bill Vobejda took over in
January as interim publisher at
the Fremont Tribune and was
named publisher in spring.
Before he took the job at
Fremont, Vobejda had taught
advertising at the J school and
then had been marketing
manager at the Lincoln Journal

Star. Both the Lincoln and
Fremont papers are owned by
Lee Enterprises. Vobejda
received the Dorothy B. Clark
Award from the Lincoln chap-
ter of the American Marketing
Association for his contribu-
tions to the chapter. He was
programming chair for the
chapter during 2004-05.

1991

Bridget Sims is weekend
evening producer for WFAA-
TV in Dallas. She received a
second consecutive Emmy
award for her work and pro-
duced a town  hall special
hosted by ABC News anchor
Peter Jennings. She recently
married Reginald Lewis of
New York City, who also works
in broadcasting.

1987

Lilya Wagner is vice president
for philanthropy at
Counterpart International in
Washington, D.C. Established
in 1965, Counterpart
International works with local
communities in building their
capacity to act on local prob-
lems in self-determined ways.
The firm has experience in
more than 65 countries and a
worldwide staff of 500.
Programs include humanitari-
an and relief assistance, educa-
tion, healthcare, democracy
and governance, food security,
enterprise and business devel-
opment, and natural resource
management.

Lilya recently completed 14
years at the Center on
Philanthropy at Indiana
University. Her book, Careers
in Fundraising, was published
in 2001 and was the winner of
the 2002 Skystone Ryan
Research Prize presented by
the Association of
Fundraising. Previously, Lilya
served as vice president for
institutional advancement at
Union College in Lincoln. She
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holds a doctorate in education
from the University of Florida
in Gainesville.

1986

Thom Gabrukiewicz,
Redding, Calif., is the author
of “Best Hikes With Dogs, Bay
Area and Beyond,” a 288-page
hiking guide published by
Mountaineers Books of Seattle
in March. Gabrukiewicz, an
award-winning outdoor edi-
tor/writer for the Record
Searchlight in Redding, has
been at the paper, www.red-
ding.com/outdoors, for the
past eight years, the last six as
outdoors editor/writer. His
Sunday outdoor section was
named Best in the Nation in
2003 and 2004 by the Outdoor
Writers Association of
America. He placed second in
this year’s OWAA Excellence
in Craft contest, missing a
third first-place finish by a
half-point. In 2003, he was
named Best Outdoor Writer in
California by the Outdoor
Writers Association of
California. He lives in Redding
with his wife, Sharon, and
children Cody, 13, and Jessica,
9.

1985

Christopher Galen is vice
president for communications
with the National Milk
Producers Federation in
Arlington, Va. He lives in
Annandale, Va., with his wife,
Adele, and their children,
Grace and Gavin.
Kathleen Green Pothier is a
freelance writer and editor in
Plano, Texas. She recently won
two bronze awards from
Parenting Publications of
America, one for a special
series and the other for inves-
tigative reporting. Her two-
part series appeared in Dallas
Child magazine. She has been
a staff writer and copy/layout
editor for The Dallas Morning

News the Houston Post and the
Beaumont (Texas) Enterprise.
Joel Sartore, whose photo-
graphs have appeared in
National Geographic magazine
for 14 years, received the
Mayor’s Choice Award at
Lincoln’s 27th annual Mayor’s
Arts Awards presentation in
June. His work also has
appeared in Time, Life,
Newsweek and Sports
Illustrated and has been fea-
tured in several national
broadcasts, including
“National Geographic’s
Explorer,” “The NBC Nightly
News,” National Public Radio’s
“Weekend Edition” and CBS’s
“This Morning.”

1983

Tad Stryker is director of mar-
keting for Maranatha Bible
Camp in Maxwell, Neb. He
has also been sports editor of
the North Platte Bulletin since
its inception in 2003.

1982

Kent Warneke, editor and vice
president of the Norfolk Daily
News, was honored recently
with the City of Norfolk’s
Edward I. Vrzal award for
meritorious community serv-
ice. Warneke also is serving as
president of the Nebraska
Press Association for 2005-
2006 and continues as presi-
dent of the Plainview News, his
hometown weekly newspaper.

1978

Bill Ganzel is president of The
Ganzel Group Communica-
tions Inc., based in Lincoln.
He left Nebraska Public
Broadcasting after 27 years as
an executive producer in both
broadcast and interactive
media. His company produces
historical and educational Web
sites. His biggest client is the
Wessels Living History Farm
site at www.livinghistory-

farm.org. He spoke in spring
at the Franklin D. Roosevelt
Presidential Library in Hyde
Park, N.Y., about his 1984
book, Dust Bowl Descent. In
that book, he photographed
some of the same people and
places first photographed by
the FSA during the Great
Depression.

1976

Kay Lindley Long, Marana,
Ariz., is a freelance broadcast-
er. She began her career work-
ing for radio stations in
Nebraska, Arizona and south-
ern California, then was a pro-
ducer for KSTP-TV, the ABC
affiliate in Minneapolis. She
returned to Los Angeles as a
segment producer for a TV
sports show and was later a
radio producer/voice talent for
the syndicated broadcast
“Focus on the Family” and the
children’s radio program
“Adventures in Odyssey.” She
is now heard on morning
radio for Tucson’s Radio
KCUB, 1290 AM.

1975

Gary Shapiro is morning and
noon news anchor for KUSA-
TV in Denver. He is in his 21st
year at 9News.

1973

Dave Sittler, a sports colum-
nist for the Tulsa World, was
inducted into the Oklahoma
Journalism Hall of Fame on
April 29 at the 35th Annual
Induction Ceremony at the
University of Central
Oklahoma in Edmond, Okla.
Sittler has also worked for the
Lincoln Journal Star, Omaha
World-Herald, Tulsa Tribune
and Daily Oklahoman. On
May 2, Sittler was named
Oklahoma’s Sportswriter of
the Year for the fifth time at
the National Sportscaster and
Sportswriters Association’s

46th Annual Awards Program
in Salisbury. N.C.

1971

Patrick DeNatale retired in
1997 after 14 years at
Bernstein-Rein Advertising,
Kansas City. He now works
independently on projects for
selected clients around the
country. He is also a partner
with friends from Atlanta and
Miami in The AMP Group
(www.theAMPgroup.com) an
experimental Web-based
advertising services/brand
strategy group. He handles the
creative development out of
Kansas City. He is also secre-
tary for the Art+Copy Club of
Kansas City, a group he helped
found, and continues a long-
term involvement with the
Kansas City Advertising Club.
In his spare time, he partici-
pates in motorsports. The
World Challenge work takes
him to tracks across the
United States and Canada.
Before he became an official,
he had a successful career as
an amateur sports car racer.

1969

Stuart Frohm has worked as
an editor and political reporter
for The Midland Daily News, a
Hearst paper in Midland,
Mich., for about 20 years. Last
spring, he received a 2005
Hearst Eagle Award, presented
to Hearst employees who have
made outstanding contribu-
tions to the success of Hearst
papers. The award included a
trip to New York City, a crystal
eagle and a check.
Richard L. Holman, New York
City, formerly of the Morgan
Stanley investment bank, has
joined the HSBC Securities
(USA) Inc. unit of London-
based HSBC Holdings, one of
the world’s biggest banks, as a
vice president, supervisory
analyst and editor in equity
research                               ❏
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I. Sports Journalism Workshop
MICHAEL BRUNTZ was one of 24 students selected to participate in the
2004 Jim Murray Sports Journalism Workshop sponsored by the Los
Angeles Times in May. Times sports reporters and editors shared their
expertise to improve the students’ journalistic skills and provide a fun-
damental understanding of professional journalism. Bruntz just com-
pleted his junior year as a news-ed major. He is sports editor at the
Daily Nebraskan.

II. Nebraska Press Photographers
Association
BRIAN LEHMANN was named college photographer of the year in the
Nebraska Press Photographers Association’s still-photo competition in
April. Runner up was Alyssa Schukar. Both are news-ed majors.

Judges Brian Peterson with the Minneapolis Star Tribune, Brian
and Kathy Plonka with the Spokesman (Wash.) Review and Allen
Schaben with the Los Angeles Times viewed 1,241 images in the con-
test.

UNL winners were as follows:
Brian Lehmann, first in illustration, first and second in spot news,

first and second in feature, first in general news, first in portrait/per-
sonality, first in pictorial, third in sports feature, first in picture story.

Alyssa Schukar, third in illustration, second in general news, third
in portrait/personality, third in sports action, first and second in
sports feature, second in multiple picture, third in picture story.

Kris Kolden, second in illustration, third in pictorial, second in
sports action, first and third in multiple pictures.

Hilary Sorensen, third in feature, second in picture story.
Ben Costello, second in portrait/personality.
Robert Meyer, first in sports action.

III. Association of Students of the University
of Nebraska
JOURNALISM STUDENTS Laine Norton, Neil Rutledge and Megan Weil
were elected to one-year terms in the Association of Students of the
University of Nebraska elections in March. Norton will serve as a sen-
ator, Rutledge as a member of the Committee for Fees Allocation and
Weil as a senator.

IV. Phi Beta Kappa
FOUR J SCHOOL SENIORS were selected in spring for the UNL chapter of
Phi Beta Kappa, the national academic honorary society.

The students are: Suzanna Adam, Wilcox, news-editorial; Aaron
Eske, Lincoln, advertising; Patricia Vannoy, Lincoln, news-editorial;
Crystal Wiebe, Beatrice, news-editorial.

Production Malfunktion
leads UNL’s success at

ADDY Awards
BY SAM LARSON

J Alumni News staff

Amidst the garage sale décor of this year’s
annual Nebraska ADDY® Awards ceremony,

UNL journalism students were able to sort out 19
“great finds” labeled ADDYs and call them their
own. The ceremony was held Saturday, Feb. 5, at
the Pershing Centre in Lincoln.  

ADDYs are handed out each year to the best
advertising work from across the state by the
Advertising Federations of both Lincoln and
Omaha. Both professional and student pieces are
eligible to enter the competition. This year, 200 stu-
dent entries competed in 21 categories.

Production Malfunktion, a student-run, non-
profit ad organization, ran away with a record
seven ADDYs recognizing the work of three young
men named Babar Khan, Andrew Osterman and
Luke Cain.  

“We started this project to provide free design
services to non-profit organizations,” the group’s
mission statement proclaims on its Web site. “All
of us recognized we were lacking one crucial
aspect of our education: real world experience.”  

But for Babar Khan, it was more than the real
world experience he hoped to get out of starting
Production Malfunktion.  

“Being from outside the U.S., some people have
the idea that I don’t understand American culture
or what’s cool in the States,” Khan said. “I think I
have now proved through the seven awards I
helped to win that night that I understand it.”

Other ADDYs were awarded to UNL students
including Dave Ellerbee, Breanna Gabehart,
Morgan Havermann, Paul Jarrett, Sean Jervey,
Dave Kortum, Gabi Lodl, Ginny Meyer, Zeljka Paul,
Marcelo Plioplis, Jenny Rebrovich, Diana Riggs,
Paul Schumacher, Djuka Selendic, Kyle Taylor,
Thomas Tumble, Stephanie Turman and Marques
Vaughn.  

Archrival and Bailey Lauerman, in charge of
this year’s ceremony, came up with the garage
sale theme “Show Your Stuff.” More than 360 peo-
ple attended the event to find volunteers clad in
old funky suits and dresses and tables covered
with random trinkets and treasures that could be
found only at garage and yard sales.

“I found things that I hadn’t seen since my
childhood,” said Tyler Riewer, a recent UNL gradu-
ate and current copywriter for Archrival  “It was
great.”

Festivities were hosted by an animated version
of Chuck Piper, a member of the Bailey Lauerman
staff, who presented in front of what appeared to
be his own personal garage sale, “showing his
stuff.” ❏

Kudos 
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Welch finishes 2nd
in Hearst finals

Sophomore Chris Welch led UNL to a third place
overall finish in the 2004-05 Hearst Journalism
Awards Program. Welch placed second in the TV

competition at the finals in San Francisco May 25-29.
UNL’s third-place overall ranking was based on stu-

dents’ finishing third in the broadcast news division
and sixth in the writing division.

Welch was one of five television finalists who quali-
fied for the championship competition. He and the
other student finalists reported two stories, one about
the 99th anniversary of San Francisco’s devastating
1906 earthquake and the other about Treasure Island,
created in 1939 for the World’s Fair.

Welch focused his earthquake story on the likeli-
hood that a quake as violent as the 1906 disaster could
happen again — nearly 100 percent — and on how
ready the city would be to respond. He focused his
Treasure Island story on the island’s history and
secrets that even most native San Franciscans know lit-
tle about.

Welch said he had never been as nervous in his life
as he was the morning the competition began, but by
the time the finals were over, he had had a wonderful
time. “It was the best experience of my life,” he said.

He particularly enjoyed the awards ceremony,
which took place on a yacht in San Francisco Bay.
“Going out under the Golden Gate Bridge at sunset and
seeing the skyline was pretty cool on its own,” he said,
not to mention finishing in second place.

Broadcasting faculty member Trina Creighton
worked with Welch and the other broadcasting
entrants during the past school year, pushing them to
meet deadlines and “rewrite and rewrite and rewrite,”
Welch said. Creighton was in San Francisco for the last
day of the competition and for the awards ceremony.

One hundred five colleges and universities with
accredited undergraduate journalism schools compete
for Hearst awards, often called the Pulitzers of college
journalism. Funded and administered for 45 years by
the William Randolph Hearst Foundation, the program
awards more than $400,000 a year in scholarships,
grants and stipends under the auspices of the
Association of Schools of Journalism and Mass
Communication.

Other UNL broadcasting students who placed
included: Dustin Shilling, 3rd in radio; Elizabeth
Dorland, 6th in radio; Melissa Fry, 9th in radio; Juanita
Page, 16th in television.

News-ed students who placed in the competition
included: Vince Kuppig, fourth in sports writing; Kris
Kolden, seventh in photojournalism; Alyssa Schukar,
16th in photojournalism; Erica Rogers, 11th in editori-
al/column writing; Quentin Lueninghoener, 19th in edi-
torial/column writing; Patricia Vannoy, 7th in personali-
ty/profile; Dirk Chatelain, 3rd in feature writing; Lincoln
Arneal, 17th in feature writing.

Joe Starita worked with the writing entrants and
Luis Peon-Casanova with the photojournalists. ❏

Phi Beta Kappa selects its members from among candidates for
degrees who are in the top 5 to 10 percent of their graduating class.
The organization recognizes and encourages commitment to excel-
lence in the liberal arts, according to its Web site.

V. Northwest Broadcast News Association
UNL BROADCASTING STUDENTS took awards in nine categories —
including five first place awards — at the Northwest Broadcast News
Association’s regional journalism conference in Minneapolis in spring.

The winners are as follows:
Jessica Fleming and Kim Bohling, 1st place, series, student market

radio, “Gambling With The Good Life.”
Ashley Finter, Jeannine Wirth, Julian Rodriquez, Nate Gasaway

and Jessica Kinser, 1st place, documentary/special, student market tel-
evision, “Against The Wind.”

1st Place, Web site, student market television,
“NewsNetNebraska.org”

Cole Stukenholtz, 1st place, sports reporting, student market
radio, “Husker Countdown.”

Kyle Doperalski and Andy Ross, 1st place, sports play-by-play, stu-
dent market radio, “Nebraska vs. Southern Miss.”

Kurtis Harms, award of merit, feature, student market radio,
“Name Change.”

Brad Colee, Shane Emery, Cole Stukenholtz and Cody Thomas,
award of merit, series, student market radio, “Wet vs. Dry.”

Savanna Kearl, award of merit, general reporting, student market
radio, “Unemployment.”

Carrie Johnson, award of merit, general reporting, student market
television, “Bulimia Problems.”

VI. Society of Professional Journalists
JOURNALISM STUDENTS received more than a dozen awards from the
Society of Professional Journalists’ Region 7 Mark of Excellence
Competition in spring.

The winners are as follows:
Erica Rogers, 1st place, column writing.
Laura Schreier, 2nd place, spot news; 2nd place, general news; 3rd

place, feature writing.
Jenna Johnson, 3rd place, general news.
Lincoln Arneal, 2nd place, in-depth reporting.
Melissa Lee, 2nd place, feature writing; 3rd place, in-depth report-

ing.
Dirk Chatelain, 1st place, feature writing.
Vince Kuppig, 1st place, sports writing; 2nd place, sports writing.
Kris Kolden, 1st place, sports photography; 2nd place, feature pho-

tography; 3rd place, feature photography.
In addition, the Daily Nebraskan was named best all-around daily

student newspaper. ❏
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I. Holka Intrigued by Press Freedom
in America
By Shannon Rae Strolberg

Imagine a United States that gained its independence
only 14 years ago. That is the reality for the Ukraine
where the Soviet era ended in 1991.

Now the Ukraine has joined the European Convention on
Human Rights and the International Covenant on Civil and
Political Rights. Those agreements promise citizens a freedom of
expression Americans have enjoyed since the First Amendment
became law in 1791.

That contrast between the two countries was something that
22-year-old Yulia Holko found very intriguing when she came to
the United States for three years as an exchange student to begin
her undergraduate work. She earned a bachelor’s degree in news-
editorial after returning to the Ukraine, then came back to UNL
to get her masters degree with a major in news-editorial.

Holko continues to develop her skills as a reporter, writing
for the Daily Nebraskan, UNL’s student newspaper. Holko also is
a resident assistant for Selleck Residence Hall, acting as a mentor
and making sure everyone on the floor knows what’s happening
on campus. She said being involved in these different activities
helps her English communication skills.

“I love being very sociable, which leads to being a good com-
municator and helps me learn new things everyday,” she said.

When asked why she was interested in the news industry,
Holko explained that she is intrigued by America’s freedom of
the press because it has such a strong and long history, unlike the
situation in Ukraine.

“I am very interested in how all the laws work here and all of
the ethical issues that there are,” she said. “I enjoy politics but
would love to learn more.”

Holko would like to be an international reporter in the
future.

“But it really comes down to getting a good job,” she said.
“Maybe I will work for an American news agency in Europe.”

When asked why she chose to study at the University of
Nebraska-Lincoln, Holko commented, “I enjoyed the program
here when I came first to get my bachelor’s degree. FLEX (Future
Leaders Exchange Program) Accels helped place me here because
they knew it was one of the top schools for journalism and mass
communications.”

Dr. Linda Shipley, associate dean of the college, has had
Holko as a student in her graduate class. “International students
choose UNL’s journalism program because of the reputation we
have and the recommendations that we receive,” Shipley said.

International students aren’t the only ones who recognize the
quality of UNL’s journalism college. Shipley says the reputation
is strong closer to home as well.

“Since it is the only accredited journalism school in
Nebraska, we really can recruit because students want the best
for their education,” Shipley said.

II. Brazilian Earns Praise for
Quiet Hard Work
By Shannon Rae Strolberg

Marcelo Plioplis’ search for a good education
brought him from  Brazil to the UNL jour-
nalism graduate program via Union College

in Lincoln.
“I came here because I wanted a good learning experience so

I got a student visa,” the 24-year-old Plioplis said.
“I went to Union College because I felt it had a good pro-

gram, and I did not want to go to school where a lot of
Brazilians already were,” he added.

Plioplis currently is working on a master’s degree from the
College of Journalism and Mass Communications at UNL. He is
in the MCA track, a multidisciplinary program in marketing,
communications studies and advertising where his major focus is
on advertising.

For the past two years, Plioplis has been a teaching assistant
for Advertising 333, Communication Graphics, taught by Stacy
James, a long-time faculty member in the college. He has been
responsible for going over assignments guidelines, supervising
the lab work and grading the lab assignments. James said she
appreciates the approach Plioplis takes toward his work.

“I like Marcelo and his quiet and unassuming demeanor,” she
said. “ It’s refreshing to work with a creative person like Marcelo
who isn’t a prima donna or so wrapped up in himself that only
his ideas are important. Marcelo is a team player with his col-
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leagues and students. Most of all, I admire Marcelo’s passion for
advertising and all that is and can be creative about it.”

Once Plioplis graduates with his master’s degree he would
like to stay in Nebraska for three to four years to get some pro-
fessional experience. After that he would like to work for a big
agency for five to 10 years.

“If I am ready then maybe I will open up my own communi-
cations agency that would have different areas of expertise”
Plioplis said.

Plioplis said he is enjoying his time at UNL, learning and
gaining experience. “The experience of learning more thrills
me,” he said.

III. Football Was First Thing
Nyoni Knew About UNL
By Danette Hansen

The oceanside views and tropical climate of a large,
coastal community of Tanzania are a long way
from the extreme seasons and flowing cornfields

of Nebraska. So how did international student Joachim “Kim”
Nyoni find his way to the University of Nebraska-Lincoln? Nyoni
can thank football and his mom for his college career at UNL.

Nyoni, a marketing, communications and advertising gradu-
ate student in his final year at UNL, grew up in Dar-Es-Salaam,
Tanzania. Nyoni’s mother had visited friends in Lincoln and
thought UNL was the right choice for her son. And because his
family is important to him, Nyoni knew the significance of going
to a school of his mother’s choice. Nyoni, also a devoted sports
fan, was well aware of the tradition of the Cornhuskers.

“Football was the first thing I knew about UNL,” he said.
Nyoni began his college career in 1999 as a pre-law student,

but eventually his interest in current issues and public affairs led
him to become an undergraduate broadcasting major in the
College of Journalism and Mass Communications.

“I like to be where the action is,” Nyoni said.
Broadcasting gave Nyoni a broad background and prepared

him for his multi-disciplinary graduate studies.
Nyoni said he has had mostly good experiences while attend-

ing UNL — except for one thing.
“I’m not a big fan of the cold,” he admits.
Nyoni has also never fully adjusted to living in a smaller

community that lacks the vast diversity of Dar-Es Salaam, a
community of more than 1 million people. But Lincoln’s friend-
ly environment and Nyoni’s outgoing personality were a great
match.

“The positive climate allowed me to get involved on campus
and in the community,” he said. “I’ve been able to build lifelong
relationships with people.”

Assistant professor Phyllis Larsen said she has enjoyed having
Nyoni in her classes.

“He was never afraid to offer   his opinions,” she said.
“Having to adapt to a new culture gave Kim a more mature per-
spective on the issues of the world, and he offered broader views
in the classroom.”

Nyoni has also been involved in the greek system and student
government, has served on the planning committee for the
Cultural Center and has volunteered as a Teammates Program
mentor and for numerous other community services.

Nyoni currently works as a marketing graduate assistant in
the Athletic Department, preparing for his future career goals.

“I have learned a lot about the many aspects of how to run
an athletic department, from business to coaching,” Nyoni said.

Nyoni’s ultimate goal is to work in a Division I football pro-
gram as an athletic director. In the meantime, he will work as an
account executive with an advertising agency in California after
graduation.

His mother’s advice made an impression on him, Nyoni said.
“I would recommend the J school because it is one of the few

colleges that you can sit down in a relaxed environment and talk,
on a first-name basis, with your dean and professors,” Nyoni
said. “It’s a great place to go to school without breaking the
bank.”

IV. Ostermann Successful On
and Off the Court
By Danette Hansen

She’s a nationally ranked tennis player, a First Team
All-Big 12 and Academic All-Big 12 athlete, a Dean’s
Honor Roll, Kappa Tau Alpha Honorary,

Advertising Club and Student Athlete Advisory Committee
member and a university athletic recruiter. Gitte Ostermann is
also a graduate student in the marketing, communications and
advertising program.

Ostermann grew up in Luneburg, Germany. Her father was a
soccer coach, and she eagerly followed in his footsteps. As an
avid soccer player, Ostermann never thought about playing any
other sport until some tennis courts went up next to the soccer
field. When she discovered she could get free tennis lessons,
Ostermann decided to try something new. But she didn’t like the
sport.

“I hated tennis when I was a kid,” she remembers.
After finishing high school, Ostermann wanted to work

abroad, so she took the coaching license she had earned in
school and headed to New England to work at a tennis camp.
Friends who saw her play began to encourage her to compete in
tennis at the collegiate level. Although
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By Gina Luedtke

For most of us, technology means convenience, efficien-
cy, connectedness to the rest of the world and more

time to spend in other areas of our lives. But for graduate stu-
dent Lynn Nash, technology has been the deciding factor in
whether or not she could achieve some significant goals.

Nash is a student in theCoJMC distance education program
at UNL. She is not the stereotypical graduate student. For her,
the standard two-year master’s degree program has stretched
over a six-year span — for some good reasons: 4-year-old
triplets, a husband and a full-time career on the East Coast. She
is set to receive her degree at the end of the summer, but clearly,
the process of reaching that goal hasn’t been simple.

Nash earned the bachlor of arts degree in journalism from St.
Michaels College in her native Vermont and joined the U.S. Air
Force shortly afterward, in 1993. She thought about getting a
graduate degree, but she was living in Italy, and graduate school

wasn’t feasible.
But in 1998 her military career took her

to Nebraska where she was a broadcast pro-
ducer with the Air Force. Nash decided to
apply to UNL and started taking graduate
classes in 1999.

In August of the following year, she and
her husband, Dean, saw their lives changed
forever when they became parents to not just
one baby but three. The birth of the two
boys and one girl was overwhelming for the
new parents, but multiple births weren’t a
total surprise. For one thing, Lynn’s grand-
mother had twins, and her great-grandmoth-
er had two sets of twins.

Besides that, “My husband’s grandmother
also had twins … they say it skips a genera-
tion, so I guess it was our turn!” Nash says.

A new mother with three newborn babies
to care for, Nash wasn’t about to give up on
her career goals. Even after she left the Air
Force in November 2000, distance education
allowed her to continue pursuing her degree
from her home in Papillion.

“I used to commute to class; when I got
pregnant I started taking classes on the base
from satellite, then eventually on the World
Wide Web on my computer.”

The couple moved to the East Coast in
August 2001, and Nash continued to take
classes and stay home with the triplets. She
did some part-time freelance video work and
then decided to go back to full-time work in
May 2004.

“My husband got laid off in July of last
year. We knew in advance, so I started apply-
ing for jobs.” The Nashes also figured it

would be good for the kids to be around other children in day-
care.

Lynn landed a position as a reporter for the Chicopee Register
in Chicopee, Mass., where she continues to work today.

“I have experience in TV, was a disc jockey in the military,
and now I work at a newspaper,” Nash says. She thinks all those
jobs will help her reach her goal of teaching journalism. “I have
experience in all areas, and I want to bring that to a college set-
ting.”

Nash is nearly finished with her degree, but the rigors of
working full time, parenting, and taking classes are a daily chal-
lenge for her and Dean. He is now a communications specialist
at the Western Massachusetts Electric Company and is also pur-
suing a master’s degree.

“We’re both in graduate school two nights per week; he sup-
ports me through it, and he understands because he’s in gradu-
ate school too.”

The Nashes are able to balance their hectic schedule with the
help of family and friends. Several relatives live near their
Connecticut home and are eager to baby-sit. The busy parents of
the triplets both take time individually to see their friends, and
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Despite a full-time reporting job and responsibilities as mother
to 4-year-old triplets, this Massachusetts woman is working
toward her graduate degree at UNL.
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when they’re with the kids they do their best to split them up to
ensure that each child gets the attention he or she deserves.

“I just have to budget my time a little more carefully,” Lynn
says. “I just wanted to finish my degree; I didn’t want to do it
half-way. I knew if I just kept plugging away, it would get done.”

Broadcasting professor Larry Walklin serves as an adviser to
Nash and other students in the distance education program at
UNL. He sees the program as a unique opportunity for students.

“It allows people who are very smart and talented at balanc-
ing work and family to pick up a graduate degree,” Walklin said.

Many of the students incorporate different areas of their lives
into their classwork, and Nash is no exception. She is currently
writing the script for a video quiz for parents of multiples for
her final master’s project.

Walklin is convinced that Nash’s ability to handle her educa-
tion, her job and her family is characteristic of the type of grad-
uate student who succeeds in the distance education program.
He has begun to notice a trend in these students.

“They’re very dedicated, very smart and have a great work
ethic,” he observes.

Nash is one of those students of whom Walklin speaks. “You
need to set realistic expectations,” Nash advises. “Distance ed has
really enabled me to finish my degree. It may take awhile, but to
other moms who want to go back to school, I’d say, ‘Just keep at
it and don’t give up.’”

That’s some sound advice from a student, mother and jour-
nalist who refused to underestimate the power of a computer
and a satellite. ❏

apprehensive at first, Ostermann began to hear about the college
tennis world from Sandra Noetzel, a German tennis player at
UNL. After much persuasion, a few visits to Lincoln and a schol-
arship offer, Ostermann decided to take up tennis at UNL.

Today, after four winning years and a current NCAA ranking
of 19th in the nation, Ostermann continues to amaze people
both on and off the court. Her coach, Scott Jacobson, said, “She
is as talented as anyone in Nebraska history.”

Ostermann has also been successful off the court — in aca-
demics, volunteer efforts and social activities. And graduate
school hasn’t slowed her down at all. Ostermann continues to
participate in the Student Athlete Advisory Committee, help
UNL recruit in Germany and work as a graduate assistant for
the visual literacy program. When asked how she juggles all her
activities, tennis and school, Ostermann shared her secret: “I’ve
always been in sports, so I learned how to manage my time.”

Ostermann will graduate in 2006 with hopes of a sports-
related marketing or advertising position, preferably with adidas
or Nike. Ostermann has no immediate plans to move back to
Germany but is sure she will end up there eventually.

Ostermann has no regrets about going to school in
Nebraska.

“I don’t have one favorite thing because I’ve enjoyed every-
thing this college has to offer,” she said. “The overall education is
professional, and it’s great working with real clients instead of
straight out of a book.”

Ostermann thinks each professor is great, but she said Nancy
Mitchell holds a special place for her — not just because she has
provided Ostermann with a strong support system but also
because “she looks like my mom.” ❏

Ostermann>>

Snoopy, the “Peanuts” puppy, was among the special guests
at a black-tie dinner at the National Press Club when Dean
Will Norton received the Charles E. Scripps Administrator of
the Year award on April 15. 

The Scripps Howard Foundation and The Freedom Forum
also honored print, Web and electronic journalists in 15 cat-
egories and named a Journalism Teacher of the Year, Sandra
Chance of the University of Florida.

Faculty who nominated Norton said he deserved the
award for a number of reasons. First, he leads by encour-
agement and enthusiasm. He truly believes in faculty gover-
nance, and he “nudges” — rather than “drives” — the faculty
and the college toward improvement and growth.

Secondly, Norton has been very successful in raising
money for the college. The money has gone to student schol-
arships and other student support, to faculty for academic
pursuits and, most obviously, to a state-of-the-art building —
Andersen Hall — and its furnishings.

In addition, Norton has helped raise the college’s profile
through his work on The Freedom Forum board and as an
officer in several journalism education organizations as well
as through extensive work with dozens of journalism programs
as they work their way through the accreditation process.
Reaching out even farther, he has forged connections between
the J school and journalism programs in Norway and Ethiopia.

Norton also has nurtured the college’s close ties with the
newspapers, broadcasters and advertising professionals in the
state, and he has strengthened the college’s ties to its alumni. 

Faculty noted that Norton is always thinking of new ideas,
new ways to help the college improve, help the faculty grow
and help the students learn and prosper. In a college culture
that thrives on hard work, he sets the standard, the nomination
said.

Norton said he considered the award a recognition of the
college and its achievements.
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By Emily Hagen

Imagine yourself in Reno, Nev., standing on stage at the
Nugget Casino Hotel witnessing live cattle on stage with

performers singing a song celebrating livestock.
It may sound strange, but for one University of Nebraska-

Lincoln junior, this scenario was just one of her experiences as
the reigning 2004 National Miss Polled Hereford Queen.

Clara Crays, a Tobias, Neb., native and UNL advertising
major, has been showing cattle since she was 7 years old. A true
farm girl at heart, Crays has grown up with knowledge of
Hereford cattle. Following in the footsteps of her two older sis-
ters, Crays acquired the skills and determination to succeed. Both
of her sisters were State Hereford Queens.

In order to compete for the National Polled Hereford Queen,
Crays had to first be nominated and elected as the state queen.
After she won that title in 2004, Crays took the summer off from
the farm life to promote the Hereford breed and attend other
state competitions and sales. Crays distributed ribbons to prize-
winning cattle and their owners.

“I loved getting the opportunity to travel all over the
Midwest and other parts of the United States. I loved my time
spent as queen because it gave me a voice in the cattle world,”
Crays said.

Many young women wouldn’t want to get near a feedlot or
do any of the tasks that Crays calls a typical day on the farm.
Waking up before dawn to feed the cattle with her father was not
only an everyday chore for Crays, it was also something she truly
loved. Getting her hands dirty shoveling cow manure or hauling
bags of feed was part of a lifestyle she grew to appreciate. The
chores turned out to be a great benefit, and the knowledge she
gained from the experience on the farm gave her great success.

After spending two years at Southeast Community College
and earning an associate’s degree in business administration,
Crays transferred to UNL on a Regents Scholarship to pursue a
career in advertising.

Former 2000 Hereford Queen, Amy Youngson, said that dedi-
cation and drive have been important for all the elected Hereford
Queens.

“There is just something that ticks inside of you. I know that
Clara has done a lot of wonderful things for the Hereford breed
and as member of the farming community, I appreciate that.”

Crays strives to excel in her academics because she realizes
that having a scholarship to pursue a career involving something
that is so dear to her heart is a rare opportunity. As a retired roy-
alty member, Crays is aware of the possibilities that come from
determination and hard work.

“Being a person of influence to other people, especially my
peers, is important to me. I know that I can make a difference,
and I work hard in school so that someday I can help even more
people,” Crays said.

After graduation, Crays would like to stay near her friends
and family and work with print media, integrating her knowl-
edge and passion for agriculture into her career. She said one of
her favorite classes in the journalism college has been the visual
and aural literacy class. She said it gave her a new perspective on
how to view the world.

“It’s so cool to look at everyday simple things and see the
beauty and artistic side of it. I just love it,” Crays said.

As the reigning National 2004 Hereford Polled Queen, Crays
has been to countless events, seen some fantastic cattle and
helped to educate her peers about the Hereford breed. It may be
a long way from Tobias to a stage in Reno, surrounded by
dancers and cattle, but Crays’ experiences are all part of her edu-
cation. ❏
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STUDENT SPOTLIGHT

From feedlot to center stage

Brennan talks sports
with J school students

USA Today sports columnist Christine Brennan had pizza
and conversation with journalism students when she visited

the college on April 11.
Brennan was a staff writer at
The Washington Post from
1984-96 and has been an on-
air contributor to ABC News
coverage during both summer
and winter Olympic games
since 1996. A commentator on
National Public Radio’s
“Morning Edition,” Brennan
has also appeared on a variety
of network and cable TV
shows. Her sports commen-
taries appear online at 
usatoday.com. She has written

two books about skating, Inside Edge and Edge of Glory. 

Clara Crays’ title
as National Polled

Hereford Queen took
her around the nation
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By Raquel Martinez

As thousands of fans sit in excitement and anticipa-
tion inside Memorial Stadium, ready to greet their

team with deafening cheers, the University of Nebraska
Cornhusker Marching Band takes the field and brings to life the
feeling of a Husker football Saturday.

Most members of the band will tell you they love being able
to contribute to the spirit and excitement of Husker football. But
J school students Andrew Purviance and Chelsea Fitch have had
an even more memorable experience in the band. The band
brought them together, and they are engaged to be married.

“We met because of band,” Purviance said, “It’s because of
her that I even have a major. After she took me to an advising

session with (advertising professor) Stacy James, I realized what
I wanted to do was here (at UNL). I was just misinformed.”

Purviance is from Hickman, Neb., and attended Norris High
School. Before he even enrolled in classes at UNL, he knew that
he wanted to play his tuba as part of the Marching Red.

“Band is the main reason I came to the university, Purviance
said. “The directors came to my high school and really motivated
me to try out.”

Fitch, a piccolo player from Ames, Iowa, graduated from
Ames High.

“I wanted to basically get out of Ames and away from what I
knew. I wanted to be in the band and major in advertising, and
UNL had what I wanted,” she said.

Both Fitch and Purviance are good students, but band made
it hard for them to stay at the top of their game.

“Being in band was both good and bad,” Fitch said. “The only
bad part was that I was only able to make Dean’s List in the
spring semester.”

During the football season, band members have daily early
morning practices, weekend trips to away games and entire
Saturday of participation when the Huskers play in Lincoln.
Both Fitch and Purviance said being in band made them focus
more on their classes because they knew they would have limited
time to do their homework if they wanted to get any sleep.

“Getting up for band practice motivated us to go to campus
and stay there for class,” Purviance and Fitch said. “If we weren’t
in band, we would have probably been tempted to skip class a lot
more.”

Being a part of the marching band not only helped these stu-
dents with their relationship but also gave them a chance to
relate to some aspects of their major.

“Being a part of the game, you are exposed to so much
advertising and sponsorship,” Fitch said. “Then you realize that
you are a part of it, too.”

Traveling with the band to major bowl games like the Rose
Bowl and Alamo Bowl is like being a live advertisement for the
university, Fitch said. “When you travel it’s like saying, ‘Hey, look
at me. I am in the band. The band is cool. Come to UNL,’” she
said.

Fitch and Purviance said being in band gave them memories
and experiences they will have for life. They met new people in
band and have formed lifelong friendships, too.

“Being in the journalism college was great. Band just made it
better,” Purviance said.

Fitch graduated in May, and Purviance will graduate in
December. And just as they waited in anticipation for every foot-
ball Saturday, they still have one more Saturday to look forward
to. On April 29, 2006, they will become husband and wife. ❏
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Marching band brought Chelsea Fitch
and Andrew Purviance together. 
Now the two advertising majors are 
engaged to be married.

STUDENT SPOTLIGHT x

Majors, music and matrimony

Journalist, human rights
advocate visits with students
Samantha Power, author of  A Problem from Hell: America
and the Age of Genocide, told journalism students about

her background as a journalist,
writer and political analyst
when she visited UNL in March.
She spoke to the university and
Lincoln communities as part of
the E.N. Thompson Forum on
World Issues on March 25.

Power is the executive direc-
tor of the Carr Center for
Human Rights Policy and an
adjunct lecturer in public policy
at the Kennedy School of
Government at Harvard
University. Her book won the
2003 Pulitzer Prize for general

non-fiction and the National Book Critics Circle award.
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I
t is a great pleasure for me to speak to you
about my dad, Max Brown. …

Born in 1911, dad grew up in Huron,
S.D., during the fearsome agricultural
depression of the 1920s. He lost his father
when he was 15, finished high school liv-
ing with relatives while his mother under-
went radium therapy and somehow
defeated ovarian cancer, was told by his

high school principal that he might find college too difficult and
should stay working for a small grocery store after high school,
but he went to college anyway.

Max graduated from South Dakota State College, now South
Dakota State University, in ’34,during the Great Depression,
without a job or prospects and at a time when 70 percent of the
South Dakota banks had failed, real estate values had fallen by
half and more than half the farmers and 40 percent of the South
Dakota population were on relief.

So what sort of man did he become with this background?
Dad was an optimist and a risk-taker, a believer that we all can
make progress by working together, a loving family man, a man
who had many mentors, a mentor to many others, a teacher, a
believer in education, a good friend who stayed in touch with his
many good friends. When his granddaughter Andrea interviewed
him as part of a college project and asked what he’d most like to
be remembered for, he answered, “Being a good neighbor.”

I could stop now, and perhaps I should, but there are too
many good stories to tell.

There are many examples of Dad’s willingness to take risks
— not only going to college despite that principal’s advice.

He met my mother, Vera Johnson, while he was doing gradu-
ate work at the University of Minnesota early in 1940,when a
mutual friend recruited him to be a fourth for bridge. After that
bridge party, Dad proposed to Vera on their second date. She
accepted, introduced him to her family, and they were married
later that year. He was not afraid to be decisive.

He brought Vera to Brookings, S.D., where he was on the
agricultural economics faculty of his alma mater, South Dakota
State. After World War II, they returned to Brookings, but later
in 1945, he left that good faculty job to help found the Nebraska

Cooperative Council and be its first executive secretary.
My third example: Dad left that good job at the Co-op

Council in 1950 to be the first general manager of KRVN. He
described it as a “fun project. It was a little daring, and to start
with, it was just a sideline for the Co-op Council.” He also wrote
in the KRVN history: “As we got into it, we became more serious.
Even some of our friends said it was frivolous and it wouldn’t
fly.” As you all know, it did fly, and KRVN went on the air on
Feb. 1, 1951.

He wanted KRVN to provide statewide coverage 24 hours a
day, but the original Federal Communications Commission
license was only for daytime operation and without enough
power to cover all of Nebraska. After a 10-year struggle and per-
sonal lobbying of the commissioners of the Federal
Communications Commission by dad and others and after
spending half a million dollars on engineering and legal consult-
ing costs, he and the KRVN board were successful in getting the
880 frequency for KRVN and changing it to a full-time station. It
was a great triumph.

After my mother, Vera, died in 1979, Dad retired, and my
brother, Eric, was selected to manage KRVN. Settling into retire-
ment, Dad later received a condolence note from his childhood
acquaintance, Muriel Buck Humphrey. Muriel happened to be in
Huron, S.D., dedicating the airport in memory of her late hus-
band, Hubert H. Humphrey, who had also grown up in Huron.
Dad’s sister Dona was at the ceremony and told Muriel about
Vera’s passing. After receiving that note, Dad telephoned Muriel,
and you know what happened.

… Dad did call Muriel, and they talked on the phone for
hours. They got together. They got together more often. Then on
one of our frequent telephone calls sometime during 1980, he
said to me, “Brown, this is getting serious!”

One day in January of 1981, my wife, Peggy, and I got a call
at our San Francisco home with both Max and Muriel on the
line. They said they were thinking about getting married. We
said, “Great!” or words to that effect, and then asked, “When?”

Long pause. “At corn planting time,” Dad said.
“When’s that?” I asked.
And Peggy said, “They’re planting corn right now out here in

California!”

PASSAGES

TRIBUTE

Remembering a Nebraska Radio Legend
Max Brown of Lexington died Dec. 15, 2004, at age 93. He was general manager of KRVN Radio, AM/FM, in Lexington, a farmer-

and rancher-owned radio station, from its founding in 1950 until he retired in 1979. He helped to found the Nebraska Rural Radio
Association in 1948, and the association’s rural radio network subsequently grew to six stations: KRVN AM/FM in Lexington, KNEB
AM/FM in Scottsbluff, and KTIC AM and KWPN FM in West Point. More than 4,200 Nebraska farm and ranch families own the 
association. Brown served as secretary-treasurer of the NRRA until his retirement.

Brown’s son Tim gave a tribute to his father at a memorial service on Jan. 15 in Lexington. Excerpts are printed here.
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Their wedding turned out to be a snowy
Saturday, Feb. 7, 1981, at Muriel’s home near
Minneapolis.

And so Dad was blessed with a second
family, with Muriel’s four children and
many grandchildren. He enjoyed them all.
I’d like to thank Muriel’s son Bob
Humphrey and his wife, Cherie, for being
here today. …

(Dad’s) spirit of cooperation, of working
together, was a theme throughout his life. I
think it is best demonstrated by the
Nebraska Rural Radio Association. As you
know, all the Nebraska general farm organi-
zations were involved in founding KRVN,
and all have stayed involved. Representatives
come to the board meetings and the annual
meeting. All the farm organizations have
their own agendas, as they should, but over
the years they all worked together on KRVN.
To me, as an outsider, the key to the success
of KRVN is the remarkable consistency of
that collegial effort over more than 50 years,
and I applaud them. KRVN and the rest of
the Nebraska Rural Radio Network are
monuments to that spirit of working togeth-
er.

The spirit of mutual support and help
even extended to the advertisers on KRVN and the other sta-
tions. The support of Back to the Bible for KRVN since 1951 has
been noteworthy. … In the early years, the pastor, Rev. Theodore
Epp, when needed, would have his organization pay the broad-
cast costs a year in advance to help KRVN.

Another example is Nebraska football. Back in 1951, Dad
was looking for sponsors for the University of Nebraska football
broadcasts. Al Beisner was then the Dodge dealer in Lexington.
Al got the Dodge dealers in Kearney, Grand Island, North Platte
and Ogallala to join him in sponsoring the broadcasts, and
Husker football was almost ready to go on the air.

Almost ready because of a second problem: getting the
broadcast rights. Dad was a huge fan of the Huskers. He got
football season tickets in 1946 on the 50-yard line. He liked to
say his seats were better than the chancellor’s seats.

In 1951, KRVN had difficulty getting permission to broad-
cast the games. Dad threatened to run a wire to his seats and
broadcast the games from there. Eventually, the other radio sta-

PASSAGES x

tions involved and the university relented, and thanks to them
and Al Beisner, Husker football broadcasts started in 1951. And
you can listen to Husker football on KRVN again next fall.

I need to mention the Three Coin Club, a group of gents
here in Lexington who get together every morning except
Sunday for coffee and conversation. … Dad joined this group
when he returned to Lexington in1998 after Muriel passed away.
He loved the fellowship and conversation.

I phoned him every evening, and the first topic was a report
on the morning meeting of the Three Coin Club, and then we
talked about other things. In addition, every Sunday he got
together with another group of friends for cards. But as much as
he enjoyed the card game, he was really there for the conversa-
tion.

That about sums it up. Dad loved to be with his friends and
family, in conversation. And I think you will agree, he was a
good neighbor, too. ❏
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Max Brown, left, pictured with his son Eric,
was a founder and stalwart supporter of
the Nebraska Rural Radio Association and
its network.
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COLLEGE OF JOURNALISM
AND MASS COMMUNICATIONS

147 Andersen Hall
P.O. Box 880443
Lincoln, NE 68588-0443

HAYSEED CREATIVE, the college’s national student advertising
competition team, placed second among 11 teams in the
American Advertising Federation District 9 contest in
Dubuque, Iowa, in April. Team members were Stephanie
Turman, Dan Gibson, Nate Custard, Babar Khan, Jared
Hardy, Kevin Fuller, Jeffrey Deans, Dave Kortum, David
Ellerbee and Erin Breen. Faculty adviser was Amy Struthers. 

Yahoo!.com was the 2005 NSAC challenge client.
Students were instructed to build on the client’s current
brand positioning by developing a $10 million national
communications plan to encourage young people to try
and adopt Yahoo!’s youth-relevant products.

The teams developed plans that included advertising,
partnerships, promotions and direct marketing as well as a
recommendation on how to aggregate or modify Yahoo!’s
existing products to suit the audience better.

National Student Advertising Competition

   


